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First in the Laundry Industry Since 1893 
NOVEMBER - 1958 


Link with the past: Horse-drawn wagon atop 
modern drive-in store reminds Topeka, Kansas, 
residents of Ripley’s long-time service to the 
community. Read how history serves as the 
basis for this firm’s public relations program 


IN THIS ISSUE... 


Parade of Progress 


Slow Word 
Report on the Young Men’s 
Management Conference 


What's your plant doing 
for the holidays? 











SAY GOODBYE 
TO COSTLY 

PIN DAMAGE 
WITH NEW 
WHITEHOUSE... 


SPARTAN 


“K-T" 


Yes, pin damage is practically eliminated when 
you use remarkable new Whitehouse SPARTAN 
“K-T" nets. 


These amazing nets feature an efficient double- 
purpose construction—a sturdy knitted top in 
color, bonded to a rugged 2 x 2 body, double- 
lock-stitched to assure trouble-free seams, 
SPARTAN “K-T" has all the long-life characteristics 


you associate with Whitehouse woven nets. 


EHOUSE 


NYLON PRODUCTS 


NETS 


Easy Identification 


The colored tops make possible quick and sure 


identification—now at no extra cost to you! 


The combination of features which SPARTAN 
"K.-T" offers you is really hard to beat! And best 
of all, you'li be pleasantly surprised at the low, 
LOW price of SPARTAN “K-T” nets. Ask your 


jobber—or write us tor a FREE SAMPLE NET 


FURMAN STREET BROOKLYN 1, N Y¥ 


CONTINUED LEADERSHIP THROUGH CONSTANT RESEARCH 
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BISHOP Z. 
WORK-SAVERS 


duction and profit 


STARCH COOKERS 


All copper, double-walled 
permanently insulated. In 
3 sizes: (15-gol.) 83-2, 
(25-gal.) B3- 5, (50-gol.) 


83-11. 






Cut costs — boost pro 







BISHOP 2f2ane 
STAINLESS STEEL 
TRUCK TUB 


Made of stainless steel. No 
rust, corrosion. In 3 sizes: 
B2-5 (-2) 22” x 34° x 25° 
deep; 82-13 {-3) 26° «x 
46" x 25° deep 








10-Bin Unit =» 7 Sd Ee lele Annually 


B29-10108 BS 


(and 50% of sorting time) Per Shirt Unit! 


Saves nd supplies. Galv. 
steel ayy wes (30-gal.) 6-1. 


160.gol.) B62, (100-gal.) B63. 


BISHOP 

PUF-FINISHERS 

< tilt over board; no 
er B5-18X varhaothonnd 
23, £22, #52 heods, 


iron, sprey gyn 





SHIRT-BIN UNITS 
“4 for Any Loft System 


sproy 
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three bins wide five bins wide “> from 13° above floor... to 37° above floor —> trom 13° above floor... to 37° above floor 
Bid goodbye to the shirt-sorting department . . + its labor, its space, its 
i P walking and handling. Stop mix-ups, losses, service delays. Now your 
._-_- = feiders can do the sorting—fester, better, more economically, and give 
a = you 50% more sorting—with Bishop Folder-Serters. You save at least 


handling %; fold vp wm Ve « 
ee ae I steel. In Pr hy a * 4 & one handling per shirt. Bundles go direct from folder to checker-wrapper 
i a 


without in-between handling that causes losses and breaks down quality. 
With @ Bishop 10-Bin, 15-Bin or 20-Bin Folder-Serter at each shirt table, 


ti rm) ‘ 

| = | > your folders sort os they go--celthest (ees of (aiding production, with 

> es fewer sorting errors—and cut hours per day from bundie-processing time. 
= Users report lower claims, improved quality, faster service, with reduced 


10-Bin Unit ~ . labor cost. Savings amount te ever $1,000 yearly for each shirt unit 


MODELS TO MEET EVERY NEED 


FOR SHIRTS ONLY (BINS 10 For Shirts & Wearing 
sats AS SHE FOLDS WIDE, 15” HIER, 18 DEED BINS 13° WIDE x 15°» } 


¥ FOR WRAPPING . a 
THEN REAO 10-Bin Unit, Model 829-10108 10-Bin Unit, prea B29-10138 


‘ats 
UNOLE® 10-Bin Unit, Model 8297-10101 10-Bin Unit, Mode! 829-10131 
t nnd 15-Bin Unit, Model B29-15101 15-Bin Unit, Model B29-15131 
a be 20-Bin Unit, Model B29-20101 20-Bin Unit, Model B29-20131 

1s 


ORDER NOW FROM YOUR JOBBER 


Gute 8.5.F.co. 


2 sizes: a * (for 50 ; 
shirts); 829-100 (100 shirts). / 
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Future Leaders Have Their Say 
A detailed report of the proceedings at the ninth annual Young Men's Con- 
ference in Cincinnati 


Specialization: Key to Improved Productivity By W. Amiss Kean 
An Honor Winner in Starchroom’s Parade of Progress Contest tells what 
happened when his plant substituted planning for versatility 


The Good Ol’ Days 


Ripley's delves into the past and finds that a knowledge of hometown his- 
tory is a natural starting point for a public relations program 


What Student Loan Fund Can Do for You By Harry Yeates 


There's more than $18,000 available for students who need it to further 
their industry education through the American Institute of Laundering 


How Do You Rank in the Industry? 


Newest survey reconfirms leadership of Starchroom subscriber plants in 


over-all laundry industry picture 
Holiday Hints 


We Like Extractor Slings By William A. Troy 


Another Honor Winner outlines the advantages his plant has experienced 
by changing its method of handling work in the washroom 


By Harry Yeates 
By Joseph C. McCabe 


Selling Pillow Service the Year ‘Round 
Bring Out the Best in Your Boiler 


CONVENTIONS 


Garment Men, Launderers Meet 


New Yorkers Convene 
PR Theme of Southern Association 


DEPARTMENTS 


For Your Information 
News From the Allied Trades . 
Obituaries 


New Products and Literature - . 
Editorial 

Rhapsody in Bellew 

A.A.L. Activities 

Index to Advertisers 


In the Wash 


Laundry News Notes 
Laundry Business Trends 
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The Hell With “Em? 


Most laundrymen agree that it’s good 
business to drop unprofitable services 
from their operations. But it is sometimes 
difficult to nail down what is profitable 


and what is not. 


This point was particularly well illu- 
strated by lIaundry manager Oliver 
Vance, Methodist Hospital, Memphis, 
Tennessee, in an aside to his talk at the 
recent AIL Young Men’s Conference. 


He recalled that in his days as man- 
ager of a family laundry, he had two old 
maid sisters as plant customers. The 
maids sent in two sheets a month, And 
before each pickup would phone in to 
give detailed instructions as to how they 
wanted them done. They would talk to 
no one but the manager and usually took 


about a half hour of his time. 


Vance finally reached the point where 
he was ready to skip both the 30-minute 
lecture and the 30-cent bundle. The 
stop was costing the plant money and he 
could certainly make better use of his 
time, 


Shortly thereafter, another customer 
just casually commented on how lucky 
the firm was to have these spinsters’ 
patronage. Puzzled by the remark, Vance 


asked why. 


The customer revealed that the sisters 
owned three apartment houses. And be- 
fore they would give a lease, the tenants 
had to agree to send their laundry to the 
sisters’ favorite plant. 


In checking the route records )ater, 
Vance found the story to be true. The 
three houses were, in fact, providing the 
plant with about $100 worth of business 
each week—Henry Mozdzer 


REPRINT SERVICE FOR OUR 
READERS—Please write promptly if you 
want reprints of any article appearing in 
this issue. Cost is $18 per 100, one side of 
a single sheet; $21 per 100, two sides of a 
single sheet (8% zx il), Additional 100's 
at $1.70, one side; $1.90, two sides, Mini- 
mum order is 100 reprints. For reprints in 
color or reprinted spreads or folders, 
please write for prices and additional in- 
formation. All prices F.O.B. Lancaster, Pa. 
Address the Editor: 

StarcHroom LAUNDRY JOURNAL 

305 East 45th Street, New York 17, N. Y. 
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Grommet Grip’ 


prolongs the life 
of your 
“GOVERNOR” 
nets 


Available on other Gibraltar Nets at slight additiona! costs 











see how Using any type of 
ball point pin, insert 


th h the met 
simple on the seam side. 
itis to use: 


Lace pin under top 
edge of net. The pin 


cannot harm the fi- 
bers and there is no 
Close pin. Note how the pro- loss of speed. 
tective washer revents the 
grommet from damaging the 
net and how the grommet and 


washer protect the net from E . : 
nd lacing by pin- 
the rough or sharp edges of chic “Weta the 


the pin. 
grommet, 








Sold through leading distributors everywhere 


GIBRALTAR FABRICS, inc. 
254 36th STREET, BROOKLYN 32, N. Y. 
GIBRALTAR PRODUCTS ARE THE FINEST IN INDUSTRIAL TEXTILES 


Nylon Nets (woven and knitted) *Dacron Nets *Grommet Grip Nets “Datex” Dacron Duck FW! Covers 
*FWI Covers and Pads *FWI Tapes and Cords *Shroud Lines *“Resintex” Press Cloths and Covers 








NEW 
PRODUCTS 


LITERATURE 











Coin-Operated Washer and Drier Set 


A matching coin-operated 
washer and drier set, designed 
to meet the specifications of 
route operators and automatic 
vending stores, is now being 
offered by The Maytag Com- 
pany. The design follows sug- 
gestions made by leading coin- 
operated distributors who 
viewed the products in pre- 
liminary stages, according to 
Gerald Ankeny, general sales 
manager of the company. 

Features of the washer ex- 
pected to appeal to the auto- 
matic vending business include: 
a built-in coin mechanism 
eliminating the need for a 
meter; a wash cycle which 
cannot be altered by the user; 
front collection; separate money 
box hidden from view which 
cannot be reached when the 
machine is serviced; metered 
fill to guard against fluctuating 
water pressure, and thermo- 
statically controlled brass water 
valve. 

Especially designed gas or 
electric driers match the coin- 
operated washer. 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL. 











A separate network of com- 
mercial sales distributors _ is 
being developed by Maytag to 
handle coin-operated package 
installations. 

For further information write 
to The Maytag Company, New- 
ton, Iowa. 


Towel Cabinet Described 


A specification sheet from 
Steiner Company illustrates and 
describes the new 25-yard Mid- 
liner continuous - cloth - towel 
cabinet. The Midliner was de- 
signed for the medium-traffic 
washroom which cannot be 
served adequately by a 17- 
yard cabinet or profitably by a 
50-yard cabinet. 

Two models are available: 
one with a Duo-Vac time stop, 
the other with a mechanical 
Nu-Rol-Stop which permits an 
unlimited number of 4%-inch 
pulls of toweling. 

For a copy of the new Mid- 
liner specification sheet, write 
to Steiner Company, 740 N. 
Rush St., Chicago 11, Ill. 


Anti-Infection Cart Liner 


To aid in the medical pro- 
fession’s fight against the dead- 
ly staphylococcus infection now 
threatening the nation’s hospi- 
tals, Southern Mills, Inc., has 
introduced the new Steri-Liner 
for linen carts. 

The new liner is made of 
heavy white nylon which can 
be washed by the same meth- 
ods used for hospital linens, 


including anti-staph sterilizing 
methods. Steri-Liner keeps 
linen sanitary by preventing 
clean linen from touching a 
soiled laundry cart and reduces 
the chance of infection. 

Pulling a nylon drawstring 
and tying one knot secure the 
Steri-Liner to the top rim of 
the cart, and it can be Jifted 
out for laundering. Steri-Liner 
is available in sizes from 6- 
bushel to 20-bushel, either 
with or without white nylon 
cover Haps. 

For further information write 
to Southern Mills, Inc, 585 
Wells St.. S. W., Atlanta 3. Ga. 


Improved Hydraxtor 


The Hydraxtor Company an- 
nounces its Model K Hydraxtor 
which supersedes its Model J. 
The new model has the com- 
pletely automatic features of 
the Model J, along with the 
self-contained water system, 
plus the added features of op- 
erating at a 400-pound pressure 
and having a two-hand safety 
release control for the lowering 
of the cover, 

Other new features of the 
Model K include an aluminum 
pump encasement and a new 
waterproof timer. 

For literature on the Model 
K Hydraxtor, write to the Hy- 
draxtor Company, 7415 N. St. 
Ave., Skokie, Ill. 


Louis 


New Nylon Net 


A new nylon net greatly re- 
duces the possibility of pin 
damage, according to an an- 
nouncement by J. H. Osborne, 
sales manager of Whitehouse 
Nylon Products. 

The Spartan K-T has been 
designed with a double-purpose 
construction. The top of the 
net is knitted and is bonded to 
a 2-by-2 woven body, double- 
lockstitched for sturdy and 
troublefree seams. Colored knit 
tops make possible easy and 
low-cost classification, Mr. Os- 
borne states, and the woven 
body provides exceptional wear. 

A free sample of the Spartan 
K-T may be obtained up to De- 
cember 15, 1958, by writing to 
J. H. Osborne, Whitehouse Ny- 
lon Products, 360 Furman St., 
Brooklyn 1, N. Y. 


A new automatic ca))-office 
storage conveyor for al) types 
of laundry bundles, including 
shirts, flatwork or heavy family 
bundles, has been developed 
by Automatic Specialties, Inc. 
Called the Shamrock Laundri- 
Veyor, the new conveyor was 
announced by Raleigh Murphy, 
president of the company. 

Che conveyor includes Whis- 
per-Quiet stainless-steel ball 
bearings with nylon tires oper- 
iting over anodized aluminum 
I-beam track. The baskets are 
heavy-duty wire, bright-plated, 
with adjustable shelves. 

The conveyor can be manu- 
ally controlled by foot switches. 
The automatic controls are 
either the Auto-Dile, which 
automatically brings the order 
by the shortest distance, or the 
Fone-Dile, which the attendant 
dials as a telephone. 

For further information write 
to Automatic Specialties, Inc., 
242 Walker St., S. W., Atlanta 
3, Ga. 


New Three-Press Unit 


aa 


The Unipress Co., Inc., has 
introduced a new three-press 
Electric Wearing Apparel Unit 
designed for finishing wash ap- 
parel of all types. The new unit 
is said to be especially adapted 
to small laundries. 

According to Ira C. Maxwell, 
president of Unipress, one girl 
can quickly and easily finish all 
types of wash apparel on the 
Electric Wearing Apparel Unit. 
The unit consists of a model 
EBSS two-shirt sleever; a model 
EC1019 press for handling small 
lays and a model E53T press 
for larger lays. 

Features include Unipress 
electric heating elements in 
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Here af last! The Amazing New 
AJAX DOUBLE-BUCK CABINET 
BOSGM BODY PRESS... 

Outproducing Any 1-2 or3 Girt 
Shirt Finishing 
Unit Ever Buitt 


|< { ] f 

St (Te At | Kwolutionas Ul BR as 

it makes all other shirt finishing methods 

old-fashioned! 

@ The exclusive AJAX Expanding Buck fits 
every shirt, consistently insuring the fin- 
est shirt quality, anywhere. 

@ Flexible and Versatile, it can be used 
asa 1, 2, or 3 girl unit, to handle vol- 








ume variations. MTH 

@ Compact, 10’ x 10’, it requires little COLLAR & CUFF 
more valuable work area than one girl PRESS 
units. 

@ Interchangeable shirt bucks, an exclu- 2 Presses in 1 . . . high velo- 
sive AJAX feature, handles boys’, la- city heads . . . Presses collar 


dies’, and military shirts. 
@ Ajax Double-Buck turns out more shirts 
than ony 1, 2, or 3 girl unit ever built, 


while cuffs are being laid. 


CABINET SLEEVE 


PRESS 


Finishes both sleeves auto- 
matically. Features AJAX ex- 
clusive “MAGIC EYE" Seam 
Indicator for varying sleeve 
lengths. 


Look Aluad head, Only AJAX can increase 


your profits beyond the capabilities of 
conventional units. Put AJAX to work for 
you. Contact your AJAX representative, or 
write directly to AJAX, Box 449, Salt Lake 
City, Utah. 


FOLDING TABLE 


Provides simple, fast opera- 
tion. Full or semi-automatic 
models, with stand-up or 
lay - down collar blocks, 


Since 1929 


AJAX PRESSES 


“A PRESS FOR EVERY PURPOSE" 


619 S. 5th W.-Salt Lake City, Utah 
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both heads and bucks to pro- 
vide a fast, even distribution of 
heat; thermostatic dial controls; 
Unipress gliding action; Uni- 
inatic pressure; specially de- 
signed bucks for easier, faster 
lays; rugged construction with a 
minimum of moving parts. 
Floor plans and other infor- 
mation about the Unipress Elec- 
tric Wearing Apparel Unit can 
be obtained from the Unipress 
Company, Inc., 2800 Lyndale 
Ave., S., Minneapolis 8, Minn. 


Chevrolet Trucks for 1959 
ij : i 





The 
line is featuring substantially in- 


1959 Chevrolet truck 
fuel economy in the 
light-duty line, a new optional 
power train for two heavy-duty 
series, a wider range of optional 
equipment, and numerous en- 
gine and chassis improvements. 

The number of models offered 
has been expanded to 139 on 


creased 


22 different wheelbases. The 
gross vehicle weight ratings 
range from 4,000 to 36,000 


pounds. This includes 96 con- 
ventional, 22 low-cab-forward, 
8 forward-control, 6 tandem- 
axle, in addition to a sedan de- 
livery and a new luxury pickup 
to be announced later. 

The 1959 Chevrolet Step- 
Van models (pictured) are be- 
ing offered with 8-, 10-, and 
12-foot bodies. Also being de- 
veloped are forward-control 
chassis to accommodate 8-, 10-. 
12- and 15-foot special bodies. 

According to Chevrolet, the 
economy six engine in the light- 
duty Step-Van and chassis mod- 
els gives up to 10 percent better 
fuel mileage and has greater 
torque at low and medium 
speeds. Hydramatic transmis- 
sion is available as an option 
in light-duty models. 

For further information write 
to Chevrolet Motor Division, 
General Motors Building, De- 
troit 2, Mich. 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL, 











New Adding Machine Line 





A new economy line of add- 
ing machines is now being in- 
troduced by The National Cash 
Register Company. All economy 
models are equipped with large 
answer dials, barrel-type keys 
and a stair-step keyboard. 

The following models are in 
the economy line: 10-column 
and 8-column electric machines 
with addition and subtraction; 
an 8-column hand-operated ma- 
chine with addition and sub- 
traction, and a 6-column 
straight adder with a 7-column 
total. 

Further information may be 
obtained by writing Product In- 
formation, The National Cash 
Register Company, Main & K 
Sts., Dayton 9, Ohio. 


Cowles improved 
Metasilicate 





A new form of sodium meta- 
silicate pentahydrate made un- 


der a new process by the 
Cowles Chemical Company 
produces an exceptionally pure 
product in the form of bead- 


like granules (right) rather 
than sharp crystals (left). It 
permits sizing the material 


within very close limits, stated 
C. C. Bassett, director of sales. 

For example, Mr. Bassett 
said, Cowles terms the most 
popular size Crystamet 20-40, 
as better than 90 percent of 
the material passes through a 
20-mesh screen and is retained 
on a 40. Cowles also offers a 
10-20 grade which is some- 
what coarser as well as a finer 
grade, All grades are said to 
be exceptionally dustless and 


free-flowing and to compound 
readily with other granular 
chemicals such as soda ash, 
sodium phosphates, wetting 
agents, etc. 

The new process operates 





more efficiently than conven- 
tional processes, Mr. Bassett 
said, because it is continuous 
and uses anhydrous sodium 
metasilicate as a raw material. 

For samples of the new 
products and technical data 
sheets write to Cowles Chem- 
ical Company, 7016 Euclid 
Ave., Cleveland 3, Ohio. 


Air-Cooled Vault Units 






A new line of air-ccoled stor- 
age vault units is now being of- 
fered by the Walter Haertel 
Company. The introduction of 
air cooling to storage vault 
equipment is said to eliminate 
the use of water, minimize op- 
erating costs and reduce instal- 
lation costs. The use of a water- 
cooling tower can be eliminated, 
Haerte! states. 

The air-cooled units are of- 
fered in a variety of sizes and 
models to take care of small 
storage areas as well as large 
ones. 

For more information on the 
Air Cooled Vaultmaster and 
Storagemaster write the Walter 
Haertel Company, 2840 Fourth 
Ave. S., Minneapolis, Minn. 


The smallest multistop deliv- 


ery truck produced by an 
American manufacturer has now 
been introduced by the motor 
truck division of International 
Harvester Company, according 
to an announcement by L. W. 


Smallest American Multistop Delivery Truck 


Soap-Detergent 
Buying Guide 





The 1958 edition of the Soap 
and Detergent Buying Guide, 
prepared by the Associated 
Products Department, Colgate- 
Palmolive Company, is now 
available to industrial and in- 
stitutional buyers. 

Featuring a three-color for- 
mat of blue, green and white, 
this pocket-size booklet gives 
complete information on Col- 
gate’s line of soap and syn- 
thetic detergents. For each of 
more than 40 products listed, 
the Buying Guide contains in- 
formation on the various uses 
for which it is best suited, spe- 
cial properties, and complete 
details as to sizes, weights and 
packaging. 

Colgate-Palmolive 
vites soap and synthetic deter- 
gent users to consult the com- 
pany’s Technical Service 
Division regarding specific ap- 
plication problems. 

The 1958 Soap and Deter- 
gent Buying Guide is available 
free from the Associated Prod- 
ucts Department, Colgate- 
Palmolive Company, 300 Park 
Ave., New York 22, N. Y. 


also’ in- 


Pierson, manager of sales of the 
division. 

The new forward-control 
model AM-80 (pictured) weighs 
2,800 pounds and features uni- 
tized all-steel construction. It is 

Continued on page 64 
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me 
FRIGIDAIRE 


coin-operated 


washer 

with exclusive 
18-minute 
cycle... 


Does double the washloads...double the volume 
of old-type automatiecs...for the same investment 


Does the washload faster . . . satisfies more @ Does a drier spin compared with other 


customers. Only Frigidaire gives a com- 
plete wash cycle in 18 minutes. 


Does double the volume in the floor space 
of one washer. Saves you valuable work- 
area, saves capital outlay. 
Does a cleaner washing with the Frigidaire 
famous 3-ring Pump Agitator. Bathes deep 
dirt out without beating. 


washers. Cuts drying time almost in half, 
saves you added dryer investment. 

Does washing with automatic lint removal. 
No time out for cieaning lint traps as with 
other washers. 

For more facts, figures, case histories, 


call your nearest Frigidaire Distributor or 
District Office. 


FRIGIDAIRE fas... 
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Starchwoom Editorial 








Union-management relations at best 


An unusual instance of union-management cooperation is 
currently taking place in New York City which, it is hoped, 
will set a precedent for similar relations elsewhere. 

Realizing that they can best help themselves by helping each 
other, a number of local laundryowners and a union here are 
co-sponsoring a sales course for route salesmen. 

The course consists of a two-hour class held at the College 
of the City of New York one night each week for a period of 
nine weeks. Its basic purpose is to give the men a new slant on 
their jobs. It helps them take pride in their work by strengthen- 
ing their confidence and techniques so that they will want to 
become better salesmen. Two pilot sessions have already been 
run. 

Dr. Robert Love of City College, who conducts the course, 
reported on the first of these sessions last month in a talk before 
the Metropolitan Area Laundry Executives (formerly the Met- 
ropolitan Young Laundry Executives). While the results were 
not intended to be conclusive, the results were noteworthy, 
nevertheless: 

The 30 salesmen in the first session got 499 new customers in 
10 weeks. The total number of new customers per man ranged 
from 4 to 58. Projecting these figures, the men earned from $100 
up to $2,000 in commissions per year for their extra effort. Or 
an average of $592 per man per year. 

The biggest increases were made by the route salesmen who 
were good to begin with. But even the poorest made some 
gains. 

The professor observed that the men must be sold on the 
value of the course and that both management and the union 
must back it. It’s difficult to see how they could refuse, how- 
ever, since the idea of the jointly supported course was origi- 
nated by a local union leader who feels that the route salesmen 


can better their condition by bettering their sales performance. 





For Distinguished Service: The 
members of the American Institute 
of Laundering can take justifiable 
pride in the most recent honor won 
by that body 

The Institute won the grand prize 
for National Trade Associations in 
a Distinguished Service Award Con- 
test. The award was made on the 
basis of the campaign the AIL js 
waging, through its membership, to 
eliminate inferior wash-and-wear 
merchandise from the retail shelves. 

Thanks to this campaign, no major 
shirt manufacturer is using materials 
with chlorine-retentive finishes in its 
shirts, 


AIL’s entry was selected for first- 


place honors from a field of hun- 
dreds by a panel of outstanding 
businessmen and educators, includ- 
ing Honorable Sinclair Weeks, Sec- 
retary of Commerce, the presidents 
of both the National Association of 
Manufacturers and the Chamber of 
Commerce, among others, 


The contest was sponsored by the 
American Society of Association Ex- 
ecutives, a national organization of 
trade association executives. 

It is truly a tribute to the leader- 
ship and vitality of an organization 
which also ranks as the country’s 
fourth oldest national trade associa- 


tion in existence. 
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When you need an ironer for a new laundry 
operation or to replace an obsolete machine, 
get information and a quotation on a Chicago i‘ 
Ironer. It will produce quality flatwork with 3 eee ss = 
a reasonable investment and low operating cman ee 

costs. Available in 100 to 5000 Ibs. per day tataatisiateneiaia 


production capacity. a nial 
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2212 NORTH PULASKI ROAD ee CHICAGO 39, ILLINOIS 















































BETTER 
PRODUCTION 


ROUTE 
SELLING 





bompey 


RESPONSIBILITIES 





ROUTE 


CONTROL 





Me Fauphrey 


PLANNED ADVERTISING 





Future Leaders Have Their Say... 


Ninth annual management conference attracts 


the industry’s young executives to Cinemnati 


NINETY SERIOUS young men met 
at the Sheraton Gibson Hotel in Cin- 
cinnati last month to devote two days 
of their time to laundry management 
problems. 

The occasion was the ninth annual 
Young Men’s Conference which 
brought together the cream of the in- 
dustry’s young (under 40) executive 
set to discuss mutual problems and 
seek solutions. 

In the course of the two full-day 
sessions they heard no less than 16 
speakers, including those at the lunch- 
eon and banquet, and seemed ready 
for more when these were through. 

Topics discussed were as follows: 
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Better Production: W. Amiss Kean, 
Kean’s, Baton Rouge, Louisiana, led 
off the program by discussing the im- 
provements his plant had made as a 
result of changing equipment arrange- 
ment from process grouping to service 
grouping. His story won him an Award 
of Honor in STARCHROOM’s Parade of 
Progress Contest and is reprinted in 
this issue under the title “Specializa- 
tion: Key to Improved Productivity.” 


Route Selling: Richard Jaisle, Farm- 
ingdale Individual Laundry Service, 
Farmingdale, New York, outlined the 
things his company does to help route- 


men to sell. (Their route average is in 


the neighborhood of $650 per week. ) 


1. Provides good trucks and keeps 
them well maintained. 

2. Saves time by addressographing 
tickets. 

3. Set up service department to 
handle claims and complaints. 

4, Allows men to leave two bundles 
without collection. 

5. Liberal credit policy gives men 
another selling point. 

6. Extra men and supervisors help 
\oad truck, fil) in on vacation sched- 
ules. 

7. Splits routes giving $2 for every 
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MANAGEMENT 
TOOLS 


Trevebel 


HOLDING 
VOLUME 


$1. plus average commission for 18 
weeks. 

8. Offers selling aids; e.g., blotter 
business cards, discount cards. 

9. Allows two men to solicit to- 
gether. (In one case, a new route was 
built up to $875 in 37 weeks.) 

10. Runs two contests a year with 
money prizes. 

11. Co-sponsors a sales course with 
union running one night a week for 
13 weeks. 


Management Responsibilities: Patrick 
F. Dempsey, Mother’s Laundry, Dun- 
more, Pennsylvania, enumerated the 
eight functions of management as fol- 
lows: Purchasing, Personnel, Adver- 
tising, Salesmen, Production, Engi- 
neering and Maintenance, Accounting, 
Public Relations. He then outlined 
problem-solving techniques which 
would help managers fulfill their re- 
sponsibilities to improve methods, pro- 
cedures and profits. 


Selling the Customer: Stephen A. 
Douglas, The Kroger Company, Cin- 
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cinnati, gave this formula for success- 
ful selling: “You must understand and 
satisfy the wants of the customer bet- 
ter than your competitor.” In a dra- 
matic and inspirational presentation, 
he then listed the eight basic wants as 
follows: (1) Freshness, (2) Variety, 
(3) Quality, (4) Cleanliness, (5) 
Uniformity, (6) Friendliness, (7) Val- 


ue, (8) Convenience. 


Route Control: Wayne H. Smith, 
Smith’s Laundry and Dry Cleaners, 


Utica, New York, told how his firm 
trimmed its office staff and made the 
route salesmnen’s job easier by instal- 
ling addressographs on its seven route 
trucks. The equipment paid for itself 


in a year’s time. 


Planned Advertising: Claude E. Mc- 
Gaughey, Jr., Becker Laundry Com- 
pany, Lexington, Kentucky, believes 
that a laundry’s advertising program 
should be based on the customer's buy- 
ing pattern. “The time to advertise 
heavily is when sales are normally ex- 
pected to go up. Not when you re in 


HOSPITAL 
LAUNDERING 





the doldrums of the late summer. His 
method for allocating advertising dol- 
lars is to compute sales by month as 
a percentage of total for the year. 
These figures then indicate how much 
of the total advertising budget should 
be spent each month. His firm spends 
3 percent of sales on advertising, allo- 
cating 70 percent for newspaper ads, 
20 percent for radio and 10 percent 
for TV spots. 

Newspaper advertising is favored 
because ‘of its particular effectiveness. 
“Its a daily habit,” says Mr. Mc- 
Caughey, “and people seem to believe 
what they read more than what they 
hear.” 

As for the ads themselves, each one 
has a theme; e.g., “Live Modern” or 
“Wash-and-Wear Needs Professional 
Care,” and in most cases they are di- 


rected specifically at the housewife. 


Tools for Management: Donald A. 
Van Beek, Mattmiller Launderers-Dry- 
cleaners, Chicago, described the top- 


to-bottom changes brought about in 
his organization and its policies and 


operations since an outside consultant 
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Weash-and-wear panel is introduced by Albert Johnson. Seated, left to right, are All men George Johnson, George Isaacson and Ward Gill 


came in and ran psychological profiles 
and job analysis on staff personne). He 
suggested that others might be jarred 
from complacency if they would take 
the trouble to find out what an expert 
thought of their operations. 


Looking Ahead: Albert Johnson, exec- 
utive manager, American Institute of 
Laundering, saw these trends in store 
for the industry during the next few 
vears: 

@ Service 
many industries, with laundry and 
drycleaning sales on the increase. 

® Coin-ops to grow but increased 
number may cut sales pie thinner 
for each. 

@ More drycleaners doing shirts and 
more scrambling of services among 


launderers and cleaners. 


trades doing better than 


Family laundries may price flat- 
work separately. 
® Drop-off bundles at peak in small 


neighborhood plants. 

@ Routes will not grow much but 
store outlets to increase. 

@ Fast service also on the rise. 

@ Complacency with abusive power 
of labor unions may lead to price 


and wage controls. 


Holding Volume: Jack Triebel, Ideal- 
Troy Dyers, Cleaners and Launderers, 
Peoria, Illinois, suggested measures 
which laundrymen should take to keep 
the family business. Generally: fast 
service, carefu) handling, convenience 


and reasonable price. 


Diversification: Jack kK. Follrath, Per- 


fection Laundry Company, Spring- 





field, Ohio, traced the history of his 
company as it added new services and 
decentralized its operations. While it 
opened up heretofore untapped mar- 
kets, Mr. Follrath explained that such 
growth was also attended with many 
problems. It takes money, salesmen, 
good supervision, close cost control, 
etc, 


Newcomer's View: Leonard Snyder, 
Quality Service Laundry and Dry 
Cleaners, Inc., Madison, Wisconsin 
gave his impression of the industry as 
an engineer and newcomer to the field 

He regarded unit processing as most 
expensive and hardest to automate, 
batch washing as most economical, 
and continuous processing on flatwork 
ironers as most efficient. 

He suggested the possibility of au- 





Fact Finders: The Young Men's conferences are noted for their intensity, frankness and enthusiasm. This year's program was no exception 
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You Prugues, Produce, aud Profit More with Prosperity 


HIGHEST RATE OF PROFIT 


PER SQUARE FEET OF FLOOR SPACE... 
PER DOLLAR OF INVESTMENT! 
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aidedaail Standard 2-Girl 


SHIRT FINISHING UNIT 


a low-cost, compactly organized system, perfectly balanced 
and timed for smooth two-girl high production operation 
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@ One-lay Cabinet Sleeve Finisher saves greatly improve appearance of the 
time, eliminates waiting on part of finished shirt. 
either operator. @ Easy to train operators. 

e 4 to ae increase a cane mecha SEND TODAY for complete information 
ar oe Cees we fs, Meaesecidad on the Advanced Standard 2-Girl 
games Shirt Finishing Unit. Find out how 

@ Beautiful, lustrous all-over finish with minimum space, and minimum invest- 
formed ond rounded sleeves that ment can produce maximum profits! 
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Pre-positioned 
Shirts Eliminate 
Shakeout— 


One of the most novel ideas of 
this years Young Men’s Conference 
was presented by Jack Triebel of 


Peoria. 


His plant, Ideal-Troy, had five 
persons employed im shaking and 
laying out shirts for the finishing 
units. [It was an expensive practice, 
but it had become: accepted as 
standard procedure and no more 
thought was given it. 


Recently a visitor suggested that 
shakeout might be eliminated by 
adapting an idea used in the linen 
supply field to process continuous 
towels. 


The towels, in this case, are un- 
wound from their rolls and tied in 
elongated bundles to facilitate wash- 
ing and finishing. Were they not tied 
they would be al t hopelessly en- 
tangled, making ironing and re-rolling 
most difficult. 





Ideal-Troy is currently experiment- 
ing with the idea by pre-positioning 
and tying shirts into bundles. The 
pre-positioning takes place at the 
mark-in stage. 


As the operator breaks the bundle, 
she marks the shirt, cleans out the 
pockets with an air gun and hangs 
it on a hook. When the shirt bundle 
is marked in, the shirts are removed 
from the hook as a unit and placed 
on an automatic tying machine. The 
shirts are tied once below the collars 











and again below the last button. It 
doesn’t slow marking appreciably and 
there are no net costs. 


Once the bundle reaches the shirt 


unit, all the operator has to do is cut 
the strings. 


(Ideal-Troy operates with 2-girl 
cabinet units and 15-bundle shirt lots 
which are inspected and sorted in the 
unit. Standard production is 65 shirts 
per unit.) 


No trouble has been experienced 
with the strings so far as washing 
quality is concerned but pockets must 
be cleaned out, When cords were 
substituted for strings, the plant found 
it necessary to sour longer. 


While the idea is still in the experi- 
mental stage, Ideal-Troy sees the pos- 
sibility of eliminating four shakers. 
The strings might also facilitate the 
use of a hook conveyor in carrying 
bundles to the finishing department. 








tomating wash-and-wear materials by 
bypassing finishing and folding. 

He thought we were overlooking a 
good bet by not recruiting young men 
for the industry and felt there were 
many who would be intrigued by its 
complexity and opportunities. 


Research: Ray Anthony, general man- 
ager, American Laundry Machinery 
Company, Cincinnati, summarized the 
current laundry machinery and equip- 
ment developments he had observed 
at the Allied Trades Exhibit in Lon- 
don this past summer. Admitting that 
there is still room for improvement, 
he pointed out that research involves 
larger investments in time and money 
than manufacturers are able to provide 
by themselves. The bulk of the money 
must come from laundrymen. 
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Another alternative suggested by 
the Armour Research Foundation is to 
devote more attention to increasing 
sales. In this light, Mr. Anthony turned 
his talk to the subject of coin-operated 
laundries. 

He estimates that there are now 
some 6,000 coin-ops and expects the 
number to double within the next 12 
to 16 months. With average sales run- 
ning at $350 per week, total coin-op 
sales are currently estimated at $999,- 
000 per year. 


Hospital Laundry: Oliver Vance, 
Methodist Hospital Laundry, Mem- 
phis, Tennessee, described some of the 
unusual operational procedures of his 
plant. For one thing, unlike most insti- 
tutional operations, the purchasing of 


linens and the duties of housekeeper 
are absorbed by the laundry depart- 
ment. 

Methodist also uses specia) trucks 
which are designed to service 75 beds 
with finished linens. These are filled 
directly from the flatwork ironers and 
are rolled from bed to bed. The sys- 
tem eliminates the need for storage 
bins and the services of a linen aide 
on each floor who used to make up 
packs. Where sheets used to be han- 
dled six times they are now handled 


once. 


Wash-and-Wear: The subject of 
wash-and-wear was discussed by a 
panel consisting of George Johnson, 
vice-president; George Isaacson, di- 
rector of service departments, and 
Ward A. Gill, director of industry re- 
lations, all of the American Institute 
of Laundering. 

Mr. Johnson traced the history of 
wash-and-wear back 20 years to indi- 
cate it is more than a passing trend. 

He then outlined the kinds of resins 
currently in use, and told how they 
were affected in normal laundry oper- 
ations, and what was being done to 
curtail the use of poorer resins in con- 
sumer apparel. 

Quoting from the American Fash- 
ions booklet, he cited the housewife’s 
reactions to wash-and-wear: 


@ 77 percent said they need some 
pressing; 23 percent said “no.” 

© 69 percent said they should be 
washed separately. 

@ 48 percent said there was lint pick- 
up. 

@ 77 percent said it would reduce 
cost. 

@ 88 percent said it gets less dirty. 

@ 94 percent said they are easier to 
iron. 

@ 80 percent of the younger women 
said they liked wash-and-wear and 
about half of the older ones agreed. 


Mr. Isaacson gave these pointers on 
handling wash-and-wear in the plant: 
(1) Use bleach properly. No more 
than 2 quarts of 1 percent bleach per 
100 pounds of dry load. (Peroxide 
bleach is all right but it needs higher 
temperatures and closer pH control.) 
(2) Use antichlors but be careful since 
they may affect dyes. (3) Educate the 
consumer on the wash-and-wear prob- 
lems. 

Mr. Gill described AIL’s promotion 
campaign against inferior wash-and- 
wear and reported that no major shirt 
manufacturer is now using chlorine- 
retentive resins in its dress shirts. They 
are still being used, however, in cot- 
ton trousers, blouses, dresses. 


It was a good show. 
—Henry Mozdzer 
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You're bound to progress with Prosperity 
—the leader in new developments for laun- 
dering and dry cleaning. And with 
Prosperity your production soars, too. 
Advanced systems bring you the benefits of 
modern technology, and Prosperity 
engineers assist you in laying out new 
plants or remodeling existing shops. And 
when youre progressive and productive, the 
payoff is in bigger profits. 





Because Prosperity realizes that it takes more than fine equipment 
to keep your business growing, they constantly expand and improve those 
special business services which are so important to you. Here are two newly 
streamlined services which Prosperity makes available to the entire industry. 





NEW - PURCHASE aod y 
FINANCING . 

Prosperity equipment quickly pays NEW SERVICE 
for itself — and we can prove it. But AND PARTS PROGRAM 
we know that the initial investment in 
new systems calls for financial assist- Now, there’s a Prosperity factory service and 
ance. Our knowledge of you — and our parts center almost at your doorstep — wherever 
equipment — gives us the best qualifi- youre located. In more than 50 strategically 
cations to assist you in financing your located cities, Prosperity will have new factory 
new purchase. In addition, Prosperity offices with service and parts experts, as well as 
representatives are trained to give you sales engineers. Your service will be speeded and 
expert counseling on money matters, streamlined. Within minutes of your call a Pros- 
and are always available to discuss perity service engineer will be attending to it. 
your business problems and aims. See Needed parts can be on hand immediately. For 
your local Prosperity man, or write to- the address of the new factory office nearest you, 
day, to: write to: 
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PARADE OF PROGRESS 


A member of a family of laun- 
dryowners, Amiss Kean became a 
partner in Kean’s of Baton Rouge, 
Louisiana, in 1955. He is currently 
the laundry production supervisor 
in the business which has been 
owned and operated by his family 
since 1900. 

A native of Baton Rouge, Amiss 
received his degree in chemical 
engineering from Louisiana State 
University and did graduate work 
in business administration. He is 
also a graduate of the 10-week 
AIL School of Laundry Manage- 
ment. 

In Korea, he served as an officer 
in both the Chemical Corps and 
the Corps of Engineers. Before en- 
tering the service, he was em- 
ployed by E. I. du Pont. 

The 27-year-old laundryman is 
active in the Chamber of Com- 





merce, the Junior Chamber of 
Commerce, Lions International 
and numerous local charities. 





Honor winner in Starchroom's Parade of Progress Contest, Amiss Kean, presents his entry 
at the AIL’s Young Men's Conference in Cincinnati 











SPECIALIZATION: 


Key to Improved Productivity 


Planning replaces versatility in change 


from process to service grouping of machinery 





By W. AMISS KEAN) Kean's Dry Cleaners & Laundry, Baton Rouge, Louisiana 


IN THE MINDS of practical laundry- 
men, the conflict between specializa- 
tion and flexibility is probably as far 
from being resolved as the conflict 
between quality and production. Each 
is highly desirable if considered alone, 
but accepting one usually leads to 
playing down the other. Each opera- 
tor is obliged to strike his own bal- 
ance to meet his individual need. 

In the past two years, we at Kean’s 
have turned wholeheartedly to spe- 
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cialization with results that make 
good reading on the balance sheet. 
In business since 1900, we have 
occupied our present location since 
with numerous “addings on” to the 
physical plant, The beginning of 1957 
saw us operating two laundry depart- 
ments that were in effect two plants 
—each with its own supervisor, mark- 
ing, complete washroom, damp as- 
sembly, flatwork ironer, tumblers, 
presses, and sort and wrap areas. 


Generally, pound-priced work (fam- 
ily wash) was processed in one de- 
partment and _ piece-priced work 
(bachelor bundles) in the other. Shirts 
and presswork from family wash bun- 
dles were transported to the bachelor 
bundle department for processing. 
Our considerable commercial and lin- 
en supply volume was an orphan child 
that was processed pretty much on a 


“when available, where available” ba- 
Continued on page 18 
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HUEBSGH FEATURES 


THAT ASSURE BETTER PERFORMANCE 
AND MORE SATISFIED CUSTOMERS 



























SELF-CLEANING 
LINT SCREEN 


Automatically cleans itself and 
deposits lint on “Magic Carpet.” 
No knob to pull...no handle to 
turn...no cumbersome drawer. 


“MAGIC CARPET” 
LINT REMOVAL 


Whisk away lint in seconds. 


Simply remove front panel and 
slide lint from “Magic Carpet” 


into a container. 





COIN METER AT 
NEW LOWER HEIGHT 


Your customers will appreciate 
the new, lower easy-to-reach 
coin meter...just as they ap- 
preciate Huebsch’s fast and 
efficient drying. 








Locks on All Panels * Temperature Control 


High Temperature Limit Control * Glass Door 
Door Safety Switch * Choice of Any Color 





HUEBSCH o-t DRYERS 


WORLD'S LARGEST MANUFACTURER OF COMMERCIAL TUMBLER-DRYERS 
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Continued from page 16 
sis to smooth out variations in the 
family work load. 

The flexibility of such an arrange- 
ment had been a source of some pride. 
If any segment of the bundle were to 
get behind schedule, it was a simple 
matter to get help from the other de- 
partment or to push aside slow-sched- 
ule commercial work in favor of fast- 
service family-type work. 

Academically, our layout was a 
modified “process” grouping; that is, 
machines performing the same type 
of work were generally grouped to- 
gether. 

Upon re-evaluation, we discovered 
that this flexibility was a problem 
rather than an asset. We discovered 
slow, individualized family work 
methods and equipment being used 
to produce large bulk orders’) We 
found expensive family work quality 
among lower price commercial work 
and commercial quality going to cus- 





tomers who were paying for, and ex- 
pecting, something more. 

In the midst of interdepartmental 
“helping hands,” cost figures had be- 
come meaningless and had been dis- 
continued. Responsibility for occa- 
sional substandard quality had _ be- 
come difficult to assign. The impossi- 
ble complexity of various work types 
being processed through a single work 
center had made collection of rewash 
data inaccurate and impractical. Other 
important production control figures 
had been lost in the shuffle. 

Supervisors harried by housewives 
were neglecting more lucrative com- 
mercial accounts who were less out- 
spoken, An uneven division of work- 
load between departments, plus the 
diverse nature of their responsibilities, 
made it difficult for supervisors to per- 
form at top efficiency. 

Throughout 1956 plans were made 
to specialize equipment, employees 
and supervision and to make up with 


more thorough planning and _ simpli- 
fied scheduling what was lost in flexi- 
bility. It was decided that the basis 
of this specialization would be a new 
equipment layout which would elimi- 
nate crisscrossing workflow lines and 
minimize internal transportation of 
goods in process. The new floor plan 
was to provide space for anticipated 
workload in 1963 with consideration 


to further expansion through 1957. 


Change to service grouping 


The foundation of the entire pro- 
gram was the decision to switch from 
a “process” equipment grouping (in 
use in most plants in this country to- 
day, according to the American Insti- 
tute of Laundering) to a “service” 
equipment grouping. The _ service 
grouping would put all equipment, 
persennel and supervision concerned 
with family laundry in one depart- 

Continued on page 22 
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Fig. 1. Work centers before and after changes 
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Says 

JOHN ALLDRITT, 
OWNER, 
SHIRT SALON 
DRIVE-THRU, 
WICHITA, 
KANSAS 


Unique “Drive-Thru” 
saves customers’ time — 
Wilson “GO” products save 
Mr. Alldritt time and 
trouble. 





“No matter how careful we are, dye stains still pop 
up once in a while,” says shirt specialist, John Alldritt. 
“But they don’t worry us because we know YellowGo 
will take care of them quick. It always does. And 
the quality work TarGo helps us turn out is one 
reason why our customers keep coming back for 


our service. They expect the best from us .. . that's 
why we use TarGo to take out those tough old oil 








“va heen a 
VYellowGo 

and TarGo 
fan for over 
10 years” 
| ts 7 
















stains, paint and lipstick. I wouldn't be withoui 
YellowGo or TarGo!” 

Keeping an eye peeled for troublesome stains—and 
a bottle of YellowGo and TarGo within easy reach 
to get rid of them—has helped John Alldritt make his 
“Shirt Salon” popular and profitable. Try Wilson 
“GO” products soon . . . and you'll learn how easy 


it is to keep trouble away from your door. 


FREE! “Spot and Stain Removal Handi-File” 


For your copy write today, stating whether you 
operate laundry or drycleaning plant, or both. 


A. L. WILSON CHEMICAL CO., Kearny, N. J. 
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“Stain 


Wee ae our only business" 





19 

















the latest entry in American's parade of 








products 


MODEL-AF 
TRUMATIC 
FOLDER 


Model-AF TRUMATIC Folder auto- 
matically folds sheets, bedspreads, 
tablecloths, and smaller flatwork 
directly from any 110” or 120” chest- 
type or cylinder-type ironer at highest 
ironing speeds. Can be used for 





multiple-lane or single-lane operation 
and will by-pass pieces not to be folded. 


The American Laundry Machinery Company ALM-568 
Cincinnati 12, Ohio 


Please send Catalog AD 759-302 
on the new Model-AF Trumatic Folder. 


gg SERN TE! ReeW ete vem — rmerican 


Care of__.__ 
Address 
City. State 
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PRESSWORK & FLATWORK 
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Fig. 2. New straight-line flow 


Continued from page 18 
ment and all the equipment, person- 
nel and supervision concerned with 
bulk laundry in another department. 

In the beginning, nothing then in 
existence was sacred. Equipment, 
methods, preconceived conclusions 
were all subject to re-evaluation and 
refinement. First plans called for large 
additions to present buildings, shift- 
ing of loading and unloading areas and 
parking facilities, moving of boiler 
rooms and washrooms, and other ma- 
jor construction changes. Floor plans 
were drawn, revised, rejected, and re- 
drawn by the score. 

The final plan was much more mod- 
est than the first, and was many 
thousands of dollars cheaper—yet it 
incorporated all of the requirements 
established before the first plan was 
drawn and, in most cases, accom- 
plished objectives more cheaply, more 
easily and better than in the original. 

This final plan outlined work cen- 
ters in the two specialized depart- 
ments. We would still operate what 
in effect would be two separate plants, 
each with its own supervisor, markers, 
washroom and all the rest, but now 
each would have a name with a mean- 
ing and a clearly defined job respon- 
sibility. 

The first change was made in late 
1956. It consisted merely of combin- 
ing a portion of bachelor bundle 
marking with family wash marking in 
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the area that was to become the fam- 
ily laundry marking room. Method and 
procedure changes were kept to a 
minimum until the confusion of mov- 
ing had settled. 

In early 1957 the remainder of the 
bachelor bundle marking was moved. 
A classification conveyor was tried 
and discarded. A uniform mechanical 
pin-and-net identification system was 
adopted for all tumble and flatwork 
(previously two systems had been 
used, depending upon type of serv- 
ice). The temporary full-identification 
system with a 30-bundle lot and four 
lots-within-a-lot was retained for shirts 
and presswork. 

The final plan used the old wash- 
room locations with their ditches, tile 
floors, piping and the like, but virtu- 
ally every washer had to be moved 
so that the smaller washers were allo- 
cated to family work and the larger 
wheels to bulk work. Washers were 
hauled out and shifted about. 

Combination of whites and light 
colors into one wash classification was 
attempted and abandoned when 
whiteness retention dropped alarming- 
ly. In view of the possibility of chlo- 
rine-retentive damage, hydrogen per- 
oxide was tried as a bleaching agent. 
It was found to be satisfactory for 
bleaching, but poor from the stand- 
point of stain removal, Rewashes be- 
came a problem, and we switched 
back to hypochlorite bleach with the 
addition of an antichlor. 

After the washrooms were complete, 
the pace quickened as finishing equip- 
ment was lined up into the new floor 
plan. Through careful planning virtu- 
ally all of the moving was accom- 
plished during regular working hours 
without disrupting production sched- 
ules. Most operators moved right with 
their machines. Our own maintenance 
department did the entire job with 
the exception of electrica) wiring. 


Equipment moved and added 

By some miracle, the fina) plan had 
allowed two of our three flatwork iron- 
ers to remain in place and the third 
to be moved only a few feet-—without 
sacrificing anything in the way of ideal 
ironer locations, Coincidentally, and 
not as a part of this program, wrap-out 
at the ironer and at the tumblers had 
replaced the flatwork sorting room in 
mid-1956. It was in this area that floor 
space would have become critical had 
not the sorting room been previously 
eliminated. 

Specialization prompted us to pur- 
chase new equipment, including a 
new flatwork ironer complete with 
folder, and specialized castered feed 
troughs for small items of linen sup- 
ply. Specialized linen supply garment 


press units and wash pants units had 
been previously installed. A central 
supply system and two new complete- 
iv automatic 42-by-96 washers round- 
ec out our new equipment. 

The accompanying diagram (Fig. 
1) indicates just what work-center |o- 
cations and job-responsibility changes 
were made. Space does not permit 
drawing workflow lines in the old lay- 
out, but if drawn they would be a 
backlash of knotted, twisted confu- 
sion, A single straight line from mark- 
ing in the rear to sorting in the front 
is a fair approximation of present flow 
lines (Fig. 2). 

Perhaps the most concise and dra- 
matic expression of the results ob- 
tained may be excerpted from a re- 
port submitted to management on May 
] of this year. 


Results of Laundry Departmental Specialization 
April 29, 1957, vs. April 28, 1958 


1957 1958 Difference 


Standord hours/- 


100,000 pounds 5,420 5,150 ~270 
Chargeable hours/- 
100,000 pounds 5,550 4,860 -—690 


This report indicates that a saving 
of 690 productive hours per 100,000 
pounds had been accomplished. Of 
these 690 hours, 270 accrued to the 
company in the form of reduced costs 
and 420 accrued to the employees in 
the form of productivity bonuses. (It 
should be added that part of the 270 
hours accruing to the plant was also 
applied to employees in the form of 
an hourly wage increase.) 

Considering only the 270 hours ac- 
cruing to the plant, this represents a 
saving of about 5 percent over-all in 
productive labor costs. Applying the 
nationwide cost percentages report- 
ed by the AIL, productive labor usu- 
ally runs about 10 times net profit. 
Thus, any saving in productive labor 
(which is not made at the expense of 
some other account) should return 
profits tenfold, percentagewise. Actu- 
ally, our profit improved very moder- 
ately in 1957, But it did so in spite 
of the heavy expense of relocation and 
installation, plus the confusion attend- 
ant to moving. 

We expect 1958 to reflect improve- 
ment based on our greater efficiency 
—although the extent will be clouded 
by increasing Jabor and supply prices. 
Nevertheless, the important fact re- 
mains that we have created a situation 
by which we can meet these increas- 
ing costs without adjusting our own 
prices in this uneasy period. 

An example of increased productiv- 
ity due to new methods and machin- 
ery is reflected in the following table 
showing “standard” flatwork ironer 
production of sheets per operator hour 
over the last few years. Actual pro- 
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Take these two aces from your sleeve 
..use em for tricks like these! 


1. SEAL SHIRT BAG, attach invoice and make 2. MARK FLAWS AND SPOTS with “SCOTCH” 


carry-out handle with “SCOTCH” BRAND BRAND No. 246 Colored Tape. Speed work 
Transparent Cellophane Tape. One easy oper- 


ation does it ...costs less than }4¢ per bag. Sticks 
at a touch, always holds tight. And it’s ¢rans- 
parent—doesn't hide invoice! 


flow, save costly duplication of effort by marking 
special work with colored tape. Choice of 4 colors 
so you can actually “‘code’’ the job. Use this 
sturdy tape for bundling hangers and packages. 





See your supplier today Ca ae 
for these work-saving, 
money-saving tapes and 


handy tape dispensers : ¢ 
Tapes for the Cleaning and Laundry Industries 
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Specialties 
1, SPRING CUSHION 


You Can Install Yourself 


On STANDARD 


Flatwork lIroner Rolls 

(Also for Float Rolls) 
2. SPRING PADDING 

for Drycleaning and 


Laundry Presses 


(including Cabinet Type) 


3. STRIPPING AND GUIDE 
DEVICE 
for Flatwork lroners 
4, “‘SUR-DRIVE” KIT for 
Flatwork lroner Feed 
Ribbons 
5. DOFFER ROLLS for 
Flatwork lroners 


ZEIDLER 


MANUFACTURING CO., INC. 
633 Concord Ave. 
MAMARONECK, N. Y. 








Please send us information, including 
prices, on: 


( Spring Cushion 


() Stripping & Guide Device 
_) ‘'Sur-Drive" Kit 
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duction averages 20 percent above 


these standards, 


Year Sheets P.O.H. Reason for Change 


1953 24.6 

1954 28.6 method change 

1955 30.6 crew change (7 to 6) 

1956 34.3 conditioning tumbler 
installed 

1957 73.0 new ironer with avto- 
folder installed 

1958 89.2 crew changed (6 to 5) 


Less dramatic, but noteworthy, im- 
provements have been made in other 
items. The following charts indicate 
standard production of kitchen towels 
and aprons: 


Kitchen Towels Aprons 
Year Pieces P.O.H. Year Pieces P.O.H. 
1956 352 1956 87 
1957 379 1957 153 
1958 412 1958 199 


Improved productivity in the press 


operation is highlighted by finishing of 


| bulk order trousers: 


Trousers 
Standard 
Yeor Pieces P.O.H. 
1954 1¢ 
1955 29 
1957 39 


Again, actual production averages 
20 percent above these standards. 

All of this productivity improve- 
ment took place with the same caliber 
of operator putting forth the same 


| amount of effort. The important dif- 
| ference was that she had the right 


specialized tool for the job. 
Our quality improvements allow us 


' to face a more competitive market 


with confidence that we can maintain 
and even improve our competitive po- 
sition, not only in regard to other laun- 
dries, but also in regard to competition 
from such other industries as “wash 
and wear” textiles and disposable 
paper products. 

Supply costs are less easily com- 
pared year to year because of chang- 


ing wash formulas and fluctuating 
prices, but installation of a completely 
automatic self-injecting supply system 
has made precision addition of sup- 
plies a possibility. Gone are the days 
of allowance, estimation and obvious 
waste. Reports from the AIL and 
Linen Supply Association of America 
showing “Excellent” in all test cate- 
gories are now the rule, rather than 
the exception. 

Supervisors appreciate the greater 
control that they exercise over the 
work under their direction, Formerly, 
most work spent some time in each 
department, and, naturally, the errors 
were always thought to have occurred 
“in the other department.” The ability 
to pinpoint errors has led to the elimi- 
nation of the source of many of them. 
Handling by only one department re- 
sults in faster, more dependable sched- 
uling as well. Able to concentrate 
their attention on one standard of qual- 
ity, supervisors are more effective in 
training new employees. 

Probably most important to opera- 
tors is the over-all average 5 percent 
increase in productive bonuses (in 
spite of some standards having been 
made more demanding as a result of 
new methods and equipment), but 
the readily understood workflow and 
elimination of attendant confusion 
have also contributed to noticeably 
higher morale and reduced turnover. 

Management is beginning to get 
facts and figures that were formerly 
not available. These will show the way 
to more enlightened solutions of other 
production problems and will shape 
the course of future actions. 

In plants with a less severe prob- 
lem, results might not have been 
quite as graphic, but we at Kean’s 
look with pride at the progress we 
have made. 

Better tools and better methods 
have helped happier people produce 
more goods with less effort at higher 
pay—in the best spirit of American 
industrialization. [C0 











“How long before I develop a style all my own?” 
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HERE'S A PRACTICAL ONE! 


Subscriptions to this magazine, presented to your key em- 
ployees, make wonderful, long-lasting Christmas gifts. And, 
because you subscribe yourself, you can order as many gift 
subscriptions as you need 
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All year-round, with their personal copies of this magazine ZL 
before them, your key employees wiil be getting the same kind #8. 


of down-to-earth, how-to-do-it-better information you're get- 
ting through your subscription. 


With more people reading this magazine in your plant, there’s 
bound to be more improvement in efficiency and quality . . . 
there’s bound to be more business and more profits. 


In addition to splitting the cost of gift subscriptions with you, 
we'll send a handsome Christmas card to each employee for 
whom you subscribe, announcing the gift to them just before 
December 25. 


Won't you fill out your gift list today . . . and send it to us? 
We'll take care of your order immediately. 





Subscriptions to STARCHROOM LAUNDRY JOURNAL 
regularly cost $4.00. But as a current subscriber, you 
can order gift subscriptions for only $2.00 each! 


STARCHROOM LAUNDRY JOURNAL 305 East 45th Street, New York 17, New York 


Enter subscriptions for one year for the following employees of our company at the special rate of $2.00 each: 
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1892——This photo of Ripley's delivery fleet in front of the state capitol of 
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Kansas inspired the company's 75th anniversary theme 


Im the Good OF Days... 





Artist's conception of the ‘Uptown 
Ripley's’ in 1888 was impressive. Ac- 
tual building was modest by comparison 


LOOKING FOR IDEAS and ways to 
commemorate his company’s seventy- 
fifth anniversary, John Ripley of To- 
peka, Kansas, happened on some old- 
time photographs. 

They were all very interesting, but 
the one that sparked his imagination 
showed the first delivery fleet of Rip- 
ley’s Laundry—two horse-drawn wag- 
ons, He wanted to get one of those 
wagons for the celebration. This led 
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A wonderful starting point 


for a public relations program 


to a long-drawn-out nationwide search. 
And in the end, he had to have the 
wagon hand-made, using the picture 
as a guide, in order to get it. 

The search for a life-size display 
harness horse also took some doing. 
But he finally picked up a handsome 
dapple-gray at an antique auction in 
Oklahoma. 

In time, the horse and wagon were 
placed on top of Ripley’s main plant 
in front of a painted billboard depict- 
ing an authentic Topeka street scene. 
This was based on another photograph 
taken in 1881, the year Ripley’s was 
founded. 

The whole thing was brilliantly 
spotlighted at night and attracted a 
tremendous amount of public interest. 
According to Mr. Ripley, he cannot 
remember any advertising promotion 
that caused such favorable comment 
in the 35 years he’s been active in the 
business. 

But the anniversary program didn’t 


end with the horse and wagon. Rip- 
ley’s wanted to do something more to 
make the public aware of its long- 
standing history in the community. 
And agairi, the oldtime photos served 
as the inspiration for another novel 
and effective idea. 

During the year of its seventy-fifth 
anniversary celebration, Ripley’s pre- 
sented a program entitled “Nickelo- 
deon Days” to the clubs and civic 
groups in the community. It consisted 
of actual slides and illustrated songs 
seen in nickelodeons in the silent- 
movie days. 

There were the typical diplomatic 
signs of the era such as “Ladies under 
45 please take off their hats.” And 
then came such tearjerkers as the il- 
lustrated songs: “In the Heart of the 
City That Has No Heart” and “It’s 
Only a Letter From Home Sweet 
Home.” 

The oldsters would also recognize 
Norma Talmadge, Anita Stewart, Alice 
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1958—hHow times change: Same company, same street, same building 66 yeors later » 
and potential customers. 


Joyce, assisting the tenors and _bari- 
tones who plugged these songs. Words 
were flashed on the screen. 

In among these slides (which John 
Ripley collects as a hobby) were, of 
course, the commercials. Pictures from 
Ripley’s photo album trace progress 
from cart and horse down to modern 
times. One of the company’s slogans 
of 1881 was “Hardest and Slickest 
Starching.” And after the slides of 
over-elaborate 1910 gowns on _ the 
belles of that era, a plug for the dry- 
cleaning department reads: “Now 
you'll understand how Ripley’s can 
face the future unafraid!” 

The show lasts about 30 minutes 
and no charge is made. More than 60 
organizations have asked for the show 
in the two years it’s been offered and 
they've loved it. 

This fall Ripley’s is offering a new 
show entitled “Take Me Out for a 
Joy Ride.” It’s built around a set of 
slides which takes the viewers down 
one of the main streets of the city as 
it was 50 years ago and into the sur- 
rounding countryside. 

The oldtime slides have thus be- 
come part and parcel of a continuing 
public relations program. 

While its value is difficult to meas- 
ure in dollars and cents, continuing 
increases in Ripley’s laundry and 
cleaning volume are one index of the 
way this “plus” promotion held friends 
and brought in new ones. (10) 

Letter inviting civic groups to sign up 
for slide show is accompanied by sam- 
ple colored slide 
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How to build a slide collection! 


Any plantowner can build a 
wonderful show with 2-by-2-inch 
slides made from colored postcard 
views of his town or area. 

The local library or historical 
society is also a good source of 
material. You can borrow local- 
interest postals long enough to 
have slides made. Cost, in quanti- 
ties, would run around 50 cents 
per slide. 

Subject matter could include 
your own organization’s place in 
the community. The taste of the 
storyteller and the temper of the 
audience can guide the choice of 
picture and provocative titling. 
Old pianola music makes an ideal 
background for a popular show. 

Civic and social groups are hun- 
gry for such entertainment, if you 
don’t go heavy on the commercials. 
Slip in a picture of the plant or 
your route salesman in uniform. 

Show them your newest shirt unit. 

If you handle it right, it will be 
fun to do .. . and result in a warm 
interest in your firm among present 
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ONCE IN A WHILE I find a gadget 
that looks so simple that I’m lulled 
into the belief that only a bare mini- 
mum of notes will be necessary to re- 
fresh my memory when I sit down 
later to illustrate it for this page. Well, 
it’s happened to me this month. This 
time it concerns a homemade safety 
device that prevents an employee 
from opening the cover of an extractor 
before it comes to a complete stop. 
Best of all it passes all the state safety 
requirements of California. 


Lid Must Be Closed On 
Ley toe Switch” Te Start Extractor 
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Extractor Safety Device 


O. Reed Sauter, who operates Elite 
Laundry & Cleaners in San Diego, 
showed me how he fixed up his old 
laundry extractors. (From here on it’s 
every man for himself, because I 
might have forgotten a few of the 
technicalities concerning it.) Basically, 
however, here’s what Reed did: 

He first cut a 2-inch hole in the ex- 
tractor curb about half way between 
the basket and the outer wall of the 
extractor shell. Through this hole he 
suspended a metal rod which had a 
2-inch-wide strip of neoprene on the 
lower end. (It looked like a skinny 
flyswatter.) To the top of this fly- 
swatter rod he fitted a mercury switch. 
Less than one turn of the extractor 
basket stirs up enough turbulence to 
tilt the hinged flyswatter and activate 
the mercury switch. The activated 
mercury switch in turn causes a mag- 
netic switch to close the _lid-lock, 
which is a piece of metal that slides 
over a corner of the extractor cover. 
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It remains in this position for as long 
as the flyswatter is tilted by air turbu- 
lence inside the extractor housing. The 
extractor can’t be started until the lid 
is completely closed, making contact 
with a limit switch located on the rim 
of the extractor opening. 

In addition to this safety feature, 
Reed even wired a timing device into 
the motor circuit to stop the extractor 
at a predetermined time. The timer 
is quite inexpensive, being a type used 
on home washers, and easily gotten. 
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Cooker Into Makeup Tank 


For a long-lived makeup tank, Reed 
Sauter at Elite Laundry and Cleaners 
makes use of another piece of Navy 
surplus equipment. This is a 60-gallon 
stainless-steel Navy cooker. The long- 
wearing tank sits on four legs of the 
same material, and even has a sight 
glass running its entire height. (The 
number of beans cooked in this con- 
tainer during its original use aboard 
ship would probably be astronomical! ) 
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Shirt-Truck Handles 


Bob Larsen at Sanitary Laundry in 
Santa Ana, California, uses _ tall 
wooden trucks for moving finished 
shirts about his plant. To simplify 





their movement he has installed a pair 
of metal drawer-pull handles on each 
side of these trucks. Located at a con- 
venient height, the drawer-pulls afford 
greater ease in handling. 





Bag Segregator 

The Desert Laundry, located at 
Palm Springs, California, services 
something like 74 commercial accounts 
ranging from small accounts to the 
largest fashionable hotels in the area. 
Each account’s work is picked up in 
bags marked with its name and num- 
ber. Since it is the washman’s job to 
keep these bags separated for the 
routemen, it was necessary to devise 
a better way to keep them segregated 
than by stacking them on a table or 
piling them into baskets for the route- 
men to pick over. 

The solution was a 2-by-10-inch 
plank positioned behind the long row 
of tumblers. A %4-inch pipe along the 
top edge has been drilled to hold vari- 
ous lengths of hooks made from %4- 
inch hooks. The top ends of these rod 
hooks are either bent slightly to pre- 
vent their pulling out, or the ends are 
peened where they protrude through 
the top of the pipe support. Each hook 
is numbered, and each being a differ- 
ent length than its neighbor, there is 
less likelihood of the washman hook- 
ing their drawstrings over the wrong 
hook. This system takes less of the 
valuable floor space and gives the 
routemen less excuse to dawdle in the 
plant in the morning. 


STARCHROOM LAUNDRY JOURNAL 











as! 


Something big has been added to the Jumbo Press 


Pad line. The recognized high quality of International 


products is now strengthened by the experience of 


PRESS PADS The Keever Starch Company in the laundry and 


FLAN - O - WOOL 
MAGIC FLANNEL Plant operators know the Keever code to help 


dry cleaning industries. 


FLATWORK IRONER PADDING develop better work, faster production, lower unit 
costs. Now you can expect these and other benefits 
with Jumbo products sold through Keever distribu- 
tors assisted by trained Keever Sales-Service men. 

Jumbo Press Pads are tailor made to fit all of the 
hundreds of press models made by more than 30 man- 
ufacturers. For top quality work in your plant, look 
to Jumbo — and Keever. 


Ask Your Keever Sales-Service Man 


THE KEEVER STARCH CO., Columbus 15, Ohio 
Also Manufacturers of: SATINETTE ¢« SATINETTE “QS"" * ULTRA-LITE * SANI-SOUR 
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Training director Cecil Lanham counsels prospective applicant for student loan 
fund. Set up by philanthropic laundrymen and allied trades firms, fund now totals 


over $18,000 


What Student Loan Fund 
Can Do for You 


Loans are available but you must act now 


for AIL sessions starting January 19 


By HARRY YEATES 


ONCE AGAIN all those who have 
sought to prepare or refresh them- 
selves in the fundamentals of success- 
ful laundry operations will have the 
chance to do so. The American Insti- 
tute of Laundering announces that its 
School of Laundry Management will 
reconvene this January. 

The curriculum will consist of four 
intens) ve two-week courses to be 
scheduled as follows: 


Sales and Advertising— 

January 19-30 
General Management— 

February 2-13 
Identification and Washing— 

February 16-27 
Finishing Procedures— 


March 2-13 


Students may take any one or more 
of the two-week sessions, but enroll- 
ment is held to 32 students for each 
course, so that it pays to p)an ear)y. 

All the courses offer practical train- 
ing useful to managers, supervisors, 
beginners in all types of laundries and 


allied trades firms. 
Tuition for each two-week subject 


30 


is $100. For those taking the full eight 
weeks the tuition is $350. 

Total expenses including room and 
board are estimated at from $195 to 
$260 for one two-week session to be- 
tween $730 and $990 for the full 
eight weeks. Would-be students who 
lack sufficient money to enroll in any 
of the courses are invited to apply for 
a student Joan. 

(The Fund was originally estab- 
lished by William C. Howe, owner of 
The Speare Company and former 
president of the Laundry and Clean- 
ers Allied Trades Association. Addi- 
tional sums were contributed by Jaun- 
drymen and allied trades firms to 
provide funds to worthy students.) 

Here are some of the questions 
prospective students ask: 


Q. Who can apply for a loan? 

A. Anyone desiring laundry training, 
who is not unreasonably burdened by 
financia) responsibility. There are no 
age or experience requirements. The 
on)y educationa) requirement is that 
the applicant’s grades indicate a scho- 
\astic standing in the vpper half of his 


classes in high school or college. 





Q. What if I’m interested in the linen 
supply field? 

A. The training is designed to give 
basic information for any type of 
laundry, whether family, linen, diaper 


or institutional. 


Q@. Do I need a co-signer to obtain 
the loan? 

A, Yes, a co-signer must sign a prom- 
issory note for the amount of the loan. 
He may be your employer or some 
other responsible person. 

Q. How much can I borrow? 

A. You can borrow up to $700 if you 
take the full eight-week course at one 
time. The maximum loan for a two- 
week course is $150. You can borrow 
smaller amounts if you wish. 


Q@. Do I get the money in one lump 
sum? 

A. The tuition is withheld from all 
loans. The cash balance is given to the 
student when he begins his school 
program. 


Q@. What is the interest rate? 

A. Interest on money lent will be 3 
percent of the unpaid balance. Inter- 
est begins on the first day of the 
month following completion of train- 
ing. 

Q@. How long do I have to pay back 
the loan? 

A. Repayment of the loan and princi- 
pal must begin within four months 
after you have finished your training 
session(s). And must be completed 
within 20 months after the first pay- 
ment is made, 

@. What if I'm drafted or have to 
leave school for one reason or another? 
A. Tuition charges are based on the 
amount of training completed. Both 
the loan and the tuition rates will be 
adjusted proportionally to the amount 
of time actually spent in training. The 
same rule applies if a student is called 
into military service. 

Q. How do J apply for a loan? 

A. Write to the AIL’s Membership 
Department, Joliet, Miinois, for an 
application blank and further informa- 
tion. All loan applications should be 
filled out and returned at least 90 
days before the opening date of the 
first session you want to attend. 

A transcript of school credits, a re- 
cent photograph of the applicant and 
any other letters or documents which 
he feels will be helpful should accom- 
pany the application. 

This is an excellent opportunity for 
students planning to make a future 
in the industry. And for plantowners 
who want to upgrade promotable 
personnel. But it’s essential to act now 
if you plan to attend the first Laundry 
Schoo) of Management 


1959. O00 


session in 
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“Wwe put 
the soft touch 
in shirts with 


o> MAGIC RINS 


says Jerry Goldberg, Vice-Pres., D. O. Summers, 
Cleaners and Launderers, Cleveland, Ohio. 


“Pressing equipment used to make our ‘no starch’ shirts 


stiff until we started using Magic Rinse,” reports Jerry 
Goldberg, whose laundry processes 30,000 shirts per 


week. “Today we sell no-starch laundering with the 
greatest customer satisfaction ever. In starched shirts 


we've eliminated scratchy collars and cuffs without 


affecting firmness. 


“We're convinced the soft touch by Magic Rinse is 
what our customers want.” 


MAGIG RINSE: 


November, 1958 


..and our customers 
love it,”’ 


Magic Rinse costs just 1/40¢ per shirt . . . offers these 


additional advantages. 

EASY TO USE: Magic Rinse allows you to keep present 
formulas and procedures. Simply add prescribed 
dosage in the final rinse. 

SPEEDS PRODUCTION: Wash extracts in two-thirds the 
time . . . wrinkle-free, speeding shakeout and improv- 
ing pressing and ironing time. 

THE SPECIAL BLEND of quaternary compounds in Magic 
Rinse inhibits perspiration odor, keeps washables 
fresher longer. 

MAGIC RINSE is available in 50 pound pails from sup- 
pliers in many areas. If your supplier does not have 
Magic Rinse, write us for details. We can ship direct, 
freight prepaid. 


A_ Product of Edmar Chemica) Co. 
3939 Valley Road, Cleveland 9, Ohio 





Profile of a Starchroom Subscriber 





Hiow Do You Rank in the Industry? 


Survey shows bulk of readers are in top volume echelon; 


they earn more, employ more than average laundry 


IN ANY PROJECT this magazine sponsors, it’s 
good to know we can always count on you, our 
subscribers, for active support and genuine 
interest. 

One of the most recent evidences of your re- 
sponse to a JouRNAL enterprise is your participa- 
tion in a survey. By participating in this survey 
you have added generous}y to the wealth of facts 


we already have on record. 


Planning our issues so they serve you most de- 
pends on a Jot more than just imagination. It must 
be a factual planning—and factual planning is 
possible only when we check and double-check 
your current standing in the industry, and gear 
our editorial content to that standing. 

To repay you, at least in part, for your coopera- 
tion in the survey, we're charting the survey re- 


sults on this page. 





@@ 
on 


every 10 subscribers 











represent 17.4 ee 
operating plants t: @ =} 7 4 
Doel 
a 
ee 


You’ve told us that more than 
80 percent of you employ 15 or more 
people (This is more than twice as high 


as the national figures reported 
in the latest U. S. Census of Business) 


15—19 employees: 7.22% 
Mies 
20-49 employees: 32.08 %, 
And you've told us thot the annual 80.44%, 
volume of the average Journal subscriber 50-99 employees: 22.00%, 
is nearly 2), times the average a ok 
\aundry’s {U. S. Census of Business) 
100 or more: 19.14%, 
es aa 
$239 967 
THE 
JOURNAL'S $99,065 
AVERAGE THE 
SUBSCRIBER AVERAGE 
LAUNDRY 
iCENSUS) 
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The Pantex Cabinet do!" Press 


You've seen the rest— now meet the FEATURING 


model that others will want to copy! This @ bosom, body and yoke finished in one operation — 


Pantex Cabinet Press is a completely new ® single foot pedo! for faster shirt positioning — 
@ shirts fold faster and easier 


design for faster shirt finishing at new 
® only one moving head 


low cost. Yet it embodies famous Pantex 
dependability of operation—to he)p 


@ positive chain and sprocket drive 


you turn out high volume 


consistently with only minimum 


maintenance. Check your Pantex 
representative for the eye-opening cn RE 
facts—for your plant, today. Pawtucket, Rhode (sland 
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holiday hints... 


Some new and old ideas 
that laundries have used to 


PRS ige tts 














; 
| the holid rl | 
~ »é Sh tae a * t i 
spread the holiday spiri 
: i 
The Employees of The | 
' 
Y j 
TROY LAUNDRY & DRY CLEANING CO. 
59 E. Washangton Street { 
John Philip Greene, General Mgr. -C. Miller Petre, Sec. & Treas. j 
Sales Dept. Flat Work Begt. Press Dept. Ory Cleaning Dept. 
L. Beard Miller, Mgr Edger Sorecher Geomen Albert Folt 
Robert Jenkoas Asst Mery Kine ~~ Srotle Unger ori Seah rag 
Rolond Berger Hilda Daves Mory stevens po oene 
Promotion Morthe Jamison fara Gorden Synth 
Mebon ence Funk Rose McNemer Jock Shitlengbery 
Rolph Lemen "3 a oy Scheil Paul Divine 
Wiltour Fitz Rosgine Rhades ss Churchey Gerold Free 
Chores Schone! Mary Ahglt Rette! Weedcock somes Riley 
Williom Croghsed — Edino Spugier Morgoret Johnston Leroy Dutrow 
Jonn Artz Cathleen Thomas Dacver Porwy Stover 
HMoroid Harpe Berthe Hot! ie Lapote Nonmue Horm . 
Melvin Koons Mary Alveto Vulgamorr Ethe! Horm 
Raber! Clopper Doris Rohrer Evelyn Stoutter Helen Hovermail 
Deltmert Moson Verne Mutter Mune Witsor Roy Woltinger 
Raymond Wo'te Norma Stottie- Jone Koons Jane Shatzer 
John Clark Artetts Moats Anno Kine Norine Word 
me Margoret Licyo Etsse Exiene Horne Phu 
Leonard Beovers Fronces Jamon Ruth Semier Aone Exchelberger 
ZK Pauline Bittner Dors Sefiers Ruth Long 
Hornet Lescotlet Doisy Teays Delorgs Me Eiroy Rose Brewer ‘ 
curse Williams, Mildred Selie » George Marke: Helen Miche! 
Mary + omg wriey . Myree Sronk 
Robert Rhode: Audrey Smith 
. Shirt Dept. Gerto 
Clitterd Cunninghorn Seating Dagt.  Yitginio Moller Wane Lants 
Grace Siove Hozel Moutder 
Da Speiding a 
a _——— Myrtle Forrast 
dno Seme Sodas Gs 
ae Eve Yelverton 
Anne Murtirbern vise Marke 
Genste Meicror Ruby Jerk 
Payette Sw ort gone Moye 
Alce Munson “ 
Evelyn Sevbest ook, Sanat 
Alberts Shore } 
Enguncer:ag Mei ' 
Dorie! Fretds, Chief Charles Rank 
fort Merke: Rush Ronehor 
Otte & Dry Cleaners Locel No. S64 — Amalgamated Clothing Workers of 


ors of Laundry 
Americe AFL-CIO 
Hess! Molden, Pres. - George Marker, VP. - Deiny Burgess, Trees. - Ruth Long, Sec't } 











Window displays, Christmas trees, seasonal wrappings, calendars and decorated 
windows (above) are still the most popular devices used by plantowners 


Christmas greetings (left) to its patrons are extended in a quarter-page news- 
poper ad by Troy Laundry of Hagerstown, Maryland. The plant placed second in 
Starchroom’s Parade of Progress Contest in the sales category. 
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Photograph card (above) showing one of New England Laundry’s new branch 
offices in Hartford, Connecticut, ties in business with Christmas spirit 





Company parties (left) are on the wane but they can be highly successful if 
management lends them its enthusiastic support 
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6-096 B 


Our laundry uses 
COTE... 


Wyandotte’s new 
fabric softener! 


Mom likes the way it 
makes her linens and 
flatwork so smooth— 
‘n’ her towels so 
fluffy soft! 


As for diapers and 
blankets? Well, all | can say 
is “Thank you” — 

I think it’s WONDERFUL! 


That’s right! Point is, new Wyandotte Core, in pow- 
der form, is the answer to all your fabric-softening 
problems. Does so much; costs so little! Check these 
points: 


e Softens linens, flatwork, towels, diapers, blankets, 
no-starch shirts and wearing appare! 

e Completely soluble — add dry to the wheel 

e Reduces static 


e Prevents rolling on ironers — permits greater ironer 
speeds 





J. B. FORD DIVISION ° 
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Dad says his 
no-starch shirts 
feel better... and 
stay nicer longer! 





e Low, low use-cost — up to 1600 Ibs. of work with 
one |b. of Core 


e Increases extractor efficiency; shortens drying time 


e Lubricates fabric —lessens wrinkling for faster 
ironing 


You'll win new praise when you use Wyandotte 
Corre. Comes in handy 40- and 125-lb. drums. Call 
your Wyandotte man in today for a convincing 
demonstration — or write direct for all the details. 
Wyandotte Chemicals Corporation, Wyandotte, Mich. 
Also Los Nietos, California. Offices in principal cities. 


yandotte CHEMICALS 


SPECIALISTS IN LAUNDRY WASHING PRODUCTS 
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Leading figures at first joint meeting include: standing, left to right, James White, director 
Pacific Coast Garment Manufacturers; Andrew Foglino, Riverview launderers & Cleaners; 
Leighton Clothier, Globe Laundry. Seated, left to right: Tyler McDonald, Hixson & Jorgensen 
Agency; Ed Lemke, president PCGM, and Domenick Tamietti, Goss-Jewett and Co. 


Garment Men, Launderers Meet 


GLOBE LAUNDRY of Los Angeles, 
California, has taken the first step to- 
ward the formation of a coordinating 
council composed of local garment 
manufacturers, launderers and dry- 
cleaners. 

The principal aim of the council 
will be to work out mutual problems 
through a better understanding of 
various technical difficulties involving 
the manufacture and maintenance of 
textile garments. 

This first meeting was held the 
afternoon of August 14 in the Globe 
Laundry cafeteria. Leighton Clothier, 
vice-president and manager of Globe, 
was host and directed the historic 
meeting. Some 57 representatives of 
the garment manufacturing industry 
and 14 members of the laundry in- 
dustry were present to enjoy a fine 
dinner, and get acquainted. 

After dinner supply man Domenick 
Tamietti of Goss-Jewett and Co, gave 
a brief but effective rundown of vari- 
ous technical problems in drycleaning 
certain garments. 

A local advertising executive, Tyler 
McDonald, followed with an interest- 
ing discussion of the public’s buying 
habits and how they are influenced. 

Leighton Clothier wound it up with 
an explanation of the Globe operation, 
and hit lightly on some current laun- 
dry problems. According to Mr. 
Clothier, the principal objective of the 
proposed council would be better re- 
lations with the public for the manu- 
facturer, the retail store and the laun- 
derer, through well-designed and 
constructed garments that could be 
guaranteed by all who handled them. 

Local unions cooperated with the 
Globe Laundry in permitting produc- 
tion personnel to work this one day 
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from noon until 8:30 p.m, so the 
guests might see the plant in full op- 
eration. Incidentally, these guests 
pretty well represented the garment 
industry in the area. 

The guests were separated into five 
small groups, each under the guidance 
of a Globe executive, for an hour- 
and-a-half conducted tour of the many 
departments. 

Naturally, the shirt units were a 
main point of interest, but even the 
boiler room and the garage facilities 
made a terrific impression on the visi- 
tors. Many of them had never been in 
a laundry before and were visibly 
impressed by the tons of garments 
processed, The tour served better than 
a million words to show the need for 
these two industries to work together 
to solve mutual problems. 

The proposed coordinating com- 
mittee of the garment industry and 
the laundry industry was to be 
formed early in September. 


—Lou Bellew 
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New Yorkers 
Convene 


GENERAL MANAGEMENT prob- 
lems got a thorough airing at the 
forty-ninth annual convention of the 
New York State Launderers and 
Cleaners Association, September 11- 
14. Approximately 150 members and 
guests registered for the four-day pro- 
gram which was held at the Concord 
Hotel, Kiamesha Lake, New York. 

The meeting also served as the 
occasion for the presentation of 
awards to the top winners in $1 arcH- 
ROOM LauNDRY JOURNAL’s $10,000 
Parade of Progress Contest (see Octo- 
ber issue). 

Harold K. Howe, manager, Ameri- 
can Institute of Laundering office, 
Washington, D. C., led off the busi- 
ness program with a rundown on the 
accomplishments of the 85th Con- 
gress. 

Lauritz Schou, sales manager, Pil- 
grim Laundry, Brooklyn, New York, 
talked about a follow-up program 
which his company uses to determine 
the effectiveness of its advertising. 

Wayne Wilson, president, Laundry 
and Cleaners Allied Trades Associa- 
tion, presented a talk on laundry re- 
search from the manufacturers’ view- 
point. 

Leonard Fiddle, editor, Cleaning 
Laundry World, suggested various ad- 
vertising and merchandising practices 
which might be used to convince the 
public of its need for laundry and 
cleaning services. 

Plant insurance programs were dis- 
cussed by Richard Reimers, super- 
visor, Metropolitan Life Insurance Co. 

The AIL’s national Motivation Re- 
search and Public Relations program 
was discussed by Morton Bachman, 
Gary and Rogers Advertising Agency, 
Philadelphia, and Victor Dalgoutte, 
past president of AIL. O00 





Reelected: New York State officers for the coming year (left to right): William C. Eisenhardt, 
Octagon Laundry, Ridgewood, vice-president; Karl M. F. Wilke, Wilke Laundry Co., Albany, 
treasurer; Paul J. Rickett, Sr., Ricketts, Inc., Ballston Spa, president. John H. Leahy is executive 


secretary 
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you get uniforms that finish right 
with Clinton Products 


From every washer load... 





Looxme FOR STARCHES that are 
quick-boiling — give fast penetration 
—permit easier ironing? You can 
depend on Clinton Corn starches for 
all these pluses in every washer load 
because: 





CONSISTENT FORMULATION MAKES 
CLINTON PRODUCTS RELIABLE 











Three analytical control laborator- 
ies and several single-purpose test- 
ing stations are located at strategic 
points in our plant. They check 




















every stage in the processing of all 
products . . . they check all finished 
products to be sure specifications 
are met exactly. That’s why you 
can depend on Clinton Products to 
do the job for which they are needed. 


Your Clinton salesman can help 
you select the right starches to meet 
your operating needs. And, should 
you need special production advice, 
prompt technical service is avail- 
able when you need it. Call your 
Clinton salesman today, or write: 


CLINTON CORN PROCESSING COMPANY 
CLINTON, IOWA 




















..Where research today 





improves tomorrow’s product 
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Newly-elected officers of the Southern Association assume office. Left to right, Henry Fisher, 


executive secretary; Frank Weiland, president; George Hilliard, immediate past president; 


and Frank Kean, vice-president 


PR Theme of 
Southern Association 


PUBLIC RELATIONS was the theme 
of the Southern Laundry and Cleaners 
Association convention which took 
place at the Grand Hotel, Point Clear, 
Alabama, June 5-7. 

Al Jordan, Emery Industries, Inc., 
was the keynote speaker. He saw tre- 
mendous possibilities for the future 
of the industry, but pointed out that 
plantowners were not increasing their 
business in proportion to population 
growth. Quoting a recent survey he 
revealed that 2 out of 5 women are 
dissatisfied with their present dry- 
cleaning; 1 out of 2 think all dry- 
cleaning is alike, and 3 of 4 still think 
drycleaning is hard on clothes, He 
saw the need for more creative mar- 
keting in the promotion of quality, 
service and price. 

William L. Browne, National Insti- 
tute of Drycleaning, based his talk 


on the motivation study made for the 
industry by Dr, Ernest Dichter, The 
study recommended that the dry- 
cleaner (1) quiet the customer’s fears, 
(2) be the customer’s expert, and 
(3) be a dependable ally. Mr. Browne 
gave examples of what other dryclean- 
ers are doing to stress these points in 
their public relations programs. 
Robert Gruver of Gray & Rogers 
Agency spoke of the national public 
relations program which is currently 
being developed for the professional 
laundry industry. He explained what 
it is, how it works and what it pro- 
posed to do. All laundrymen are urged 
to support the program with their 
contribution of 75 cents per week for 
each $1,000 worth of laundry sales. 
Betty Cardwell, Blue Bell Laundry, 
Union City, Tennessee, gave a most 
impressive story of a public relations 





Elected to serve as new officers of the Alabama Institute of Laundry and Drycleaning are: 
left to right, Pat L. Plylar, president; Tandy Barrett, vice-president. E. £, Bishop is the retiring 


president of the group 
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program employed by her company 
which enabled it to double dryclean- 
ing sales last year in a city of 9,000 
people. How do they do it? Mrs. Card- 
well believes that it is most important 
to cater to women, to share their in- 
terests and to win their confidence. 
She herself is the living symbol of 
the Blue Bell plant representing it 
on radio programs and before wom- 
en’s groups. And she gains the cus- 
tomers’ confidence because she knows 
about styles, fabrics and drycleaning. 

Lee Johnson, American Institute of 
Laundering, tackled the wash-and- 
wear problem, telling about the vari- 
ous types of resins used and how they 
react under laundering and finishing 
conditions. 

Ernest Robert Rossé, making his 
third appearance before the associa- 
tion, gave a humorous and inspira- 
tional speech on “The Safety Valve of 
Sanity.” 

Charles Tremeer, Jr., who was re- 
cently elected to the Alabama State 
Legislature, spoke of the importance 
of community service and described 
it as “the place to find out just what 
your real limitations are in dealing 
with people.” 

Frank Weiland, Crystal Laundry 
and Cleaners, Milan, Tennessee, was 
elected president of the Southern As- 
sociation, succeeding George Hilliard, 
White Swan Laundry and Dryclean- 
ing Company, Mobile. Frank Kean, 
Kean’s, Baton Rouge, Louisiana, is 
the new vice-president and George 
O’Brien, Callaway Mills, Atlanta, 
Georgia, sergeant-at-arms. Henry Fish- 
er of Memphis, Tennessee is the ex- 
ecutive secretary. 


At the conclusion of the Southern 
Laundry and Cleaners Association 
convention, the members of the Ala- 
bama Institute of Laundering and 
Drycleaning met for a short business 
session during which the following 
men were elected to office: 

Pat Plylar, Utopia Cleaners & Laun- 
derers, Birmingham, was elected pres- 
ident succeeding E. E. Bishop, Bishop 
Laundry, Dothan. Col, Tandy Barrett, 
Northington Laundry, Tuscaloosa, is 
the new vice-president, and W, A. 
Roy, Capital City Laundry, Montgom- 
ery, secretary. 

Among the other business transact- 
ed was the decision to broaden mem- 
bership by making all AIL and NID 
members eligible. There was also a 
discussion on training methods and 
the possibility of hiring a consultant 
for use of Institute members. Charles 
Smith, Capital City Laundry, Mont- 


gomery, presided —Henry Mozdzer 
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Can You See Both Ends of Your lroner? 


Poke Takes a Jab 


I've just been told off by a laundry 
manager for the statement which I 
repeat month after month, “write us 
only if your sheet and spread produc- 
tion is 1,200 or more daily.” He has 
made a SAGER “B” pay off on a pro- 
duction of an average of 700 sheets 
and spreads per day. His savings on 
a Trumatic Folder and SAGER “B” 
Spreader, he says, will pay for both 
within 2'/2 years. 

I admit that I am wrong, so wrong that I guess I'll 
never get rich, for apparently I can miss out on selling 
a great many laundries. Every now and then ore runs 
onto a laundry manager who can and does see both 
ends of the flatwork ironer without having to run from 
one end to the other, a chap who can see where he can 
buy two machines in order to save ONE employee, a 
Spreader and a Folder; and what do you think he has 
for a flatwork ironer? Of all things, a four roll! For 
thirty years I have avoided practically every plant with 
a four roll ironer. I take my hat off to you—Roy Mercer 


of Santa Fe Lines Hospital! 





I wish Roy could answer this one, also from Cali- 
fornia: “I have student labor; I have different girls every 
40 minutes. Afternoons I have 2 shifts of 2 hours each, 
with school picnics, ballgames, and every other kind 
of interruptions, I decided that I need equipment, hence 
my interest in your Spreader.” 


Here again is a four roll ironer, but with less than 
400 sheets per day and no chance to train ONE em- 
ployee unless she secures one from outside on a perma- 
nent basis, and I am sure that such an employee could 
make a real difference in the overall production, with- 
out the use of either folder or spreader. 


After all is said and done, I must draw the line some 
place, for 1,200 sheets a day at the low rate of 6 per 
minute would only require 200 minutes of labor (3 hours 
20 minutes), for I'm no magician—just for the sake of 
saving labor I won't try to SAW any girl in half and 


expect to get even one sheet a minute. 


WN. +4. (Poke) Pocock 





Modernize for PROFIT With a SAGER 


A West Coast Laundryowner Writes: 


“Our Spreader has been in use about 12 years and has saved 
more per dollar invested than any equipment we have ever had.” 


A New England Laundryowner Writes: 


“We feel that it is the best purchase from every standpoint that 
we have ever made in over 70 years of business.” 


More Sheets— 
Fewer Operators 


With a SAGER Spreader, one girl 
does the work of two or more hand 
shakers and does it easier and 
faster. With a SAGER “B,” you 
can handle up to 3,000 sheets and 
spreads per day. Above that quan- 
tity, you probably need a SAGER 
Va 


Reduces Labor Turnover 


No more back-breaking lifting and 


nerve-wracking hand work. Your 
SAGER punabine like their jebs 


and stay on them. You know what 


this means to your social security 


accounting, as well as to general 
efficiency. 


No Price Increase! 


In spite of greatly increased manu- 
facturing costs, the selling prices of 
SAGER SPREADERS have not 
been raised. The tremendous in- 
crease in SAGER sales volume has 
made this possible. 


* Write For Full Facts 


If yours is a laundry handling 1,200 
or more sheets and spreads per day, 
you can't afford to be without a 
SAGER Spreader in these times of 
high labor and tough competition. 
Write today for details and the 
names of progressive laundries all 
over the world which have reduced 
their flatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines, But write us only if 
your sheet and spread production 
y: 





is 1,200 or more iew of Sager “B” S; 


1,200 to 3,000 sheets and spreads per day 


mm eee eee cece 


Please send us full facts about your labor-saving Sager Spreaders. 

















M. A. Pocock 
hte Central Ave., N. E. 

Pp lu 13, a ‘ 
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State 








Print your name ED 
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ADL Aetivities 


Richard Hannum Joins AIL Staff 


Richard Hannum recently 
joined the AIL staff as a 
special representative. Mr. 
Hannum will be explaining 
the benefits of membership 


in the Institute, describing 
the services available to 
members and acting as liai- 
son between member laun- 


dries and the Institute. 
Before joining the Insti- 


tute staff, Mr. Hannum was 

employed by the Public 

Service Company and 

served in the Air Force for 

four years. He received his 

bachelor of science degree 
in business administration from Bradley University. 


Recognition for 50-Year Members 


Certificates of Recognition are being awarded to plants 


that have been members of AIL for 50 years or more. Nearly 
100 members were admitted to the Golden Circle Club, 


which was formed in conjunction with the Institute’s 75th 
Anniversary. 


Final Public Relations Report Published 


Long-awaited report on progress of the Nationa) Public 
Relations Program for the Professional Laundry Industry 


includes a review of pub)icity and public relations to date: 


REMEMBER WHEN .. . 


reports on the newspaper study and on the NAM film on 
research laboratories; “complaints and compliments;” an 
analysis of laundry advertising, and a report on the kind of 
material concerning laundries which is being used in home 
economics classes. 

A report based on field work of the motivation research 
study, scheduled for presentation to the Committee on Pub- 
lic Relations, will show not only what and how consumers 
think and feel about the laundry industry, but also why they 
feel as they do. 


AIL Modifies Seals 


A slight change has been made in the seals of the AIL in 
order to give more prestige to its members and to promote 
a cleser tie-in between the Certified Washable Seal and 
member laundries. 

The basic design and circular form have been retained 
for both seals but the membership seal now carries the addi- 
tional wording: “Certified Member—A Professional Laun- 
dry.” Added to the Certified Washable Seal are the words, 
“By Professional Laundries.” 


Laundry Advertising Contest 


The deadline for entries in the 18th Laundry Advertising 
Contest, conducted by AIL, is December 10. A mailing con- 


taining complete information on the contest is going out on 
November 10. The winners will be announced at the Insti- 
tute’s 71st Annual Convention in Atlantic City, N. J., on 
March 3 and 4, 1959. 

Last year more plants entered advertising pieces than ever 
before. The eighteenth contest is expected to be even better 


because of the increased industry interest in advertising. 


50 YEARS AGO .... Several laundries 
were advertising their services in the want 
ad columns. . . . One speaker at the In- 
diana state convention advised not wear- 
ing diamonds and driving fast horses be- 
cause there would then be a suspicion 
that a man was making money. That is 
not a good sign in the laundry industry, 
he said \ Harpers Magazine article 
estimated laundry expenditures of $520,- 
000,000 a year in England... . The Ohio 
convention placed an adequate price for 
pound work at 6 cents... . A successful 
wetwash laundry was said to be one 


handling a volume of $250 to $275 a 


week, . . . Hair felt was used for cover 
cloths, . . . Wallach’s Laundry claimed 
10,00G New York families were regular 
patrons, [t also announced the opening 
of new buildings at the Fifty-Ninth Street 
site... . 


The city of Portland, Oregon used the 
$1,000 volume mark to differentiate be- 
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tween hand laundries and steam laun- 
dries for tax purposes... . / A new com- 
bined ironer allowed one girl to care for 
the whole operation. The board was 
padded, allowing buttons to sink into the 
padding when the roll passed over them. 
. . . An improved )aundry net was intro- 
duced with 49 holes on each side of the 
bag—this being 50) percent over the 
previous total, .. . The price tag on the 
newest marking machine on the market 
was $75. . . . The city of Milwaukee, 
Wisconsin, was considering establishing 
a municipal laundry for the needy fami- 
lies of the city, to aid cleanliness and 
order in the poorer homes, . . . Only two 
persons at the Ohio Convention came 


without their black derbies. . . . 


25 YEARS AGO ... In his inaugural 
address President Roosevelt said of the 
days of the fading depression, “These 
dark days will be worth all they cost if 


they teach us that our true destiny is not 


to be ministered unto but to minister to 
ourselves and our fellowmen.” , , . Newest 
American contest craze was used for ad- 
vertising stunts, One plantowner had jig- 
saw puzzles made of his store front and 
offered free service for the first to assem- 
ble puzzle. Others conducted contests to 
build up mailing lists with new names. 
. .. Miniature show windows insta)led in 
trucks of Chattanooga, Tennessee’s, White 
Swan Laundry provided an effective and 
inexpensive type of advertising. . . . The 
\aundry industry as a whole did not suf- 
fer as much as most industries during the 
depression. In fact, automobile industry 
volume sank 25 percent lower than did 
laundry volume... . Many laundrymen 
were sending their supervisory employees 
to the American Institute of Laundering’s 
instructional course during the [ull in 
business caused by the depression. . . . 
Courtesy and neatness were the most 
desired traits in routemen, a survey of 

Continued on page 51 
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The growth of coin-operated laundry stores from 
coast-to-coast makes it apparent that coin operations 
are here to stay—first, because they satisfy the 
demands of the cost-conscious public, and, second, 
because they can be more profitable in many cases 


than service stores. However, the most surprising fact 
is that a large percentage of these stores are being 


successfully operated by amateurs—doctors, lawyers, 
teachers, skilled and semi-skilled workers who have 
had no previous experience in the laundry or cleaning 
field! 

Experience is still the best teacher, and with your 
background, think how much more efficiently and 


profitably you could operate a coin-operated West- 
inghouse Laundromat® equipped laundry store! 


For full information, consult ALD... America’s 
established organization that originated and pio- 
neered the coin-operated laundry store. Only ALD 
has helped plan over 8000 successful laundry stores 
..- gives you the know-how essential to the profit 
and security of your investment...offers you a 
continuing profit program whether you convert part 
of your present facilities to coin operation or open 
a second coin-operated laundry store which you can 
run in your spare time. 

ALD’s complete network of sales and service centers 
are equipped to better serve you right now. The 
nationally respected companies shown on this page 
manufacture only quality equipment, constructed 
for years of trouble-free commercial performance. 
And through ALD’s liberal financing plan, we can 
help you add new or replacement equipment that 
quickly pays for itself. Just fill out the quick-action 
coupon below for details on this fabu)ous new self- 
service business. 


7045 North Western Avenue, 
ALD » ANC. Chicago 45, Minoie 


Detroit, Mich. « Milwaukee, Wis. e Louisville, Ky. 

e St. Louis, Mo. ¢ Cleveland, Ohio « Cincinnati, Ohio 

¢ Dallas, Texas ¢ New Orleans, La. ¢ Los Angeles, Calif. 
e San Mateo, Calif. e Minneapolis, Minn. 

e Jacksonville, Fla. ¢ Seattle, Wash. 


ALD New York, Inc. « Long Island City, N. Y. 
e Baltimore, Md. « Bala-Cynwyd, Pa. 


ALD Canada, Ltd., Toronto 
November, 1958 












Meter-All Meters 
manufactured for ALD by 
. Meter-All Mig. Co 


Aldsott Woter Softeners 
manvtactured tor ALD by 
Bruner Corp. 



















Aldheet Woter Systems 


monvtoctured tor ALD by 


A Oryers 


manutactured tor ALD by 


Cook Machinery Co., inc 






A.O Smith Corp 
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ALD, Inc. 
if 1046 North Western Avenue, Chicago 45, Illinois 
O I'd like to hear more about a coin-operated 
4 Westinghouse Laundromat equipped laundry store 


© I need replacement equipment and want to know 
5 about ALD’S LIBERAL FINANCING PLAN. 





& Name 





g Store Name 
Address 








City. State 
a gaeeoegq@ggeqgaga&@klkeea&btegG@#n a 
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We Like Extractor Slings 


Cascade Laundry finds many advantages accrue 


from this novel method of handling laundry work 


v By WILLIAM A. TROY, Vice-President, Cascade Laundry, Brooklyn, N. Y. 


THE BEST THING we did to im- 
prove production this past year was to 
change our method of handling work 
in the washing department, We did 
this by introducing extractor slings to 
our operation in place of conventional 
extractor containers. 

The objectives we had in mind 
when we began to experiment with 


ee 


ee, 





slings were to eliminate the use of 
rack trucks and increase production. 
Too often the familiar complaint in 
the wash department was that there 
were not enough trucks. On the other 
hand, we also found that the trucks 
tended to clutter up the plant and im- 
pede the flow of work. 

While we did not know what the 


Laundered work is unloaded from washwheels into sling which is held in open position 


1 by specially designed container 
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slings could do, we were pleased to 
find that they could handle larger 
loads, faster, easier and at less cost 
than had formerly been possible. 

But here are some of the specific ad- 
vantages of the change. We are sin- 
cerely enthused with our sling opera- 
tion and wish to share our experience 
with others in the industry. 


Washroom savings 


I. Less floor space needed. Sling op- 
erations take up much less floor space 
than is required in the plant using con- 
ventional extractor containers, The 
slings themselves take up relatively 
little space when empty. When filled, 
they can be raised and held on the 
hoist, leaving floor space clear. 

The shell, or container, which keeps 
the sling open to receive the load as it 
is pulled from the washers still takes 
up some space. But nowhere near that 
formerly required by extractor con- 
tainers. (One sling container replaces 
8 to 10 conventiona) containers. ) 


2. Takes less time and effort. The sling 
holders remain in place near the wash- 
wheels. Consequently, the puller-load- 
ers no longer have to stop and look for 
empty extractor containers as they 
used to. Nor do they have to push the 
weight of the extractor container (760 
pounds) in addition to the weight of 
the load from the washers to the ex- 
tractors. The men are less fatigued at 
the end of the work day. 


At the extractor 


1. Slings take larger loads. Since the 
weight of the extractor container is 
eliminated, the slings can handle big- 
ger loads, The average load extracted 
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It takes 
a Matched 


Team 
to get 





best results! 








That’s why you get Cleaner Clothes, Greater Production 
and Lower Washing Costs with MTD ( MATCHED TEAM DETERGENCY ) 


Try the remarkably efficient, completely different Matched Team Deter- 
gency washing method and give yourself the advantages of turning out 
cleaner bundles, in greater volume, at lowest cost per wash. Here’s why: 


: MTD combines the dirt removal qualities of two cleaning agents—Bilt, a 
Bal high-powered soap base break and Orvus Hytemp Granules—a complete 
high temperature synthetic detergent. Together they catch every type of 
soil in a “crossfire cleaning action’’ to give you results that satisfy the fussi- 
est customer. And MTD, by reducing rinsing time by as much as 50%, cuts 
down on hot water expense and lets you turn out more washes per hour. 


You and your customers will be pleased by the matchless performance of the 
MTD washing method. Give it a trial for 30 days and you’ll be convinced. 


OrretertEantlle Bulk Soap Sales Department, P. O. Box 599, Cincinnati 1, Ohio 
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The sling is then lifted out of the container by a hoist and trans- 
ported to waiting extractors by overhead rails 


No-dump slings are used with turntables. The sides are pulled 
down and the work hand-fed into conditioning tumblers 





3 Cascade's 54-inch extractor has special double cover. Inner cover 
rotates with basket while outer cover is stationary 


6 A second type of sling is designed for dumping loads directly into 


hoppers, trucks or on to conveyors 
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4 After extraction the sling rings are attached to the hoist rig and the load is moved to 
the next work station or storage area 


» Filled slings may be stored two and three high at a considerable saving in floor space; 
work is kept damp and clean 


—_-) 
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in slings is 16 percent larger than con- 
tainer loads, giving greater output per 
extractor load run. 


2. Running time is reduced. Even 
though loads are 16 percent larger, we 
found that extraction running time 
could be reduced 2 to 3 minutes pel 
load. There are several reasons for this 
saving. In the first place, sling loads 
do not require as much “balancing.” 
The reduced weight also enables the 
sling loads to come up to maximum 
extractor speed in less time. And brak- 
ing time is also reduced an average 
of one minute per load. 

Where it used to take 15 minutes 
to extract tops, cloths, aprons, pillow- 
cases, barber towels and white gar 
ments, it now takes 12 minutes when 
they are extracted in the sling 

And such items as napkins, sheets, 
bath towels, hand towels and family 
nets which used to take 12-minutes 
extraction runs now take 10 minutes. 


3. Less wear on motors. Since the 760- 
pound weight of the extractor con- 
tainers is replaced with a lightweight 
cloth sling, there is a saving on the 
motor of the hoist used to lift the 
sling. A similar saving is effected on 
the motor of the extractor itself since 
the slings took over the function per- 
formed by the container. 


After extraction 


1. No delays in transportation. Since 
rack trucks have been eliminated, the 
extractor operator no longer has to 
scout around for trucks in which to 
dump the extracted load. It saves time 
and makes his job easier. 


2. Faster unloading. Sling loads were 
found to require shorter handling time 
after the load came from the extractor. 

A stopwatch check showed that it 
used to take 334 minutes to dump a 
load of barber towels from an ex- 
tractor container into a hopper. A 
larger sling load of barber towels, on 
the other hand, could be dumped into 
the hopper in one-quarter minute, sav 
ing 3% minutes per load. 

Where work had to be stored before 
going on to other departments, it was 
found that the sling loads could be 





Cascade Laundry makes its | 
own pickup hoists and turn- | 
tables (pat. pending). The | 
names of the manufacturers of 
slings, sling containers and spe- | 
cial extractor covers as described | 
in this story are available on re- 
quest—Ep1Tor 
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Operation 


lood . Se ee ee 


Remove load from extractor . . 


TOTALS ..... 


tor containers 





Sling vs. Container Method 


Position extractor container at wheel, or position sling at 
wheel for pulling operation .......... 


Pull washed work from wheel to fill containers or sling. 
Dispose of load after pulling to hook on hoist and raise 


Put load into extractor .............. 


Container _ Sling” 

Method Method 

cee mie bk ae 13 min. 1.00 min. 
Bi Aas AeA Pe she 2.42 3.88 
Loca tyras eens 99 1.01 
[gr Go EN 6 25 .86 

Re re ae wee 3.79 min. 6.75 min. 


* Sling loads are 16 percent larger by weight than those in conventional extrac- 











Stopwatch readings show sling method takes nearly 3 minutes longer per load but Cascade 
management believes this drawback to be far outweighed by other advantages 


stored one on top of the other, taking 
much less room than the rack trucks 
did. 


3. Tumbling was more efficient. We 
found that work extracted in slings 
did not necessarily have to be passed 
through a gas-heated tumbler, or con- 
ditioning tumbler, to open it up. Work 
extracted in the sling is fairly loose 
and in many instances can be put 
through just as it comes from the sling. 

Where conditioning is still required, 
we receive greater benefit from the 
conditioning operation. For example, 
aprons were formerly conditioned in 
the washroom area before being sent 


to the shaking department. If the 


aprons were allowed to stand after 
conditioning they lost the benefit of 
heat and conditioning. 

With our present method, aprons 
are now brought directly to the shak- 
ing department. They are removed 
from the slings and put into a heated 
tumbler which is situated beside the 
shakeout table. And they are shaken 
out as they come from the tumbler. 
This gives us the maximum benefit of 
the conditioning, speeding shakeout 
and getting the work to the ironers 
before the heat is lost. 


4, Reduced need to “wet down” work. 
The sling serves to keep work from 
drying out. Where work must be left 
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“I swear it!—A pathetic little sigh—and then, she just sorta gave up!” 


+P ANSE OR SRL OTE RNSC E RAMAL C 


over a weekend the sling keeps it 
damp so that it doesn’t have to be wet 
down before being put through the 
ironers. 


Linen conservation 


Since the sling takes the abuse dur- 
ing the extraction process, there are 
fewer linen replacements with the use 
of slings. The linens are not forced 
through the holes of the extractor con- 
tainer during the extraction cycle by 
the force of water and centrifugal ac- 
tion. And since the load is removed 
from the extractor as a unit, there is 
little possibility of damaging the items 
in pulling them from the extractor. 

The sling protects the line from soil 
caused by contact with rack trucks 
and in being left in the plant over 
weekends, thereby reducing wash- 
overs and further adding to savings 
in linen wear. 

All the benefits obtained by the use 
of slings in our linen operation apply 
to our family laundry operations. 
Where work is stored in nets, the 
slings eliminate extractor abuse there- 
by effecting a large saving on net re- 
placement costs. 


Miscellaneous 


The initial investment and mainte- 
nance costs are considerably less with 
sling operations than with the use of 
conventional extractor containers. 
Slings cost much less than the $1,500 
investment made for each set of ex- 
tractor containers. Furthermore, where 
the slings can easily be mended by a 
sewing machine operator, it takes a 
high-cost mechanic to maintain and 
keep extractor containers in good re- 
pair. 


Conclusion 


The successful introduction of the 
sling operation into our plant did not 
come from the efforts or contributions 
of one individual, It called for the 
progressive and experimental thinking 
of management which was willing to 
try something new, and something 
which was not conventional. It further 
called for the cooperation of many 
persons within our organization, to 
work out problems as they arose, and 
required that these people work to- 
gether to put this new method across. 

No doubt other laundries can con- 
tribute to improved production meth- 
ods in the industry if they are aggres- 
sive and willing to have the courage 
to attempt what may seem novel or 
unusual. The laundry industry needs 
the attitude of one who doesn’t say 
“Tt can’t be done” but rather “Let's 
try it and see what happens.” C10 
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think BIG 


dbout unattended coin-meter stores 


think RIGHT 


about the equipment you install 





THE RIGHT DRYER IS THE 


BIG BEAUTIFUL CISSELL 36 x30° 


moves 1350 cu. ft. of air per minute 
for Fast Drying 


Get drying at its best from the Cissell 36” x 
30”.Get all the features you want and need 
for ‘round-the-clock service. Double walls 
add strength—keep heat in . . . controls are 
enclosed . . . maintenance is quick and easy 
. . . appearance and operation appeal to cus- 
tomers everywhere. 

Cissell Gas-Fired or Steam-Heated Laundry Dryers: 
Double basket ‘Twin’; Single basket, 36” x 18”, 
36” x 30”, 42” x 42”, available with or without Coin 


Meters. Cissell Drycleaning Dryers: Single basket, 
Steam-Heated only. 





*Large basket shaft in Gear Reducer, supported 
by Timken Bearings—15 year life expectancy 
under continuous 40-hour week operation! 


W. M. CISSELL MFG. CO., INC, LOUISVILLE 1, KY. 
Pate gece aptoe Dest,—Coble Code “ase” fet 3g: Consclt Your Dobler 
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Selling Pillow Service the Year ‘Round 


Great Northern Laundry keeps 


a profitable sideline growing 





through careful planning 


By HARRY YEATES 





Sales promotion strategy is ovtlined and pretested by planxing committee. Here general manager Sterling Rose (center) 
goes over presentation with top salesman while office manager anticipates housewife's reaction 


LAUNDRY SALES at Great North- 
ern Laundry, Chicago, are running 20 
percent ahead of last year. This 


healthy gain has been attributed in 
part to the plant’s systematic promo- 
tion of pillow renovating as a year- 
round sideline. 

The program described here was 
set up by general manager Sterling 
Rose. It has upped pillow business 
about 15 percent during the first seven 
months of 1958. 


Family bundle plan 


During the normal course of the 
year, Great Northern encourages the 
public to include pillows in its Cus- 
tom % Finish Service. 

In this service all flatwork is fin- 
ished, Bundles are priced at 12 
pounds for $2.37 plus 13 cents for 
each additional pound, An average 
size pillow weighs about 314 pounds, 
according to Mr. Rose, and this ac- 
tually makes the cost approximately 
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45 cents per pillow to the customer 
when included with the %4 Finish 
bundle. About 90 percent of pillows 
processed during the year are in- 
cluded in this bundle. 

Pillows are processed by one op- 
erator who handles all household 
items, including blankets, bedspreads, 
etc, It's up to the operator to sched- 
ule the pillow work each day so that 
clean pillows can be delivered at the 


same time as the family bundle. 


Special promotion 


Several weeks before the start of a 
seasonal pillow promotion, manage- 
ment maps out the sales strategy to 
be used. 

The first time around, Mr. Rose se- 
lected the route salesman with the 
highest weekly sales average, showed 
and explained exactly the process the 
plant follows in cleaning pillows. 

The salesman was indoctrinated as 


to how feathers are taken from the 


ticking and all the dust, dirt particles, 
broken quills, etc., are removed. The 
process of cleaning and _ sterilizing 
feathers with live steam to restore the 
natural curl of the feathers was dis- 
cussed. Finally, the salesman was 
told how the clean sterilized feathers 
are blown back into the ticking. This 
procedure was written down for his 
further reference. 

When the route salesman had 
studied the data, the office manager, 
playing the role of a potential cus- 
tomer, questioned him as to exactly 
what happens when she sends a pil- 
low to the plant for processing. 

A tape recorder was used through- 
out the question-and-answer period. 
This gave a permanent record of the 
conversation and made the route 
salesman more aware of how he an- 
swers possible objections and ques- 
tions that the housewife might pre- 
sent. Once his presentation was 
prepared, he was ready to go. 


The route salesman then spent two 
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To the Winners of shié 
a PROGRESS Contest 


PARADE O 








of Progress Contest 

..- ALL USERS 

of PROSPERITY 
EQUIPMENT 


Dupont Laundry & 
Dry Cleaners 
Washington, D. C. 


Troy Laundry & 
Dry Cleaning Co. 


Hagerstown, Md. 


Boston Cleaners & 


Shirt Refinishers 


Scranton, Pa. 


Washington Laun- 
dry & Dry Cleaners 
Evanston, Ill. 


Monarch Laundries 
New Haven, 
Conn. 


Sanitary Laundry & 
Santa Ana, Calif. 





brnppetely 


ALL PRINCIPAL CITIES 





7. PROSPERITY 


$ CORPORATION 


ERVICE BRANCHES IN 


DIVISION OF WARD INDUSTRIE 


— ES AND $ 
ERAL OFFICES, SYRACUSE, N.Y: SAL 






FACTORY AND GEN 


ght 1958, The Prosperity Company 





Copyri 


1958 


November, 














Window display proves an effective means of tying in with local civic promotions. This one was set up for the Doliar Day promotion sponsored 


by neighborhood merchants 


or three days selling pillow service 
on his route, After this trial period, a 
general sales meeting was held with 
all of the plant’s 12 route salesmen, 

Selling techniques were explained 
to the group and the taped conversa- 
tion between the route salesman and 
the imaginary customer was presented 
tor everyone to hear. The fact that 
the presentation had been success- 
fully used by one of their own mem- 
bers was stressed by plant manage- 
ment at this time. 

(It has been noted that singling out 
the plant's top salesman makes it 
easier for him to do a better selling 
job among other salesmen in the 
plant on the value of the program. 
The sales approach is reviewed be- 
fore each seasonal campaign. ) 


Salesmen list prospects 


As with other promotions, the route 
salesmen prepared a list of potential 
customers on their routes. These were 
composed of likely prospects who 
used plant facilities infrequently but 
could be sold on the value of the 
special promotion. These lists were 
submitted to management and direct- 
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| AS WE SEE YOU 














RUOY ROTTER 
CHUCK GABLE 
RUSS PARKER 











HERB PREUSCH 





AL TAYLOR 





RAY REDLICH 


/ 

2 

3 
4 
5 
é 
s 


ART DRISCOLL 


RUSS JOHNSON 









EMMETT KOERPERICH 





KEN WENDT 





JOE BARTON 


J 


| 


’s standing with the company is never in question with this slide-out, name-plate 


bulletin. Cash prizes were awarded to top route salesmen in last pillow contest 
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mail letters were prepared informing 
customers of the service. Although 
the mailings are prepared by manage- 
ment the route salesmen addressed 
their own envelopes. 

A direct-mail list was also prepared 
from the city directory. When route 
salesmen turned in a list of new ac- 
counts for pillow renovating the fol- 
lowing thank-you note was sent to 
each new customer: 

“We've learned the wonderful news 

. and thank you very much. Yes, 
we folks at Great Northern Laundry 
are pleased as punch over your join- 
ing our family circle. But our en- 
thusiasm doesn’t end there. From now 


on we want you to look forward to 


the very finest laundering and dry- 


cleaning you ever had the pleasure of 
welcoming into your home. 

“In fact, it is our aim to make you 
one of our strongest boosters to your 
friends and neighbors. 

“Again, let us repeat how thrilled 
we are to have you with us and 
thanks for the privilege of serving 
you. 

Swatch books were another selling 
tool. Route salesmen were equipped 
with swatch booklets illustrating six 
different tickings available as part of 
the pillow renovating services. This 
gave them something specific to talk 


about when they made calls on pro- 


spective customers. 

The plant carries an inventory of 
three floral prints and three stripes to 
select from. The inventory includes 
about two dozen of each pattern 
shown in the swatch booklet, all made 
up in finished form. This costs the 
plantowner about $9 per dozen for 
made-up tickings. 

New tickings are placed on the 


pillows for a minimum charge of 
$1.50, If a customer requests new 
down material for her pillows it is 
supplied at an additional charge, de- 
pend’ng on the type of down used. 


Year-round promotion 


The plant never misses an oppor- 
tunity to promote pillow renovating 
at various times throughout the year. 
During a recent dollar-day event 
sponsored by businessmen in the 
neighborhood, a window display was 
set up dramatizing the plant's pillow 
renovating service. Throughout the 
three-day event a special price of 99 
cents per pillow was offered. 

The window display was_partic- 
ularly effective among residents of the 


neighborhood who account for over 
50 percent of the plant's over-all 


volume. OO 


REMEMBER WHEN . . . Continued from page 40 


housewives noted. Cheerfulness, patience 
and punctuality followed in that order. 
; . The Brunswick Laundry in Jersey 
City, New Jersey, won first prize in the 


statewide safety contest. . . . 


10 YEARS AGO ...- Market surveys for 
the laundry industry were coming into 








Why blame inflation . . . As I re- 
call, we had money troubles dur- 


ing the depression, too. 
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vogue. . . . Baltimore Laundrymen started 
a six-month cooperative advertising cam- 
paign to battle decrease in business. 
Thirty laundries participated in the pro- 
gram. .. . The LCATA held two clinics 
with selling, customer relations and em- 
ployee selection as the key topics... . 
That management is often te blame for 
poor quality as a result of inadequate em- 
ployee training was one thought to come 
out of the Georgia Laundry Club. More 
thorough inspection was advised as a tool 
to improve quality. . . . Self-service laun- 
dry stores reported a total sales of $89,- 
000,000 in 1947, . . . Conveyors were 
finding their ways into more and more 
plants from washroom to finishing de- 
partment. . . . The I dry industry’s 
volume had grown from $300,000,000 in 
1934 to $800,000,000 in 1948... . 





An industry survey showed that only 
one laundry in five had raised its prices 
in the past two and a half years. But 46 
percent did forecast a raise in the near 
future. . . . Women laundryowners in 
San Diego, California, advertised, “Laun- 
dry and drycleaning done the feminine 
way.” ... The AIL released a new series 
of employee training films, the first en- 
titled, “It’s a Big, Clean Business.” 










#— Improve Your 
— Fabric Finishing 


“We save time and de a better job 
when each buck has a perfect fitting 
press cover”, seys a plant superin- 
tendent. 
SR 


It's a money-saving fact . . . “dress” your 


presses with covers that are “tailored-to-fit” 
and you will always produce quality pressing 
and fabric finishing. 





STAD-SPUN 
and STAD -TEX 
PRESS COVERS 


“Tailored-to-Fit" 


STAD-SPUN covers — used on all presses, 
especially wearing apparel and shirt presses 
where a non-slip, non-stick cover is needed. 
Treated to assure longer wearing qualities. 


STAD-TEX filament nylon covers—especially 
developed for sleeve, yoke and backer presses. 
Special weave for slickness without slippage. 
Heat and abrasion resistant. 


Call your distribytor—he will 
help you with your press 


maintenance problems. Or 


write for a “Glossary” that 


defines the various types and 
9 uses of STAD-SPUN and STAD- 


TEX Press Covers. 


STADHAM 


COMPANY, INC. 
HEXAGON DIVISION 
1625-31 N. 20th ST. PHILADELPHIA 21, PA, 
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ALBANY, ORE.—John Scott, laundry 
operator from Twin Falls, Idaho, has 
purchased Albany Laundry and Dry 
Cleaners, 200 S. Ferry St., from R. A. 
Rawlinson, The announcement was made 
by Art Lewis, manager of Albany. 


BEND, ORE.—Mr. and Mrs. E. B. 
Peyton are the owners of a new laundry 
at 738 Columbia. 


REDFIELD, S, D.—Paul and Wallace 
Anderson have announced plans to open 
a laundry in a new building on Seventh 
Ave., W. 


WATERTOWN, S. D.—Plans for 
opening a self-service laundry at 116 
First Ave., N. E., have been announced 
by Wally Longstreet, owner of Star 
Laundry and Dry Cleaning. Mr. Long- 
street also operates U Wash and Dry at 
716 W. Kemp with John Maloney. 


SISSETON, S. D.—Bill Anderson, op- 
erator of Snow White Laundry, recently 
held its grand opening. 


PORTLAND, ORE. —A_ business li- 
cense has been issued Kenneth McFad- 
gen for establishment of a laundry at 914 
N. W. 2ist Ave. 


MURDO, S. D.—Mr. and Mrs. Oscar 
Eckland have announced plans to open a 
laundry. 


LOUISVILLE, KY. — Independent 
Laundry, 123 S. Third, celebrated its 
ninetieth birthday recently. The firm has 


been at its present location over 50 years. 


FULTON, KY.—Parisian Laundry has 
been moved to the renovated and mod- 
ernized OK Laundry building on E. State 
Line. 


LOUISVILLE, KY.—W. J. Logan and 
C. Hite Crutcher have purchased Home 
Laundry-Dry Cleaning, 1785 W. Orms- 
by, from the estate of Martin Sullivan. 
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Mr. Logan is president of the company 
and Mr, Crutcher vice-president, The 
firm was established in 1884. 


KOSCIUSKO, MISS.—Rayford Branch 
of Attala Laundry and Cleaners has 


opened a coin-operated establishment on 
N. Wells St. 


DARDANELLE, ARK.—E, E, Gray, 
manager of Dardanelle Laundry, reports 
its recent grand opening. 


WARRINGTON, FLA.—Victor Japour 
has opened a laundry at Jackson Ave. 
and Holmes Dr. 


EUSTIS, FLA.—Robert A. Comeggs 
has opened a new laundry on S. Bay St. 


BATESVILLE, ARK.—A _ laundry 
building has been constructed on Central 
Ave, for Val Irby. 





KENOSHA, WIS.—William GC. Wer- 
ner, vice-president of Kenosha Laundry 
and Cleaners, Inc., was elected president 
of the Wisconsin Institute of Laundering 
at its recent annual convention, Mr, 
Werner has served on the executive 
board and has held the offices of vice- 
president and of secretary. Ray Bareis, 
genera) manager of Northwestern Clean- 
ers & Dyers in Wausau, was elected sec- 
retary-treasurer. 


CHICAGO, ILL.—Stinson’s Laundry 
and Cleaners, 6188 N. Northwest High- 
way, recently expanded by adding 2,800 
square feet and installing new equip- 
ment. Founder John J. Stinson is assisted 
in operation of the establishment by his 
sons Robert and William. 


CHICAGO, ILL.—White Star Drive- 
In I dry and Cl s, 3535 N. Elston 
Ave., has begun a complete remodeling 
and rebuilding program. A new addition 
wil) house shirt and drycleaning depart- 
ments, according to R. M. Gilman. 





ST. JOSEPH, I1LL.—Mrs. Kenneth Orr 
has purchased St. Joseph Laundry, Main 
and Lincoln Sts., from Maurice Wienke. 





Mrs. Orr had managed the establishment 
since it was opened in July 1956. Mr. 
Wienke will continue to operate Wienke 
Cleaners in Homer. 


WILLMAR, MINN.—John J. Wolfs- 
winkle has established a laundry at Litch- 
field Ave. and Sixth St. 


WINDOM, MINN.—Mr. and Mrs. 
Alvin Flaming have purchased Kriede- 
man Laundry, 728 Fourth Ave. 


EMMETSBURG, IOWA—Mr. and 
Mrs. Wilton F. Lewis have opened Easy- 
Do Laundry on W. Main St. 


SOUTH BEND, IND.—A new laun- 
dry, managed by Roy Kilgore, has been 
opened in a new wing at Memorial Hos- 
pital. 


SAUK RAPIDS, MINN.—Mr. and Mrs. 


Kenneth Perley held a grand opening at 
their new laundry located on Broadway 


Ave., N. 


WINONA, MINN.—Harry A. Moyer 
has opened a new laundry at Second and 


Main Sts. 


ADRIAN, MICH.—E Z Way Laundry, 
operated by Ray Sack, has opened a coin- 
operated laundry at 715 Division St. 


SOUTH BEND, IND.—The laundry 
at St. Joseph’s Hospital has been re- 
modeled, it was announced, Hurston S. 


Graham is laundry manager. 





LOMPOC, CALIF.—Sparkle Laundry 
has been scheduled for opening in a new 
location at Cypress and A Sts, Owner 
Bob McCoy previously operated Crystal 
Covera}] Laundry in Bakersfield. 





DALLAS, TEX.—Manhattan Laundry 


and Dry Cleaning has been opened at 
1927 Commerce by Marcus Gendel and 


Stanley Baker. 


OSWEGO, KANS.—Mr, and Mrs, Jay 
Isenhower have established a new laun- 
dry in the Farris Bldg. on North Com- 


mercial. 


HYDRO, OKLA.—Mr. and Mrs. Gene 


Newcomb have purchased Bailey Laun- 


dry from Mrs, Margie Bailey Mattingly. 
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BELL, CALIF.—A formal grand open- 
ing was held at Gage Ave, Laundry, 
3550 E. Cage Ave., by Herb and Alice 
Boss, The firm’s former location was de- 
stroyed by fire in March. 


RUSSELL, KANS.—A three-day open- 
ing celebration was held recently at Rus- 


sell Laundry, Seventh and Maple Sts. 


BETHANY, OKLA.—Henry Vaughan 
has established a laundry at 602 W. 


Main, 


PUEBLO, COLO.—O. C., C. H. and 
W. O. Quillen, owners of DeLuxe Fam- 
ily Laundry, Memorial Airport, have 
purchased Pueblo Laundry, 203 S. Vic- 
toria, from H, R. and Daniel W. Sheldon, 
Jr. The new owners plan to move all of 
their plant operations to the present 


Pueblo Laundry. 


HINTON, OKLA. -—Hinton Steam 
Laundry, owned by Mr. and Mrs. Russell 


Hofman, has added coin-operated equip- 


ment. 


WICHITA, KANS.—C. B. Colley 
Towel Supply Co., 1525 S. Washington, 
has been purchased by Dan Bennell. His 
son, Douglas, will be associated with 
him. 


LEMON GROVE, CALIF.— A grand 
opening celebration was held recently 
by Del and Eileen Anderson at their 


new laundry, 7775 Broadway. 


GLENDALE, CALIF.—Bob Springer, 
Glendale Laundry and Dry Cleaners, has 
added a self-service laundry to his new 
drive-in on N. Glendale Ave. 


POND CREEK, OKLA. — Hanson's 
Laundry has been established in the 
Johnston Bidg. on W. Broadway. 


LAVERNE, OKLA.—Wright’s Laun- 
dry has been converted into a coin-oper- 
ated establishment. Mr. and Mrs. Fred 
Wright are the owners. 





FALL RIVER, MASS.—Mayor John 
M, Arruda cut the tape marking the 
grand opening of Ideal Laundry’s new 
drive-in at 373 New Boston Rd. The 
owner is Norman LeComte. 


BALDWIN, N. Y.—A new shirt fin- 
ishing unit has been installed at Walters 


South Side Laundry, Foxhurst Rd, 


WILKES-BARRE, PA.—Ten routemen 
of People’s Laundry and Dry Cl i 








NOW! THE KEY TO 
FULL PROFITS ON TODAY’S 
SMALL BUNDLE! now you can go 


after the piece-price partial bundle your 


customers want to send! a whole new 


system of modern laundry management, 





based on a new identification system... 


THE KEY-TAG 


[LOT CONTROL] SYSTEM 






Now you can handle both the 
| large family bundie and the small 
piece-price bundle at the same 

) new low cost—make the same full 
profit on both. Easy to maintain 

a 2 or 3 day delivery schedule. 

Big new savings in all departments 
and services. Allows simplified 
billing and payroll methods. 
Key-Tag Lot Control combines 
the best of “pin and net” with 
selective full identification ina 
simple, foolproof plant-wide 
system. 100% mechanica) check 
on everything— always. No human 
error. Cut identification help 

up to 40%. Use green labor. 
Train mark-in girls in 4 hours. 
Full nets—full whee! loads. 


years of driving without a chargeable 
accident. The drivers received bronze 
lapel insignia and certificates from the 
Pennsylvania Manufacturers Association 
Casualty Insurance Co. 


ORANGE, N. J.—Harrison Laundry 
and Dry Cleaners has been moved to 


newer, more spacious quarters at 32 
Main St. The establishment, owned by 


Morris West, was previously at 253 Mc- 
Kinley Ave., East Orange. 


NEW YORK, N. Y.—W. B. Dean, 


secretary of Consolidated Laundries, was 
September II at a surprise tes- 





Co. were honored at a recent meeting 
for having completed three consecutive 
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timonial dinner, attended by 75 friends 
and associates. The occasion marked Mr. 


Write for the lot control story 


THE KEY-TAG CHECKING SYSTEM CO. 


6509 HOUGH AVENUE — CLEVELAND 3, OnMIO 


Dean's 30 years of service with the com- 
pany. 


PASSAIC, N. }.—A three-alarm fire 
caused damage estimated at $30,000 to 
Garden State Diaper Service, 272 Oak 
St. 


BINGHAMTON, N. Y.—Ceorge E. 


Knowlton, Jr., president of Binghamton 


Laundry, Inc., has been elected to the 
board of directors of Associated Indus- 
tries of New York. 


PEEKSKILL, N. Y.—Frank Holm- 
gren has leased space for a laundry in 
the Beach Shopping Center opened re- 
cently. 
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By JOSEPH C. McCABE 
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Fig. 1. Cost of Steam Using Gas as Fuel 


To wse chart, enter at proper point on bottom scale and go vertically until either percent effi- 
ciency, evaporation in pounds of water per 1,000 cubic feet of gas, or cubic feet of gas per 
boiler hp. hour is intersected. Then go horizontally to right or left until proper cost curve is in- 
tersected. From this point go vertically to top and read cost of steam in cents per 1,000 pounds 
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PERIODIC INSPECTION of the 
power plant pays off if it is made 
with the purpose of correcting slip- 
shod operating procedures and cor- 
recting mechanical defects. 

A good starting point is to check 
the power plant’s steam output. Hot 
water needs for a typical laundry rep- 
resent about two-thirds of the steam- 
ing load. And you need about 3 gal- 
lons of water per pound of clothes 
handled. 

To estimate steaming rate, take the 
quantity of clothes washed in pounds 
within a day or week and multiply by 
3/2 to give you a rough check of the 
quantity of steam the plant produces 
for that period. Then divide this by 
the amount of fuel used during the 
same time period. 

If you use gas or oil, boiler efficien- 
cies should run at least 80 percent. 
The usual fuel oil would run about 
140,000 B.t.u. per gallon and natural 
gas shows approximately 1,000 B.t.u. 
per cubic foot. This is a rough rule of 
thumb. 

For a more accurate check see ligs. 
1, 2 and 3. These charts show how 
much it costs you if your boiler is 
operating at a low steaming rate. If 
you read your steam flow meter or 
check your water supply to the boiler 
for a given period and divide this by 
the tons of coal, the gallons of oil or 
the cubic feet of gas for that same 
period you will know the steaming 
rate of your boiler. The higher the 
steaming rate the lower your costs. 


Check-up steps 

When you look at your boiler take 
it apart in your mind’s eye and re- 
view the various major things that 
make it work: 


Fuel: If you burn gas, there is little 
you can do to check on its quality or 
to change that quality. The destruc- 
tive items that spoil gas as a fuel are 
dirt and moisture. The gas company 


Bring Out the Best in Your Boiler 


You can’t run your power plant efficiently unless you 


know where to look . . . this article tells where 
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YOU and the ABC SYMBOL ... 





You, the reader, have the right to buy or not to buy this 
publication. 


That right gives you, and no one else, the power to judge 

whether or not this publication meets with your definite 
approval. 

E . 

\7 a ys) This symbol represents the standards 
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by which your voluntary response— 
and the voluntary responses of 


thousands like you — are measured. 





re) It testifies to the exact values you 
N 


And, on the strength of those values, it establishes this 


rs 





place on this publication. 


publication’s real worth to advertisers. 


3 7 STARCHROOM LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 


OREGON 9-4000 ABC/ABP 


This symbol represents our membership in the Audit Bureau of Circulations, 
your assurance that our circulation facts are verified by independent audit, 
measured by recognized standards, and reported in standardized reports. These 
audited facts, available without obligation to interested persons, provide a 
factual basis for advertising rates, evidence of subscriber interest, facts on 
market coverage, and facts for appraising our circulation quality and editorial 
/ vitality. 
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Fig. 2. Cost of Steam Using Oil as Fuel 


To use chart, enter at proper point on bottom scale, and go vertically until either percent effi- 
ciency, evaporation in pounds of water per gallon of oil, or gallons of oil per boiler hp. hour 
is intersected. Then go horizontally to right or left until proper cost is intersected. From this point 
go vertically to top and read cost of steam in cents per 1,060 pounds 
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pretty generally takes care of these 
items. All you can do is check and see 
if a dry leg or water trap (Fig. 4) 
exists in the piping to serve as a sort 
of reservoir for any foreign condensa- 
tion that might creep in. 

If you burn a No. 1 fuel oil, it 
should reach you quite clean and 
produce no great problems (loosely 
called compatibility problems by the 
fuel oil industry) when a fresh supply 
is added to your storage tank. The 
commonly used residual oils—a No. 5 
or No. 6, for example—have very 
special handling problems. The oil 
may differ very markedly in one ship- 
ment from another. When it is placed 
in storage with a previous delivery, 
sludge and other unwanted materials 
may appear and pumping difficulties 
arise. 

There are ways and means, how- 
ever, of combatting these sludge prob- 
lems. It is at this point that you prob- 
ably first came into contact with the 
range of products called fuel addi- 
tives. The special ones for controlling 
sludge are known as sludge disper- 
sants. Metallic compounds (stearates 
and naphthenates, to be exact), rela- 
tively expensive, are the usual cures. 
The difficulty this treatment presents 
is that because of this expense the 
tendency is to cut back on the amount 
of additives and hence not really do 
the job. 

These additives do more than dis- 
solve the sludge; they improve flow 
and help in forming the sprays at the 
burner while at the same time serving 
to restrict corrosion growth in metal 
oil-storage tanks. Remember, fuel oil 
sludge should not be likened to coal 
ash. Oil sludge is an excellent fuel 
with a high calorific value and prop- 
erly dispersed it burns very well. 

Coal, the third fuel, and today the 
least important in the laundry field, 
comes in so many possible variations 
that you could be buying and burning 
material that is well-nigh impossible 
to handle efficiently on your partic- 
ular stoker. Contact your boiler or 
stoker manufacturer for a set of spe- 
cifications on the coal he recommends 
for your particular unit. If the coal so 
specified is a premium coal you must 


Fig. 3. CostofSteam 
Using Coal as Fuel 


To use chart, enter at proper point on 
bottom scale and go vertically until 
either percent efficiency, evaporation in 
pounds of water per pound of coal, or 
pounds of coal per boiler hp. hour is 
intersected. Then go horizontally to 
right or left until proper cost curve is 
intersected. From this point go verti- 
cally to scale at top of chart and read 
cost of steam in cents per 1,000 
pounds 
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We are now building in quantity and stocking a number 
of standard size Inversand Zeolite Water Softeners. These 


popular water softeners are available at low prices and 


Remember, Inversand Zeolite Water Softeners are used 
by hundreds of commercial and institutional laundries 


everywhere . . . many for over thirty years. 


Write for full details, or a Representative will call. 


Bulletin IS-1 sent on request 


HUNGERFORD & TERRY, Inc. 


Clayton 8, New Jersey 


convenient terms. They 
are the latest design, fully 
guaranteed, and we feel 
A GOOD BUY at this time. 








weigh the advantages of improved 
steaming results and operating ex- 
periences against the money savings 
you believe you are getting with a 
nonpremium coal. The odds are that 
you are only fooling yourself by set- 
tling for a poorer coal. 


Proper combustion: Gas is, in the 
engineers words, the ideal fuel. It 
is introduced to the boiler through a 
mixer of some sort. All that mixer has 
to do is provide a close relationship 
between the gas fuel and the air it 
needs to burn efficiently. If you have 
ever noticed your local gas man make 
adjustments on your burner mix you 
can see the effect on the form and 
even the coloring of your gas flame. 
The adjustments are relatively small 
ones and the results are quite effec- 
tive. It pays to have your gas burners 
checked at least once a year. 

Oil of a No. 1 grade or so is very 
close to gas as a readily handled and 
efficient flame source. Here the burner 
actually tears the liquid oil apart, cuts 
very small droplets and hurls them 
into the furnace. Air registers or sep- 
arate blowers serve to lead the re- 
quired combustion air into the furnace 
for the meeting of fuel and air. Be- 
cause the oil droplets cannot be as 
finely divided as a gas, the air inter- 
mix cannot be as thorough. Oil is 
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fired with a higher excess air than 
gas. Losses are inclined to run some- 
what higher and the penalties from 
poor adjustments become more costly. 

Oil of No. 5 or No. 6 grade imposes 
handling considerations. The oil must 
be preheated before it is pumped to 
the burner. This preheating makes 
the oil more fluid and hence better 
ready for the tearing apart it must 
undergo to suit it for burning. These 
residual fuels are not the cleanest 
liquids in the world and they may 
contain considerable sediment and 
dirt of one kind or another. For this 
reason some protective screening 


should be put into the oil line before 
the burner stage so that this material 
does not carry through to plug the oil 
burners or foul up the furnace. 

The adjustments for good oil firing 
are more complex than those for gas. 
The burner speed, the oil preheat, the 
air ratio, the temperature of the steam 
and its pressure if the oil is torn apart 
by steam jets must all be considered. 
It is imperative, therefore, to give 
your oil burner setup and its supply a 
thorough overhaul at least once and 
preferably twice a year. The results 
will be worth the costs. 


Coal, as we mentioned before, has 

















Fig. 4 (left). Draining at elbow of vertical line is important. Tee with drain line before elbow 
is good. But simpler and most effective drain is to replace the el with a tee and hook or drain 
trap. (Right) Dead end of headers should be drained. But drain must be at lowest part so 
water won't collect, Right way is to use tee and top into side of bottom leg. Then dirt is kept 


out of the trap 








to be right for your stoker. By right 
we mean it should have the qualifica- 
tions in ash, moisture, etc., that the 
manufacturer has specified. It should 
also reach the stoker within a set 
range of sizes for the coal pieces. 

In addition, this range of coal sizes 
should be spread uniformly through 
the coal feed and not segregated. If it 
becomes segregated (with all the 
larger pieces on one side of the fur- 
nace and the smaller pieces and the 
fines packed together in another part) 
your stoker fires will be very poor. All 
the air will rush through the big 
spaces between the large coal pieces, 
burning them up completely, and the 
small particles will lose their flame 
from air starvation. 

With stokers the air is led to the 
furnace through underfire air regis- 
ters (or windboxes) either by the 
pull of the chimney or from a blower. 

A good coal fire requires consider- 
ably more specific knowledge of com- 
bustion than does any other fuel. The 
adjustments differ with different loads 
or different firing rates, not to men- 
tion fuel changes such as a sudden 
supply of wet coal, so that an ex- 
perienced operator is a must. Further- 
more, these changes occur frequently 
throughout a typical day. 

It is true that coal can be auto- 
matically fed and that controls can be 
set up to safeguard operation. But 
there is no substitute, in our opinion, 
for on-the-spot experience. 


Boiler surfaces: No matter what fuel 
or what boiler design you have, once 
a year the boiler should be shut down 
and all the boiler surfaces thoroughly 
cleaned. This cleaning will expose 
corrosion attacks as well as overly 
heavy buildups of ash scale. Such ex- 
posures should serve as a warning. 





In the case of corrosion or scale 
accumulation there are special steps, 
largely of a chemical nature, that you 
can take to correct these problems. 
Perhaps a call to a water-treatment 
firm will produce all the help you 
need. The best remedy is to prevent 
their occurrence in the first place, and 
that’s where outside help comes in 
handy. 

Ash buildups within the gas pas- 
sages of a boiler are to be expected 
to some degree. No fuel is absolutely 
clean and hence the burning of that 
fuel has to leave some waste behind. 
A little experience with your fuel will 
help you recognize the too heavy 
buildup. 

The too heavy culprit means some 
definite difficulty. Either your fuel is 
all wrong for your boiler, your burner 
or air mixture is not correct, your 
combustion process is not being com- 
pleted within the furnace or your gas 
passages in the boiler are too cold or 
too small. If you can satisfy yourself 
as to the cause you can take steps to 
correct it. If you cannot, then lose no 
time in getting a consultant to assist 
you. 

The inside surfaces of a boiler also 
require constant attention. With pack- 
aged boilers, scale causes localized 
overheating that can seriously damage 
your boiler. It definitely impairs heat 
transfer. Here’s what scale does to 
heating efficiency. 


Per Cent Loss of Heat 


Thickness of Soft Hard Hord 

Scale Inches Carbonate Carbonate Sulfate 
1/50 3.5 5.2 3.0 
1/32 7.0 8.3 6.0 
1/25 8.0 9.9 9.0 
1/20 10.0 11.2 11.0 
1/16 12.5 12.6 12.6 
1/11 15.0 14.3 14.3 
1/9 ae 16.0 16.0 


Water treatment: The prevention of 
water-side scale buildup depends en- 
tirely upon proper water treatment, 
applied regularly, checked frequently. 
Because your raw water can be quite 
different, you should employ a water- 
treatment specialist. In general, scale- 
forming ingredients are calcium and 
magnesium which form carbonate and 
sulfate scale when heated in the 
boiler. It can be prevented by ex- 
ternal zeolite softening of makeup 
plus supplementary phosphate treat- 
ment in the boiler. 

Internal treatment can carry the 
full load if external softener is too 
costly. Phosphate precipitates calcium 
and magnesium phosphate, a nonad- 
herent sludge, removed by blowing 
down the boiler. Soda ash, sodium 
aluminate, sodium silicate and various 
organic chemicals also prevent scale. 


Instruments: Every modern boiler re- 
lies upon instrumentation and auto- 
matic controls for smooth, effective 
boiler performances. Yet those controls 
and instruments possibly receive less 
attention than does the drinking 
fountain in the typical plant. Get 
someone who knows instruments to 
check yours at least once a year, and 
more often in the case of CO, boiler 
gas meters, oil meters, water-flow and 
steam-flow recorders, pressure gauges. 

Your automatic controls should be 
gone over with a finetooth comb at 
least twice a year. You not only rely 
on these devices for day-to-day plant 
performance but you have a heavy 
capital investment in the equipment 
they monitor plus a fire and safety 
hazard for plant and personnel. If 
your auto needs a once-a-year inspec- 
tion, think how much more important 
the controls are on your power plant 
equipment. (JL) 





LAUNDRY BUSINESS TRENDS 


New York 


five weeks ended 
Aug. 30—1.3% more than last year 


four weeks ended 
Sept. 27—1.1% less than last year 


M., R. Weiser G Co., New York 


New Jersey 


five weeks ended 
Aug. 30—0.5% more than last year 


four weeks ended 
Sept. 27—5.5% less than last year 


M. R. Weiser & Co., New York 


Southeast 


July —11.0% less than last year 


Aug.— 2.0% less than last year 


J. R. Wilson & Co., Atlanta 


New England 
Aug. 2—3.2% less than last year 
Aug. 9—).8% ‘more than last year 
Aug. 16—1.6% more than last year 
Aug. 23—1.3% less than last year 
Aug. 30—1.5% less than last year 
Sept. 6—3.1% less than last year 
Sept. 136.0% less than last year 
Sept. 20—5.6% less than last year 


Sept. 274.1% less than last year 


Carruthers ¢> Co., Boston 
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Water Rationing: More than 1,000 
communities representing about 15 
percent of U. S. population have had 
to ration water in the last five years. 
So said Secretary of Interior Fred A. 
Seaton in pointing out the urgency of 
water conservation. 


Pillow Washability: Department Store 
Economist reports strong consumer in- 
terest in pillow washability, urges re- 
tailers to promote washability feature 
to boost sales of fiberfill pillows and 
advises in-store follow-through to 
make sure consumer is adequately in- 
formed on correct washing techniques. 


Dye Trouble: There is a continuing 
rash of cotton dresses dyed with a pig- 
ment that is fast to laundering but sol- 
uble in drycleaning solvent, according 
to the National Institute of Dryclean- 
ing. Many of these garments return 
from the cleaners several shades light- 
er in color. NID is trying to educate 
the dye houses to offer colors fast to 
both processes. 


Shirt Profit Dip? Shirt makers may 
expect reduced profits in 1958 al- 
though dollar volume will match 1957 
levels. So predicted Mac Lovell, prexy 
of the National Association of Shirt, 
Pajama and Sportswear Manufac- 
turers. Contributing reasons are the 
recession, wash-and-wear problems, 
competition from Far East imports 
and impact of knit shirts on some firms 


that handle only woven types. 
Wrinkle Resistance: Over 1.1 billion 


yards of cotton fabric were treated 
with wrinkle-resistant resins in 1957, 
according to a U. S. Census survey. 
The National Cotton Council esti- 
mates total woven cotton output for 
apparel used in 1957 was 5.5 billion 
yards. Therefore, the amount treated 
for wash-and-wear properties equals 
about 20 percent of total production. 


Britain Yearns for MR: Not to be out- 
done by their American counterparts, 
laundrymen in England are expressing 
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a yen for motivation-researching their 
laundry customers. While the Institute 
of British Laundryowners is being 
urged to launch such a scheme, a Lon- 
don ad agency and the Gallup Poll 
have already done localized thought- 
probing among housewives. From 
what was learned, likes and dislikes 
about laundry service seem to be uni- 
versal. 


Ultrasonic Washing: More from 
Britain . . . this time on ultrasonic 
washing experiments done by the 
British Launderers Research Associa- 
tion. Small-scale testing concluded 
that ultrasonic energy removes more 
dirt in less time than mechanical 
energy of a rotary washing machine. 
Only hitch is there’s no way to apply 
vibrations on a large scale and energy 
requirements are very great, even on 
a small scale. 


Dry and Safe: The National Safety 
Council warns office-party drinking 
and driving don’t mix. If you want 
your employees to make it home with- 
out accidents, take a look at your 
Christmas party policy and “either dry 


it up or cut it out.” 


Drip — Don't Spin: The Clothing 
Manufacturers Association of the 
U.S.A. has repudiated the validity of 
automatic drying for wash-and-wear 
items and advises drip-drying instead. 
It charged that “many mills were mak- 
ing claims for 1959 wash-wear fabrics 
which cannot hold up when tested” 
and asserted the matter requires in- 
dustry discussion and clarification. 


Hiring Execs: If you're in the market 
for a man to help you with affairs on 
the management level, you'd be inter- 
ested in reading “Hiring a Key Execu- 


tive for Your Small Plant.” This free | 


leaflet is No. 97 in the Small Business 
Administration’s Management Aids for 
Small Manufacturers series, available 
from SBA in Washington or any of its 
local field offices. 


Label Law Signed: The textile label 
law requiring that labels showing con- 
tent by weight be affixed to goods 


containing cotton, silk and man-made 


fibers has been signed by President | 
Eisenhower. Designed to protect pro- | 


ducers and consumers against mis- | 


branding and false advertising of fiber 
content in textile products, the new 
statute will become effective in March 
1960. 


BULLDOG 





MONEL-TEX 


BASE PADS for all make 
CABINET BOSOMS and 


SLEEVE PRESSES 


FLAN-L-TEX 


METAL PRESS PADS 


MET-L-FLAN 


ALL MESH TOP PADS 


@ 
TWIN-FAB 
FOR INDUSTRIAL 


GARMENT FINISHING 
OR AS BASE PAD 


TUFF-FAB 


ALL STEEL WOOL 
FOR ECONOMY 


e 
KOMBI ALL IN ONE 


UNIT - SPONGE RUBBER 
DRY CLEANING PRESS PAD 


CLEANING MITT 


ALSO CLEANING PADS 
FOR FLATWORK IRONERS 
a 
BULLDOG PRESS COVERS 
ASBESTEX PRESS COVERS 


Proven throughout years of service to the 
industry, the Bulldog fine assures long- 
wearing quality and maximum economy. 
Ask your jobber about the Bulldog line, 


or write us for complete literature and 
list of reliable Bulldog dealers. 


KX. 5. SMITH 


INC. 





RED BANK NEW JERSEY 
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American Enterprise Provides Iron Curtain Laundering 
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The first American automatic 
Jaundry behind the Iron Cur- 
tain was recently installed in 
Moscow, demonstrated to the 
public and sold to the Russian 
government by Romaine Field- 
ing, Los Angeles distributor of 
laundry equipment. 

The “Laundramatic” 
tion, originally intended for an 
exhibit at a proposed American 
Trade Fair, included equipment 
from Hammond Laundry-Clean- 
ing Machinery Company, Ajax 
Laundry Press Company, Clay- 
ton Manufacturing Company 
and Advance Tank & Manu- 
facturing Company. When the 
fair was cancelled and the 
equipment stranded in Finland, 
Mr. Fielding got Soviet permis- 
sion to import it into Russia for 
demonstration and possible pur- 
chase. 

With official permission the 
equipment, under the super- 
vision of Frederick Huber, Mr. 
Fielding’s technical supervisor, 
was set up in the basement of a 
Moscow apartment house. It 
consisted of four Hammond 
stainless-stee] commercial laun- 
dry washers, one )arger washer, 
two extractors, washer-ex- 
tractor, four Hammond gas- 
fired tumblers, a Clayton steam 
generator and water softener, a 
plastic-lined hot water storage 
tank, one Ajax shirt unit and 
one the 
company. 

Two weeks of demonstrations 
proved the popularity of the 
laundry with the Moscow pub- 
lic, and the government bought 
the entire installation for a re- 
ported $30,000. 


installa- 


one 


compressor from same 
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A former Lieut. Commander 
in the U. S. Navy, Mr. Fielding 
had learned to speak Russian 
under the GI Bill. This proved 
of great value not only in the 
business negotiations but, in his 
estimation, Was even more im- 
portant in making friends with 
the Russian people. He is shown 
at right in the photograph with 
a Moscow Chamber of Com- 
merce executive in front of the 
apartment house in which the 
laundry was installed. 

Mr. Fielding’s coup gained 
him front-page positions in 
American newspapers across the 
country as well as write-ups in 
business and consumer maga- 


zines. 


Milestone for Boedecker 





RAY W. BOEDECKER 


Ray W. Boedecker, technical 
research advisor for the Asso- 
ciated Products Department of 


Colgate-Palmolive Company, 
New York, N. Y., completed 


his fortieth anniversary with 
the company on September 30. 

Mr, Boedecker started at the 
Company in 1918. 
years in the piant 
chemical laboratories, he was 
transferred to the Chicago 
Home Office Industrial Sales 
Department, in charge of cus- 
tomer service. After a series of 
promotions, he was appointed 
to his present position. 


Palmolive 
After 12 


Bunn Nomes Representative 

John Maye Associates, 1922 
Vliet St., Milwaukee, Wis., has 
cen named to represent the 
B. H. Bunn Company, Chicago, 
Ill., in the eastern two-thirds 
of Wisconsin, The announce- 
ment was made by Richard B. 
Bunn, vice-president in charge 
of sales of Bunn. 

John G. Maye, president of 
the company that bears his 
name, and Robest J. Osborn 
will be in charge of sales and 


service of Bunn packaging 
equipment in the Wisconsin 
territory. 





DANA C. JONES 


Law- 


Beach Soap Company, 
rence, Mass., has appointed 
Dana C. Jones sales representa- 
tive in the Philadelphia area. 
Mr. Jones has just completed 
Beach Soap Company’s train- 
ing course on commercial and 
institutional laundering. He has 
been associated with the laun- 
dry field throughout his busi- 
ness life, serving in both pro- 


duction and sales capacities. 


Cowles Makes New Sales Appointments 





GUS WOLFF NOEL 
William J. Schleicher, man- 
ager of the Laundry Chemical 
Department, Cowles Chemical 
Company, Cleveland, Ohio, re- 
cently announced three new 
appointments. Gus ‘Yolff has 
been appointed to the Los An- 
geles, Calif., territory, Noel R. 
Gordon to the east Texas terri- 
tory and Allen A, Freedain has 
been appointed Cowles techni- 
cal man in southern California 
and Arizona. 

Mr. Wolff will replace Ed- 
ward Gallstead who died in 
May. Mr. Wolff has been con- 
nected with the laundry indus- 
try for 28 years as an 
ployee, manager, owner 
allied tradesman. His 
ence includes two years 
Cowles in North Carolina and 
six years in southern California. 
He left Cowles in 1948 when 
he became a partner in Napps 
Diaper Service Laundry in Los 
Angeles. 


em- 
and 
experi- 
with 
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R. GORDON 


ALLEN A. FREEDAIN 


Mr. Gordon will 
Peter J. Schleicher, 


replace 


who was 


recently appointed Southern 
Division sales manager. Mr. 
Gordon will work directly un- 


der Mr. Schleicher and will be 
located in Dallas. He attended 
the University of Missouri and 
has had several years experi- 
ence in sales. After finishing 
his period of training and in- 
doctrination, he will have com- 
plete responsibility for the east 
Texas territory which includes 
the Dallas, Houston and San 
Antonio areas. 

Mr, Freedain lives in Garden 
Grove, Calif.,. where he will 
make his headquarters. He will 
work directly under Pat Kack, 
Pacific Division sales manager. 


For the past 20 years, Mr. 
Freedain has been connected 
with the laundry business as 


foreman and manager both in 


sales and production, and lately 


as a representative of two 
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prominent allied trades firms 
selling laundry supplies in 


southern California. 


Pantex Promotes Miller 





NEVIN MILLER 


The promotion of Nevin Mil)- 
er to manager of the Western 
Division for Pantex Manufactur- 
ing Corporation, Pawtucket, 
R. L., has been announced by 
Marvin Green, vice-president 
and general sales manager. 

Mr, Miller will have his head- 
quarters in Los Angeles where 
he has been assistant sales man- 
ager since March 1956. Previ- 
ously, since March 1950, he was 
a representative in southern 
California and other Western 
Division territories. 

Mr. Miller is a member of 
the LADS Club (Laundry and 
Drycleaners Suppliers). He is 
also active on allied trades com- 
mittees for the California Dry- 
cleaners’ Association and was a 
member of the Exhibit Com- 
mittee for the recent CDA con- 
vention. 


Prosperity Appoints 
Giancola 





DONALD J. GIANCOLA 
The appointment of Donald 


J. Giancola as industrial and ex- 
port sales department manager 
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of the Prosperity Company, Syr- 
acuse, N. Y., was recently an- 
nounced by R, O, A, Petersen, 
company president. 

Mr. Giancola, executive vice- 
president of Prosperity Export- 
ing Corporation, will be respon- 
sible for the development of 
sales volume and efficiency of 
Prosperity’s industrial, institu- 
tional and governmental mar- 
kets both in this country and 
abroad. 

Affiliated with the company 
since 1946, Mr. Giancola has 
been closely identified with 
Prosperity’s foreign manufactur- 
ing and trade activities. He is 
a graduate of Syracuse Univer- 
sity. 


Keever Transfers Hackworth 





TOM HACKWORTH 


The Keever Starch Com- 
pany, Columbus, Ohio, recently 
announced the transfer of sales 
representative Tom Hackworth 
to the Texas territory where he 
will handle the complete line 
of Keever starches, sours and 
Jumbo Pads. He will have his 
headquarters in Austin, Tex. 

For the past six years Mr. 
Hackworth has represented The 
Keever Starch Company in 
Ohio, Michigan and West Vir- 
ginia. 


Clinton Promotes Alderson 

Clinton Corn Processing 
Company, Clinton, Iowa, has 
appointed John C. Alderson 
district manager in charge of a 
new district sales office at 3250 
Southside Ave., Cincinnati 4, 
Ohio, according to an an- 
nouncement by H, A. Ben- 
dixen, vice-president and gen- 
eral sales manager. 

Mr. Alderson has been with 
Clinton in various sales capac- 
ities since January 1946, most 
recently as assistant division 
sales manager with headquart- 
ers at Atlanta, Ga. During 
World War II he served in the 
U. S. Navy. 


Thompson-Hayward Representatives 





MARVIN BRIDGES 


Frank Leone has been ap- 
pointed to the Thompson-Hay- 
ward Kansas City sales staff to 
replace Marvin Bridges, who 
has been assigned a new post 
in the Texas division. C. O. 
Davis, vice-president of the Car- 
man Division, Thompson-Hay- 
ward Chemical Co., Kansas 
City, Mo., announced the ap- 
pointments. 

Mr. Leone wil] continue to 
serve the trade in southwestern 
Missouri and southeastern Kan- 
sas where he is well known 
through his years of representa- 
tion in this territory. His back- 


Tingue, Brown Appoints Sales 





JOSEPH R. CROCKFORD 


The appointment of Joseph 
R. Crockford as sales consult- 
ant on flatwork ironer asbestos 
dressings for Tingue, Brown & 
Co., New York, N. Y., was an- 
nounced by William M. Tin- 
gue, president. 

Mr. Crockford is known to 
the laundry industry as the in- 
ventor of the Bakelite-coated 
asbestos covercloth for flat- 
work ironers, a stripper device 
for flatwork ironers, tapered- 
end padding, Monel mesh press 
pads, and a new idea on a 
waxing cloth which is to be 
released shortly. During World 








FRANK LEONE 


ground includes practical knowl- 
edge of plant operating proce- 
dures, as well as a knowledge 
of the supply business from his 
years of association with Car- 
man Company Inc. and a local 
Kansas City supply house. 
Marvin Bridges will serve as 
manager of the Laundry and 
Dry Cleaning Supply Division 
in Lubbock, Tex. He had been 
owner-operator of his own plant 
before joining Thompson-Hay- 
ward, with which he has been 
associated for the past three 
years as a sales-service repre- 


sentative. 


Consultant 


War Il Mr. Crockford served 
with the Scientific and Techni- 
cal Division of the War Pro- 
duction Board in Washington 
and later with the National 
Production Authority. 


Shirt Laundering Promotion 


A national promotional cam- 
paign aimed at boosting shirt 
laundering sales for cleaners 
and launderers has been an- 
nounced by Time Savers, Inc., 
Montclair, N. J. 

Known as the “C.P.C.” Collar 
Comfort Shirt Laundering Pro- 
motion (CPC designates Crush- 
Proof Collar), the program is 
aimed at all levels of distribu- 
tion. The trade paper advertis- 
ing schedule for the CPC pro- 
motion commenced with Octo- 
ber issues and a general mailing 
to cleaners and launderers was 
scheduled to break immediately 
thereafter. 

Four major deals, aiming es- 
pecially at jobber support, are 
involved in the campaign.’ Avail- 
able through the deals are the 
new Time Savers’ Collar 
Form-R, a new expanding col- 
lar forming device for crush- 
proof collars; the Time Savers’ 
Foldmaster, a folding attach- 


6] 








ment which converts manual 
folding tables to semi-auto- 
matic, and LaDown Staiz, Time 
Savers’ collar support for the 
crushproof collar. 

The CPC program provides 
participating cleaners and laun- 
derers with free sales aids and 
sales promotiona] materia] in- 
cluding bundle inserts, news- 
paper mats, and a set of five 


four-color posters. 


Eclipse Purchases Lookout 


Purchase of the Lookout 
Boiler and Manufacturing Com- 
pany, Chattanooga, Tenn., has 
been announced by A. Camp- 
bell Perks, president of Eclipse 
Fuel Engineering Company, 
Rockford, Ill. It will be oper- 
ated as the Lookout Boiler Di- 
vision of Eclipse, under the di- 
rection of Everett Magnuson, 
a vice-president of the purchas- 
ing company, who will make 
his headquarters in Chatta- 
nooga. 

James M. Haley, president of 
Lookout Boiler, will be associa- 
ted with Eclipse for a time to 
assist in the transition. Lookout 
sales, engineering and manufac- 
turing personne) are not affected 
by the sale. 

Present plans call for addi- 
tion of plant facilities at Chatta- 
nooga for fabrication of the 
Eclipse line of steam boilers 
and vaporizers for Dowtherm 
now being made in the Rock- 
ford plant. 


Change at Jayson’s 


Harvey Davids, executive 
sales manager of Jayson Silk 
Mills, Philadelphia, Pa., is now 
covering Ohio, Michigan and 
Indiana, particularly to intro- 
duce the company’s new line 
of Quality nylon press covers 
cut to size. 

Jayson. Silk Mills has moved 
to larger quarters at 5428 
Wyalusing Ave., also in Phila- 
delphia, according to an an- 
nouncement by Samuel Yuter, 
president. 


Diamond Alkali Plans Research Expansion 


Diamond Alkali Company, 
Cleveland, Ohio, is planning to 
build a multimillion-dollar re- 
search center, according to a 
recent announcement by Ray- 
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Meese Plant in Movies 


The Meese, Inc., manufac- 
turing plant at Madison, Ind., 
appears in a few brief scenes in 
the new MGM film, “Some 
Came Running.” 

Meese, Inc., is well known in 
the laundry field as the manu- 
facturer of Shamrock canvas 
baskets and trucks, But Holly- 
wood producers “promoted” 
the plant to the status of a 
brassiere factory. Said E. W. 
Meese, “Although proud that 
our Madison headquarters was 
singled out for a small part in 
the film, we hasten to make 
clear we are definitely not 
qualified to answer any in- 
quiries concerning brassieres.” 


Small Equipment Promotes 





DONALD |. EVANS 


Donald L. Evans has been 
appointed distributor field man- 
ager for Smal] Equipment Co., 
Division of The American Laun- 
dry Machinery Company, Cin- 
cinnati, Ohio, according to a 
recent announcement by J. A. 
Coleman, division manager. Mr. 
Evans will promote Econ-O- 
Wash coin-operated, self-serv- 
ice laundry plants. 

A nine-year veteran of The 
American Laundry Machinery 
Company, Mr. Evans has spent 
the last six years as a sales rep- 
resentative for American Clean- 
ers Equipment Co. 





mond F, Evans, chairman and 
president of the company. 
The new research center, sup- 
plementing the company’s pres- 
ent scientific facilities in Fair- 


port, will be located in Concord 
Township, Ohio, on an 800-acre 
tract. According to Thornton F. 
Holder, Diamond’s director of 
research, “construction will be 
carried on a progressive step- 
wise basis commensurate with 
the company’s anticipated 
growth during the next decade.” 
Shown are models of central 
research buildings as designed 
by the architects, Giffels and 
Rossetti, Detroit, Mich. 


American’s Salesmen Win Creative Sales Awards 


Four American Laundry Ma- 
chinery Company salesmen won 
awards in the creative sales 
award contest recently held by 
the company, Selection of 
winners was made on the basis 
of pre-call sales planning, 
originality of sales presentation, 
overcoming sales objections 
and skill in sales follow-up, 

The winners were Terry 
Headrick, Pacific Sales Divi- 
sion; Hal Rogers, Eastern Sales 
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Cochrane Representatives 


Cochrane Corporation, Phila- 
delphia 32, Pa., has announced 
appointment of the following 
exclusive representatives in the 
Rocky Mountain area: The 
Hank Thurstin Company, Den- 
ver, Colo.; C. H, Spencer & 
Company, Salt Lake City, 
Utah; S, C, Covington, Inc., 
Amarillo, Tex., and Associated 
Engineers, El Paso, Tex, 





Division; Ray Skiff, Southern 

Sales Division, and Joe Lynk, 

Western Sales Division. 
Pictured is Terry Headrick 


receiving his award from 
George Pohl, Pacific Sales Di- 
vision manager. In the back 
row, left to right, are: Floyd 
Small, Hugh Brunette, John 
Costello, Carl Craft, Clint 
Reilly, Phil Worrall, George 
Hilton and Bill Singleton of 


Pacific Sales Division. 


Southern Laundry Suppliers Form Corporation 


A number of Southern laun- 
dry supply firms recently met in 
Memphis, Tenn., and organized 
a nonprofit corporation named 
the Southern Distributors Coun- 
cil. The purpose of the organi- 
zation is “to promote, encour- 
age and educate the general 
public and those engaged in 
the cleaning and laundry indus- 
try in scientific advancements 
and research; improvements in 
the methods of operations; im- 
provement of rzlationship among 
the various bu.inesses in such 
industry and the dissemination 
of information relating thereto.” 

Charter members of the firm 
are: Apex Company, W. P. Bal- 
lard & Company, Burkart-Schier 
Chemical Company, Capitol 
Chemical & Supply Company, 
Ideal Chemical & Supply Com- 
pany, McCleary-Carrigan, Inc., 
Nationa] Paper Company, Phe- 
nix Supply Company, F. H. Ross 
& Company and Wellbrock Sup- 
ply Company. 

The officers of the council 
are John H, Beeler, president; 
E. A. Jones, vice-president, and 
Milton Nathan, secretary-treas- 
urer. Directors are R. F. Snow, 
Lawrence Newman, Fernand K. 


Levy, O. S. Head, Jr., E. A. 
Jones and McCary Ballard, and 


the executive director is F. E. 


McCleary. 


Gardner Completing 
Warehouse 


Gardner Machinery Corpora- 
tion, N. Andril] Terrace & Sea- 
board Railroad, Charlotte, 
N. C., is completing construc- 
tion of a 28,000-square-foot 
warehouse and machine shop lo- 
cated across the street from the 
present location. S. W. Gard- 
ner, president, states that the 
new facilities will greatly in- 
crease the services presently of- 
fered to the drycleaning and 
laundry industries throughout 
the Southeast. 


Pinnacle Moves Office 

Pinnacle Products Corpora- 
tion, Elmsford, N. Y., has 
moved its Midwest staff into 
new, enlarged quarters at 412 
W. Lake St., Addison, Ill. As- 
sisting Alfred M. Nuesser, the 
regional manager, at the new lo- 
cation will be Kenneth Robin- 
son, sales and service engineer, 
and Miss Barbara Carroll, cus- 
tomer relations. 
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In Successful Laundry Plants... 


Progress depends on Progress Know-How 


In plant after plant, leading laundry officials and their key employees use the know-how 
in our modern, authoritative, complete manuals to 


= build business 


e increase efficiency 


e raise profits 




















Complete package i ding costs, pl 
tion, heating, lighting, etc. Even tnclodes help on 
landscaping. 





Acclaimed by the industry as a history-moker. Tells how 
te make more people want the services you sell. 


Sixteen of the manuals are listed here. They can aid you in a number of ways . .. anda 
major one is in the training of new or inexperienced help—fast! 
We invite you, as a Journal subscriber, to take full advantage of any or all of them. 
1. How To Clean Cotton Rugs .............-+..5 $ 28 9. How to Build a Greater Demand for Your 
Step-by-step description of methods used to produce o Professional Laundry Services ............... 1.00 
really fine job in the plant or on location. Covers neces- How to stimulate rovte and over-the-counter sales, im- 
sary equip ded f las, operating pro- Prove services and relations with the public and staff. 
i 
_—_— 10. Advertising That Builds and Holds 
2. Manual for Training Silk Finishers ............ 1.00 e EE, SSS ee oe 1.00 
| 40 pages of down-to-carth help & the training of silk All about advertising, direct mail, premiums, merchan- 
finishers to do a complete job, using all types of equip- dising programs, the art of sailing, etc. 
\ ment. 
|: Oe SR Gea COREE cassis. oT So Wt. Fer Beek .................-.--.- See nt +s 188 
w ane guide to basic washroom practice—methods, Complete 27) “page textbook on the cleaning, repair- 
p es, ex ies, efficienci ing and remodeling of furs. 
| 4. Storage for the Drycleaner ................. 50 12. Legal Decisions for the Drycleaner ...... 2.00 
Everything the drycleaner has to know for successful Written by an attorney at low, this booklet covers 
operation of a storage vault. court decisions on damage suits, employee problems, 
| 5. Guide to Plant Layout ............-.....65, 1.00 taxation, fire, theft, etc. 
From a layout standpoint, how to make the plant more 
efficient. Complete with “cutouts” for designing your 13. The Charged-System Roundup .. .-. - 1.00 
ie ee ss What 15 detergent manufacturers say stint sisting 
ais te room procedures. 
6. How To Train Finishing and Folding Operators 
Sei MANNS 5 cis ok hes oS es eee 1.00 WO GN ERIE TT TFC: 1.00 
14 chopters covering eve in the finishing and How te identify, clean, spot and finish all kinds of 
| hopt ng every step ng fy  3P 
} folding operation. textiles. 
| J, Manual for Training Wool Finishers ........... 1.00 
Step-by-step textbook on finishing all kinds of wool = ee ae i Serre aes 1.00 
ij fT ki f t. e coin-op rom e pro’ siona operator's point °' 
s pa ay a Nets view. For keeping you posted on this new way to 
8. Guide to Construction and Remodeling of ‘ 
market laundry services. 
Beyebemning PUG oie ccc ee ces eee ee 1.00 
\ te ee ee re 1.00 

















HY 
To order, check number and mail coupon. 
Special rates on quantities quoted on request. 









































My check for ______ is enclosed, 


REMITTANCE MUST ACCOMPANY ALL ORDERS 


STARCHROOM LAUNDRY JOURNAL 


305 East 45th St., New York 17, N. Y. 
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EXTRACT-0-SLING 


for use with Centrifugal Extractor 


* 25% LARGER LOADS 
PER EXTRACTOR RUN! 


* 20% REDUCTION 
IN RUNNING TIME 
PER EXTRACTOR LOAD! 


REDUCES EQUIPMENT 
costs! 

Eliminates costly metal con- 
tainers and their mainte- 
nonce. 


INCREASES STORAGE 
SPACE! 

Extract-O-Slings can be 
stacked 2 and 3 high after 
extraction with full load, 
awaiting further processing. 


DUMP and NO DUMP MODELS 
AVAILABLE TO FIT 48", 50”, 
54°’ AND 60’ CENTRIFUGAL 
EXTRACTORS. 





Mf'd & Distr. by 


ARNDT MFG. CO., Inc. 


795 FLATBUSH AVE., B‘KLYN 26, N. Y 


NEW PRODUCTS AND LITERATURE 


Write or phone for detailed information. 


Developed under actual 
working conditions 
at the 





Lrascade 
Cy} aunory 
e article on 
lh 42 of this 
issue 


Phone 
BUckminster 2-6510 


Continued from page 6 


rated at 3,800 pounds gross ve- 
hicle weight and has a payload 
capacity of 1,000 pounds. Body 
capacity is 200 cubic feet. Pow- 
er is supplied by a new 51 hp., 
four-cylinder engine. 

Loading with the new Metro- 
Mite is facilitated through 
either side door of the man- 
high, walk-in driver compart- 
ment, or through 38-inch dou- 
ble rear doors. According to Mr. 
Pierson, the A-55 engine greatly 
extends mileage per gallon of 
fuel. By utilizing aisle space for 
cargo, objects up to 9 feet long 
can be carried. Over-all length 
is 159 inches and the wheelbase 
is 96 inches. 

For further information about 
the Metro-Mite write to the In- 
ternational Harvester Company, 
180 N. Michigan Ave., Chicago 
1, Il. 


Coin-Operated Catalog 
Schmidt Manufacturing Com- 


pany has announced its new 
catalog on the Sahara line of 
automatic coin-operated laun- 
dry equipment. All specification 
and features of the company’s 
driers, coin-operated bulk deter- 
gent and bleach dispensing ma- 
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chines and manually operated 
bleach blenders are presented in 
the illustrated brochure. 

For a copy of the catalog 
write to Schmidt Manufacturing 
Company, 280 North St., Bed- 
ford, Mass. 


Recorder Face Enlarged 


The new 4,000 Series 
Lathem Time Recorder fea- 
tures a clock face that has been 
doubled in size for greater visi- 
bility. An unbreakable curved 
crystal protects the face and 
hands. The steel case housing is 
finished in gray wrinkle, the 
clock hands are red, all other 
trim chromium-plated. 


exclusive on C/L washers! 


J-YEAR GUARANTEE 


on the amazing 


EVERTITE cylinder 
door lock ... just one of the 


many exclusive features backed by 


the C/L 5-Year Guarantee! 


Here is the only single handle 
door control that gives you maximum sealing 
pressure when you need it — when the 
cylinder door is closed! And — it won't 
loosen under the heaviest pounding. Opens 
or shuts with split-second action! ff’s ab- 
solutely foolproof . . . and guaranteed! 


Write, wire, phone for the full C/L story today! 


CUMMINGS - LANDAU 
Laundry Machinery Co., Inc. 


305-17 TEN EYCK ST. BROOKLYN, 6, N. Y. 


The 4,000 series prints along 
the edge of a form so that both 
payroll and job time cards may 
be used on the same recorder. 
There is a choice of registra- 
tions by time period, also a 
choice of automatic or push- 
plate registration. 

Other features include an 
automatic ribbon shift and re- 
verse mechanism with a two- 
color ribbon, unit construction 
and rustproofing. The machines 
operate from a standard elec- 
trical outlet and will sit on a 
desk or hang from a wall. 

For further information write 
to the Lathem Time Recorder 
Company, 76 Third St., N. W., 
Atlanta 8, Ga. 


Expanding Collar Shaper 

A new electrically heated ex- 
panding collar shaper has been 
announced by Time Savers, Inc. 
Known as the CPC Collar 
Form-R, this new self-contained 
unit can be mounted on almost 
any type of table in 45 minutes, 
says its manufacturer. 

Fabricated of heavy-gauge 
steel, the Collar Form-R assem- 
bly includes scientifically con- 
toured forming blocks with 
45-degree pitch, a troublefree 
electric heating unit, electric 
terminal block and an air cylin- 
der. 


TEL. HYacinth 7-1616 


As an optional extra a 
cially designed foot-treadle valve 
for converting old-style foot- 
treadle tables to semi-automatic 
operation is available. With the 
addition of a Time Savers’ Fold- 
master folding attachment, the 
equivalent of a semi-automatic 
folding table is achieved. 

Models are available 
men’s shirts, for boys’ shirts and 
ladies’ blouses. 

For further information write 
to Time Savers, Inc., 83-99 Wal- 
nut St., Montclair, N. J. 


spe- 


for 


Dodge Trucks for 1959 


A new servo-type system 
which is said to give half-ton 
truck models bigger brakes 
than any comparable truck in 
the industry highlights the 
numerous new safety features 
on 1959 Dodge trucks. The 
new brakes provide a total lin- 
ing area of 192 square inches 
and are designed to ensure 
greater stopping ability with 
reduced pedal effort. 


The conventional low- and 
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medium-tonnage models of the 
new trucks feature a concealed 
step running board. 

Other features of the new 
line inclade a new instrument 
panel and hooded instrument 
cluster positioned for easy 
reading; new heating and ven- 
tilation systems to ensure thor- 
ough defrosting, and two new 
318-cubic-inch V-8 engines 
with an 8.25-to-1 compression 
ratio to provide added power 
for passing and hill climbing. 

The new Dodge P300 for- 
ward-control unit with a Boyer- 
town body (pictured) is said to 
be highly maneuverable and 
easy to enter and park. Con- 
trols on the 126-inch-wheelbase 
vehicle are located far forward 
to ensure maximum cargo 
space. A 6-cylinder 120 hp. 
engine is standard and a 205 
hp. V-8 engine is available. 

For further information write 
to Dodge Div., Chrysler Corp., 
7900 Jos. Campeau Ave., De- 
troit 31, Mich. 


Steam Boiler Bulletins 


A new three-color folder giv- 
ing general specifications and 
sizes of the Sellers Model 77-E 
Immersion Steam Boilers is now 
being offered by the Sellers En- 
gineering Company. Each boil- 





er is a complete package unit, 
from 10 to 80 hp. 

Bulletin No. 5208 describes 
the new design of all Sellers 
gas-fired steam boilers and hot 
water heaters, which is said to 
insure quiet operation and free- 
dom from backdraft hazards 
with completely automatic op- 
eration. 

A two-color, four-page folder 
describing the Sellers Model 
105 Immersion Steam Boilers 
(105 to 400 hp.) is also being 
offered. The direct benefits of 
immersion firing in gas-fired 
boilers are set forth in Bulletin 
No. 5209. 

For Bulletin 5208 or 5209 
write to Sellers Engineering 
Company, 4876 N. Clark St., 
Chicago 40, IIl. 


High-Speed Conveyor 
System 


A high-speed, patented cy- 
clone conveyor system, de- 
signed for large-capacity laun- 
dries, has been introduced by 
Eastern Cyclone Conveyor, Inc. 

This 
corporates a powerful blower, 
a receiving station and one or 
more discharge points, all con- 
nected by a duct system. The 
duct system utilizes only out- 
of-the-way areas, such as on 


engineered system in- 


a OMAC 54 
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the ceiling or roof. One oper- 
ator, using a push-button con- 
trol, can transfer dry or ex- 
tracted, clean or soiled material 
with equal efficiency to the de- 
sired discharge points, 

Regular insp-ction of blower, 
motor and proper lubrication 
are all the maintenance needed, 
according to the manufacturer, 
since all parts and electrical 
control equipment are designed 
to carry a much heavier load 
capacity than the system re- 
quires. The engi- 
neered to meet individual plant 
requirements. 

For full particulars and liter- 
ature write to Eastern Cyclone 
Conveyor, Inc., 876 Van Hou- 
ten Ave., Clifton, N. J. 


system is 


Poly Packaging Machine 





A new polyethylene packag- 
ing machine for the drycleaning 
and laundry industries has been 
developed by Mercury Cleaning 
Systems, Inc. 

The new Poly-Packaging Ma 


chine is capable of packaging 
500 shirts per hour with no ad- 
ditional labor required, says its 
manufacturer. It makes all size 
polyethylene bags for packaging 
sweaters, gloves, neckties, blan- 
kets, shirts and blouses. The 
machine automatically seals on 
three sides and will seal on 
four if desired. Shirts are pack- 
aged with the collar at the 
sealed end. The unit is portable. 

For additional information 
write to Mercury Cleaning Sys- 
tems, Inc., 1817 Benson Ave., 
Evanston, Il. 


For Temperature Testing 


A new test instrument can 
be used to check millivoltage 
output of thermocouples, from 
0 to 50, and 0 to 1000, <lso 
to check temperatures from 





YOUR REQUEST 
for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 











keeps them smiling -and 
coming back for more! 


Your customers may not know why you turn out a better job, but 
one of the big answers is Jomac 54. On your body presses and 
collar-and-cuff machines, its long-wearing loop-pile fabric gives fee 
passage to steam and hot air. That, plus its scorch resistance, 
absorbency and resilience, means an outstanding job—one to bring 


customers back time after time. 
Users report that Jomac 54 cuts downtime 75%. - . 


reduces press 


padding costs from 25 to 40%. Tnere are no broken buttons, no 
crow’s-feet, no wrinkles. No wonder smart laundry operators swear 
by it! Get Jomac 54 Press Padding from your nearest laundry dis- 


tri-utor. Write for his name and address. Jomac, inc., 


Philrdelphia 38, Pa. 


Dept. |, 


24-K Press Padding and Jomac 33 also available 


NO BROKEN 
BUTTONS 





NO CROW'S-FEET NO WRINKLES 


OMAC 


> 
24 


PRESS PADDING 











HIGH SPEED 
EXTRACTORS 


@ MANUAL OR FULLY 
@ COIN OPERATED FOR 


BOCK WORK CENTER 


AUTOMATIC 


UNATTENDED STORES 


WASHER AND EXTRACTOR 


See your Laundry Machinery Dealer 


BOCK LAUNDRY MACHINE COMPANY 


OLEDO 


B 





Oni 


EXTRA 














909 York Street 





» Save 50% on Cover Costs 
NU STAPLE NO. 19 


LAUNDRY PRESS COVER 
NOW! BETTER THAN EVER! 


Made of a miracle fibre that 
lasts longer than any other cover 
Guaranteed for 260 working hours 


MANITOWOC COTTON GOODS MFG. CO. 


Spun Fabric 


Manitowoc, Wiscensin 











“room” to 650° F, Because of 
its high accuracy ratio, the new 
Robertshaw-Fulton Test Instru- 
ment Model 32-JP-4-MV is es- 
pecially suggested for testing 
either single thermocouples, as 
used in water-heater controls; 
multiple thermocouples, such 
as self-generating systems, and 
for checking temperatures of 
water heaters, etc. 

This instrument is said to be 
a necessity for a serviceman 
having anything to do with 
gas-heated clothes driers. The 
single instrument can be used 
as a remote reading tempera- 
ture gauge, also for trouble- 
shooting the low-voltage pilot 
safety system used on most gas 
driers. 

For further information write 
to the Robertshaw Thermostat 


Division, Robertshaw-Fulton 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 








Controls Company, Youngwood, 
Pa. 


Kisco Unit Heaters 





A complete line of gas unit 
heaters is now being offered by 
Kisco Boiler & Engineering 
Company. Known as Kisco Si- 
lent Automatic Gas-Heat Recir- 
culator, the new unit heaters 
are self-contained, vented units 
with integral means for circula- 
tion of air, either by propeller 
fan or centrifugal blower. The 
heaters are AGA approved for 
use with natural, mixed, manu- 
factured and LP gases. 

The unit is furnished com- 
pletely assembled with alumi- 
nized steel heat-exchanger tubes 
and flue collector box, 10-gauge 
steel combustion chamber, cast- 


iron burners, adjustable circu- 
lating air louvers, summer fan 
switch, automatic fan switch, 
automatic fan control and limit 
control, thermocouple-operated 
safety pilot valve and quiet 
electric motor, 

For a_ descriptive catalog 
write to Kisco Boiler & Engi- 
neering Company, 2400 Dekalb 
St., St. Louis 4, Mo. 


New Packaging Products 
Phoenix Products Company is 


now offering the Perforated 
Phoenixcape which can be 
opened at each end so that it 
can be slipped over the garment 
being delivered on a hanger. 
The cleaner’s name and adver- 
tising message on the Phoenix- 
cape are visible through the 
polyethylene garment bags. The 
perforated Phoenixcape is print- 
ed on white kraft paper in one 
or two bright colors. A com- 
pletely new line of stock im- 
prints for the Phoenixcapes is 
available. 

Phoenix is also offering its 
Self-Stick Shirt Bands printed 
in Day-Glow Ink. Five vivid 
colors are available. 

For further information about 
either of the products write to 
Phoenix Products Company, 





4715 N. 27th St., Milwaukee 9, 
Wis. 


Cartoon-Ad Program 



































NAME 
Address 





Phone 





A newspaper advertising pro- 
gram consisting of a series of 
cartoon-type ads covering every 
important phase of commercial 
cleaning and laundry is now be- 
ing offered by J. H. Korff Ad- 
vertising. 

Each ad presents a believable 
situation where a cleaning or 
laundry job is suggested with 
direct copy carrying the selling 
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health, life itself! 





Help Fight TB 





; 1958 2 are used to prevent 





Buy Christmas Seals 
Buy and use Christmas seals on every card, letter 
and package. Give the greatest gift of all . . . 


This space contributed by 


STARCHROOM LAUNDRY JOURNAL 


Your contributions 


H the spread of TB 
| through 
. +... health education 


. case finding 
. rehabilitation 


. research 








On the Defensive! 


Together we can strike back 
Give to 


AMERICAN CANCER SOCIETY 
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243 Clinton Avenue 





Com-Pat-The Bleach That 
Has Changed The Laundry 
Bleaching Habit! 


Com-Pat is the original safe powdered bleach. Con- 
tains no lime, calcium or chlorites. So easy to use— 
direct to wheel. Com-Pat is superior for short for- 
mula bleaching in shirt laundries, You get complete 
rapid solubility—and full effective bleaching action. 
Assures less damage to bleach retentive fabrics. 
Write for copy of Free brochure. 


MARTENS CHEMICAL CORP. 


Kingston, New York 








message, “It's a job for (sub- 
scriber’s name ).” 

All ads are furnished in mat 
form and ready for newspaper 
insertion. There is a choice of 
one- or two-column ads. 

For further information write 
to J. H. Korff Advertising, 833 
Iroquois, S. E., Grand Rapids, 
Mich. 


Steam Master Control Units 





A new line of Velocity Steam 
Master Control units was re- 
cently introduced by Forse 
Corporation. Faster ironing, 
pressing and drying are the 
main benefits of the trapless 


system, but fast heat-up, con- 
tinuous air venting of the sys- 
tem, deaeration and preheating 
of the makeup water, and im- 
proved boiler operation are 
also important values, accord- 
ing to Don Forse, president. 

Four basic sizes of units are 
offered, as well as model varia- 
tions designed to accommodate 
any type of commercial or in- 
stitutional laundry. 

Eleven organizations in the 
East and Midwest have been 
appointed to represent the new 
line. They are: Combustion 
Economy Co., Leominster, 
Mass.; Consolidated Engineer- 
ing Sales Co., Cincinnati, Ohio: 
Dyke & Tutsch Co., Milwau- 
kee, Wis.; Graham Refrigera- 
tion Products Co., Springfield, 
Mass.; William H. Haegerty, 
Washington, D. C.; Heating, 
Power & Controls Co., Kala- 
mazoo, Mich.; O’Brien Spe- 
cialty Co., Syracuse, N. Y.; 
Peabody & Menzies, Niantic, 
Conn.; Ross Irwin Equipment 
Co., Springfield, Ill., and the 
Stewart Miller Co., Philadel- 
phia, Pa. 

For further information write 
to Forse Corporation, P. O. 
Box 639, Anderson, Ind. 





Forrest Armstrong, 58, founder of Armstrong Machinery Coni- 
pany, Atlanta, Georgia, died of injuries received the day before 
in an automobile-truck collision. Mr. Armstrong was returning 
home from a business trip with his five-year-old son, who was not 
injured, when the accident occurred. Mr. Armstrong had been 
in the laundering and drycleaning equipment field since 1919 
when he went to work for U. S. Hoffman Machinery Corporation. 
He was Southeastern district manager for Hoffman when, in 
1935, he left to become vice-president in charge of sales for 
Fletcher Machinery Corporation of Philadelphia. In 1938 he 
founded Fletcher Machinery Corporation, Southern Agency, later 
renamed Armstrong Machinery Company. He was a member of 
the Atlanta Kiwanis Club and a director of the Warren Memorial 
Branch of The Atlanta Boys’ Club, Inc. Surviving, besides his son, 
are his wife, a stepson and three daughters. 
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The world’s 
finest temporary 


PINNACLE PRODUCTS corp. H : 
188 Tarrytown Rd., Elmsford, N. Y. marking machine 





Mrs. Henry B. Benoit, Sr., wife of Henry B. Benoit, secretary- 
treasurer of the Laundry and Cleaning Association of the Caro- 
linas, Georgia and Florida, for the past twenty years, and oper- 
ator of Charlotte ( North Carolina) Laundry, Inc., died suddenly 
at her home on September 24 after a brief illness. 


Lawrence E. Birch, president and treasurer of Birch’s Laundry, 
Inc., Meriden, Connecticut, died recently. Mr. Birch is survived 


by his wife and son. 


Selman Liss, 88, one of the founders of New York Linen Supply 
Company, Brooklyn, New York, died recently. The company 
merged with Consolidated Laundries Corporation in 1926. Mr. 
Liss opened Thrift Laundry Company of Brooklyn in 1926 and 
retired in 1945. Surviving are two sons and a daughter 


S. E. Moore, former director, vice-president and secretary-man- 
ager of the Laundry and Cleaners Allied Trades Association and 
the Laundry and Dry Cleaners Machinery Manufacturers Asso- 
ciation, died on August 1 while on a business trip in New Eng- 
land. Mr. Moore, who served as a captain in the British Army, 
came to the United States from England in 1917 on a military 
mission, After being in the finance business for a number of years, 
he became sales manager of the Troy Laundry Machinery Com- 
pany. He was a member of the board of directors of the National 
Laundry Allied Trades Association from 1928 to 1930. In 1931 
and 1932 he became a director of the newly formed Laundry and 
Cleaners Allied Trades Association. He was also a director of the 
Laundry and Dry Cleaners Machinery Manufacturers Association 
from 1929 through 1932. He served as secretary-manager for both 
associations in 1933 and vice-president of LCATA in 1935 and 
1936. In 1934 Mr. Moore returned to private business by affiliat- 
ing with Carman & Co., Inc., as executive vice-president. He later 
became president and served in that capacity until 1954, when 
the company began liquidation. Surviving are his wife. two sons 
and daughter. 


George E. Simmons, 64, former owner of Simmons Laundry, 


St. Petersburg, Florida, died recently. Mr. Simmons was also 
associated with Superior and Soft Water Laundries in St. Peters- 


burg. Survivors include his wife, two sons and a daughter. 


James W. Steele, 72, president of J. W. Steele & Company, 
North Kansas City, Missouri, died recently, Mr. Steele held more 
than 50 U. S. and Canadian patents on time-saving devices he 
had invented for use in laundries, He was a member of the 
American Institute of Laundering, Kansas City Laundry and 
Cleaners Association, Kansas City Club, 601 Club and Clay 
County Rose Society. Surviving are his wife, two sons and three 


daughters. 


Russel! H. Young, 55, president of Davies-Young Soap Com- 
pany, Dayton, Ohio, died on September 20. He joined Davies- 
Young following his graduation from Miami University. in 1922, 
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SAME DAY SERVICE ON 
MOST ORDERS. . .BUY BAR-KEY 


Barker Manufacturing Co. 


730 East Michigan Ave. - Phone WO 4-9661 
Battle Creek, Michigan 











available from leading laundry supply houses 


OLIN MATHIESON CHEMICAL CORPORATION 


CHEMICALS DIVISION 





Ad-Dri® Is a trademark 


BALTIMORE 3, MD. 























STATEMENT REQUIRED BY THE ACT OF 
AUGUST 24, 1912, AS AMENDED BY THE ACTS | 
OF MARCH 3, 1933, AND JULY 2, 1946 (Title 39, 
United States Code, Section 233) 
SHOWING THE OWNERSHIP, MANAGEMENT, AND 
CIR The Journal, 
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1. The names and addresses of the publisher, executive man- 
ager, editor and managing editor are: 5 
Publisher, The Reuben H. Donnelley Corporation, 305 East 45th 

St., New York 17, N. Y. 

Executive Manager: Edward B. Wintersteen, 305 East 45th St., 

New York 17, N. Y. 

Editor: Henry A. Mozdzer, 305 East 45th St., New York 17, N.Y. 
Managing Editor: Miss Galina Terr, 305 East 45th St., New York 


» as 


State of New York 
County of New York 


2. The owner is: (If owned by a corporation, its name and 
address must be stated and also immediately thereunder the 
names and addresses of stockholders owning or holding one per 
cent or more of total amount of stock. If not owned by a corpo- 
ration the names and addresses of the individual owners must 
be given. If owned by a partnership or other unincorporated 
firm, its name and address, as well as those of each individual 
member must be given.) : 2 
The Reuben H. Donnelley Corporation, 305 East 45th St., New 

York 17, N. Y. 

Northern Trust Company, Chicago, Illinois, Trustee of Fund A 
under the will of Reuben H. Donnelley deceased, 

The Northern Trust Co., David L. Harrington and Charles C. 
Haffner, Jr.. as Trustees under agreement dated January 24, 
1946, with Thorne Donnelley, Chicago, Illinois. 

First National Bank, Chicago, Illinois, Trustee of Fund B under 
the will of Reuben H. Donnelley deceased 

Elliott Donnelley, Lake Forest, Ilinois. : 

Elliott Donnelley, trustee under Gaylord Donnelley Trust Agree- 
ment, Chicago, Illinois. 

Gaylord Donnelley, Libertyville, Tlinois. 

Curtiss E, Frank, Chicago, Illinois. 

Charles C. Haffner, Jr. and Clarissa Donnelley Haffner, Trustees 
for Charles Christian Haffner III, Chicago, Illinois. 

Clarissa Gaylord Hafiner, Chicago, Illinois. i 

Frances Ann Haffner, Chicago, Illinois. 

Phoebe Louise Haffner, Chicago, Illinois. 

Harold P. Harper, Greenwich, Conn. | 

David L. Harrington, Flossmoor, Illinois, 

Albert M. Andersen, Flossmoor, Illinois. 

Donald R. Arnold, New York, N. Y. 

3. The known bondholders, mortgagees, and other security 
holders owning or holding 1 per cent or more of total amount 
of bonds, mortgages, or other securities are: (If there are none, 
so state.) None. 

4. Paragraphs 2 and 3 include, in cases where the stockholder 
or security holder appears upon the books of the company as 
trustee or in any other fiduciary relation, the name of the person 
or corporation for whom such trustee is acting; also the state- 
ments in the two paragraphs show the affiant’s full knowledge 
and belief as to the circumstances and conditions under which 
stockholders and security holders who do not appear on the 
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| and became president when his father, C. F. Young, became 


chairman of the board. During the past few years he was re- 
sponsible for expanding the research and development depart- 
ments, resulting in many new products. He extended the com- 
pany’s growth by the development of subsidiary organizations, 
including Bounce, Inc., Amole, Inc., and Wingwax, Inc, Mr. 
Young was a past director of the American Soap and Glycerine 
Manufacturers Association and the Chemical Specialties Manu- 
facturers Association. During World War II he served on various 
war production boards associated with the soap industry, Sur- 
viving are his wife, mother, two daughters, a son and four 


brothers. 


Convention Calendar 


Maryland, District of 
Columbia & Virginia 
Laundry Owners’ Association 
Midwinter Meeting, Shoreham 
Hotel, Washington, D. C., No- 
vember 30-December 2, 1958 


Council of Laundry 
Association Executives 
Greenbrier Hotel, White Sul- 
phur Springs, West Virginia, 

December 4-6, 1958 


Texas Laundry and 
Drycleaning Association 
Will Rogers Memorial Coli- 
seum, Fort Worth, Texas, Jan- 

uary 15-17, 1959 


oe Nee sree - 
Laundering and Cleaning 
Nicollet Hotel, Minneapolis, 
Minnesota, January 17-18, 
1959 





National institute of Rug 
Cleaning 
Mark Hopkins Hotel, San 
Francisco, California, January 


17-20, 1959 


Canadian Research Institute of 


Launderers & Cleaners 
Hotel London, London, On- 


tario, Canada, January 25-26, 
1959 


South Carolina Association of 
Launderers and Cleaners 


Poinsett Hotel, Creenville, 
South Carolina, January 30-31, 


1959 


New Jersey Laundry & 
Cleaning Institute 
Essex House, Newark, New 

Jersey, February 7, 1959 


Southwestern Linen Supply 
Association 
Eola Hotel, Natchez, Missis- 
sippi, March 2-4, 1959 


American Institute of 
Laundering 
Atlantic City, New Jersey, 
March 3-4, 1959 


National Institute of 
Drycleaning 
Atlantic City, New Jersey, 
March 5-8, 1959 


Massachusetts Laundry 
Owners Association 
Statler Hotel, Boston, Massa- 

chusetts, April 3-4, 1959 


Diaper Service Institute 
of America 
Edgewater Beach Hotel, Chi- 
cago, Illinois, April 12-15, 

1959 


National Association of 
Managers 
Mayo Hotel, Tulsa, Oklahoma, 
April 23-25, 1959 





7 


Connecticut Launderers & 


Cleaners Association, Inc. 
Hotel Statler, Hartford, Con- 


necticut, April 25-26, 1959 
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CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions, Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 
insertion of same ad. Minimum charge $1.00 (new or repeat). Capitals or bold face type—double these rates. 
Ads including full payment must be in our hands by the first of the months. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net; not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y. 





LAUNDRIES AND CLEANING PLANTS FOR SALE 








SITUATIONS WANTED 





Modern well-established laundry and drycleaning plant, located in east 
central West Virginia. The only laundry in a town of ten thousand 
population. Real opportunity for younger men int ted in a b 

of their own. Terms reasonable. Elkins Laundry and Dry Cleaning, Inc., 
Elkins, West Virginia. 1782-2 





EFFICIENCY MANAGER—If you are having difficulty in your laundry or 
drycleaning business, I can straighten them out for you. Married, sober, 
23 years experience. ADDRESS: Box 1903, STARCHROOM LAUNDRY 
JOURNAL. +5 


Ww 





or sales manager under 40 with extensive laundry and cleaning 





LINEN SUPPLY AND FAMILY PLANT NORTHERN NEW YORK. OWNER 
WISHES TO RETIRE. EXCELLENT OPPORTUNITY FOR AGGRESSIVE 
PARTY. FAST-GROWING AREA. ADDRESS: Box 1866, STARCHROOM 
LAUNDRY JOURNAL. “2 


Laundry and drycleaning plant in L Established twenty-six 
years. Building only two years old, in growing community in oil area, 
also nearly completed U. S. Air Base. Wish to retire. ADDRESS: Box 1884, 
STARCHROOM LAUNDRY JOURNAL. -2 


LAUNDRY-CLEANING PLANT. Established 50 years in progressive ¢ city 
in Iowa. Property in downtown area has drive-in f iliti Also p 
over $13,000 annually in rental i dependent of plant operation. 
Will sell property and busi , or busi and equip t only, and 
arrange suitable lease. Wonderful opportunity for younger men inter- 
ested in insuring a good future by ownership of established and very 
profitable business. ADDRESS: Box 1886, STARCHROOM LAUNDRY 
JOURNAL. 2 
LAUNDRY-DRYCLEANING PLANTS, central Pennsylvania. Grossing over 
$200,000. Ten outlets, three routes. Equipment good, new Unipress shirt 
unit. With or without real estate. ADDRESS: Box 1904, STARCHROOM 
-2 
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BUSINESS OPPORTUNITIES 


PALMA DE MALLORCA, SPAIN: Odorless drycleaning and laundry plant 
FOR SALE or RENT ONLY. I started this plant five years ago when there 
were only three flights a week into Palma. Today there are over 130 
flights a day. Labor is cheap, and prices for cleaning are the same as in 
U. S. The climate is perfect~never freezes or gets too hot. Only two 
small competitors worth mentioning. City population without fourists 
100,000. Reason for selling; the plant does not make money for me unless 
I am there all the time for constant supervision, which is impossible. Yet 
they gross between $30,000 and $40,000 each year. I only want to sell or 
rent the plant to a reasonable person or company. I do not want offers 
to go there and baby-sit it for me. This is a GOLDEN OPPORTUNITY for 
the person who can qualify and use it. NELSON B. CRAMER, Owner, 
4425 ¢&. Anaheim Street, Long Beach, California. 1913-11 


PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
1 industries—weekly sales reports—monthly cost trends and 
articles “of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 

















managerial experience in retail, wholesale, supply, industrial and store 











operations, desi hange. San Fr » Bay area only. Top man with 

proven record who can produce. ADDRESS: Box 1910, STARCHROOM 

LAUNDRY JOURNAL. 5 
HELP WANTED 





MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggretsive—do you 
want to increase your income? We want men with managerial experi- 
ence in the industrial laundry and linen supply industry, Communicate 
with National Industrial Laundries, 1100 Sherman Avenue, Elizabeth, 
N. J. 1672-7 


DESIRE AMBITIOUS, SOBER, CAPABLE MAN TO BECOME ACTIVE 
WORKING PARTNER IN A NEWLY REMODELED MEDIUM-SIZED CLEAN- 
ING AND LAUNDRY PLANT. MUST HAVE CAPITAL TO INVEST AND 
EXPERIENCE IN MANAGING AND TRAINING PERSONNEL—A.I.L. 
GRADUATE PREFERRED. REFERENCES AND PICTURE DESIRED. AD- 








DRESS: Box 1801, STARCHROOM LAUNDRY JOURNAL. 7 
Sales manager for family laundry and drycleaning plant operating 26 
routes. Modern plant offering laundry, drycleaning, all specialties. Pro- 





duces good quality. Located Long Island. Generous starting salary. Ex- 
perience and background in laundry and drycleaning field desirable. 
Excellent, steady job in wonderful country surroundings for one who 


qualifies. Write | Wesley Springhorn, Sr., Park St., Blue Point, N, Y. 1870-7 


PRODUCTION MANAGER—Substantial family laundry Seunted in a inage 
eastern city has opening for 2 well qualified young man to take charge 
of production departments. Applicant should have considerable experi- 
ence managing a large family laundry or linen supply plant and 4 
proven record of ability to handle personne! and cut costs. Salary open 
—commensurate with background. Send all details to Box 1881, STARCH- 
ROOM LAUNDRY JOURNAL. 7 
Manage a drive-in drycleaning plant in metropolitan Washington, D. C., 
with three routes. Business 40° ahead previous year in Augusi. Com- 
plete charge, absentee owner. $100 a week guaranteed drawing account 
plus a percentage of net profit. Present volume $100,000 annually. Give 


full reference, age and experience in own handwriting. W. Peeler, 6227 
Baltimore Avenue, , Riverdale, Maryland. 1892-7 














LAUNDRY SUPERINTENDENT: LIFETIME OPPORTUNITY for young ag- 
gressive man with large, well-established plant in major ee city. 
Must be experienced in quality family work. ADDRESS: Box 1895, 
STARCHROOM LAUNDRY JOURNAL. - 


WANTED gener supervisor with sonsiderable laundry experience to 


Pp ibility of plant located in Davenport, lowa. Annual 

















CONSULTANTS 


Surveys of complete plants, of single departments, or individual prob- 
lems. Any type laundry—commercial, _ linen supply, family, industrial, 
institutional. All phases includi , incentives, layouts, produc- 
tion controls, mechanical, chemical, textile. HARRY COHEN, LAUN. 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 
N. Y. Tel: Eldorado 5-1353, 1612-25 


SALESMEN-DISTRIBUTORS WANTED 


EXPERIENCED SALESMAN—Manutfacturer desires an A-1 experienced 
salesman to sell supplies to laundry and drycleaners in Ohio, Kentucky 
and West Virginia. MUST HAVE A FOLLOWING—Only salesman with 
a following and who does not object to hard work and being away sev- 


eral week-ends should answer this ad. Remuneration based on liberal 
drawing account against a VERY lucrative commission. Reply: Box 1927, 


STARCHROOM LAUNDRY JOURNAL, “14 

















November, 1958 





volume in excess of $125,000. Applicant must be able to manage an 
operation doing 8,000 shirts and 100 family bundles weekly. Excellent 
Starting wage and bonus for right person. Write giving detailed work 
record, experience, family status and education. Reply to EVANS 
LAUNDRY, 1206 Harrison Street, Davenport, lowa. 1911-7 





MINT, the only bonded employment agency specializing in the place- 
ment of persornel in the laundry and drycleaning field exclusively, is 
now expanding its services nationally. POSITIONS available throughout 
U.S.A. Register with us at once. Simply mail your resume or letter to us 
stating your qualifications and application will be forwarded to you 
immediately. Interview will be arranged promptly. All correspondence 
and contacts will be STRICTLY CONFIDENTIAL. NO CHARGE for regis- 
tration, Write to Mint Personnel Specialists, 111 West 42nd Street, 
New York 36, N. Y., Tel: LOngacre 3-0021. 1916-7 


MANAGER: Record of consistent profitable operator laundry, dryclean- 
ing, linen supply, diaper service. Salary open with participation in 


profits, ADDRESS: Box 1926, STARCHROOM LAUNDRY JOURNAL. -7 
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BUSINESS SERVICE 


Double-breasted suits made single. $9.95. Wholesale by mail or tailoring 
any kind, Talis, 11 Pleasant Street, Worcester, Mass. 1912-10 











MERCHANDISE FOR SALE 
LAUNDRY LISTS—3'/, x 9”—-$1.50 per 1,000 in 15,000 lots. White 16 Ib. 


bond. Park Printing, 13523 Pennsylvania Avenue, Pittsburgh 35, Pa. 
1799-45 





SPECIAL OFFER, FINE QUALITY 24 x 36 NYLON LAUNDRY NETS, ONLY 
$13.50 DOZEN, SEND $1.25 FOR SAMPLE NET. L, §. SUPPLY COMPANY, 
211-57 18th AVENUE, BAYSIDE 60, N. Y¥. 1914-45 


LOCK-CORNER LAUNDRY BOXES—Midwes! manufacturer is closing out 
inventory of lock-corner boxes made for the 16” shirt fold. 25° 
discount from list price. Singles and doubles available in chip, green and 
blue. ADDRESS: Box 1915, STARCHROOM LAUNDRY JOURNAL. -45 

















SUEDE AND LEATHER SERVICE 





Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 
Cc. ©. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
lowa. 654-13 








REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men. full line of Asher ironers rebuilt by men who know how. 


BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 


1228-37 











POWER PLANT EQUIPMENT FOR SALE 


84” x 216” PATTERSON-KELLEY ASME and PENNSYLVANIA CODE 
WATER HEATER TANK WITH @ HEATING ELEMENTS. Capable of fur- 
nishing 7500 gallons hot water per hour.BREADY WASTE WATER HEAT 
RECLAIMER, having 6 sections of reclaimer units 6” in diameter by 18’ 
long. IN EXCELLENT MECHANICAL CONDITION. CUMMINGS-LANDAU, 
313 Ten Eyck St., Brooklyn 6, N. Y. 1734-36 











MACHINERY WANTED 
WANTED, MONEL METAL WASHER, al) sizes, and any other laundry 


equipment. Interested in buying entire plants for export, highest prices 
paid. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL. 3 
Six- and eight-roll IRONERS. All makes ‘and sizes, 54”, 50” and 48” 
Notrux extractors; eight- and six-rol] American or Troy ironers, Highest 


prices paid! ADDRESS: Box 1414, STARCHROOM LAUNDRY JOURNAL. 
3 














MACHINERY FOR SALE 


PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. Talley 
Laundry Machinery Co., G boro, N. C. 1269-4 














20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
Laundry Machinery Co., Greensboro, N. C. 1267-4 





UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Co., Greensboro, N. C. 1277-4 








30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Co., Greensboro, N. C. 1278-4 


AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 








CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 


TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 
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THE 
MARK 


RECORE 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 


Used for years by hundreds of 


laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand...... . $7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AIli shipments C.O.D. 
unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 


STARCHROOM LAUNDRY JOURNAL 

















MACHINERY FOR SALE (Cont'd) 





TROY and AMERICAN LATE-TYPE 6-ROLL 120’ STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Tan Eyck Street, Brooklyn 6, N, Y. 


6618-4 





WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT, 30 x 30”, 56 x 54”, 42 x 72” and 
44 x 84”. Ready for i diate deli _ CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 4, HM. Y. 6661-4 








8-ROLL 120” AMERICAN ard TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 515 


Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 








AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 


ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 
9318-4 








48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW $3-, 6-, or 9-COMPARTMENT 

STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 





15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 597-4 





40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 


TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 


Brooklyn 6, N. Y. 598-4 





MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 





#” AMERICAN ZEPHYR, HOFFMAN AMICC AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
rag ae CUMMINGS-LANDAU lL dry Machi y Co., 305 Ten Eyck 

enenmenceiiediai N..%; 600-4 











AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 


CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 





48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTO3- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 


a MF. 4855-4 





24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9795-4 





AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 





HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 











PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU L dry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 

9952-4 








MODEL 75, AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 
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AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N. ¥. 647-4 








48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 





16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 


6914-4 








Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 513 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 





HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 


Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 








30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW elec- 
trical equipment. EVANS AUTOMATIC SHIRT STARCHING MACHINE. 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten Eyck Street, 


Brooklyn 6, N. Y. 4753-4 





40” TROY and TOLHURST, direct motor-driven and belt-driven extrac- 
tors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 4755-4 


2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 





PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 





PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 
im every respect. Cummings-Landau L dry Machinery Co., 305 Ten 
Eyck St., Brooklyn 6, N. Y. 1537-4 














American and Hoffman 140F drycleaning units, complete in every re- 
spect. New-machine condition, a! considerable saving over new-equip- 
ment price. C dry Machinery Co., 305 Ten Eyck 


Street, meme 6, N. Y. 1538-4 


andau 





120. Rebuilt, bie i stock, terms. Baehr Laun- 
t Street, Newark 5, N. J. 2240-4 





ASHER ironers, 48 x 120, 32x 
dry b pany, 29 Cal 





AMERICAN IRONER, 2-roll 100”, rebuilt in A-1 condition. TALLEY 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1804-4 


Eight-roll 120” TROY IRONER, streamline rebuilt, TALLEY LAUNDRY 
MACHINERY COMPANY, Greensboro, N. C. 1805-4 


Five TROY 48” open-top extractors at a bargain price. TALLEY LAUN- 
DRY MACHINERY COMPANY, Greensboro, N, C. 1806-4 


PROSPERITY and AJAX air-driven utility presses, TALLEY LAUNDRY 
MACHINERY COMPANY, Greensboro, N. C. 1808-4 


42 x 64 AMERICAN 2-pocket, 2-door stainless-steel washers—rebuilt. 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1809-4 


Six-roll 120” AMERICAN, PARAMOUNT, SMITH-DRUM rebuilt ironers. 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1810-4 














MACHINERY FOR SALE (Cont'd) 





42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers—in ex- 
cellent shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 
N. C. 1811-4 


5 Huebsch or American Zone-Air open-end tumblers. AC 220 volt, 3 
phase, 60 cycle, practically new. Availabl diate sale. Special price 
$225 each. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL. -4 








ALJERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND ‘“‘V" BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120” MONEL METAL WASHERS with 3 and 4 pockets. 
CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1726-4 





AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE, IN NEW-MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 





TAL- 


PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. 
1803-4 


LEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 


AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 72” 2- 
POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 

1730-4 








PURKETT 72” HEATED CONDITIONING TUMBLER, COMPLETE WITH 
CONVEYOR. IN EXCELLENT OPERATING CONDITION. CUMMINGS- 


LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1731-4 





6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 


313 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 
UNIPRESS CABINET SHIRT UNIT, CONSISTING OF: CABINET BOSOM, 
CABINET SLEEVER, SPECIAL YOKE PRESS AND AUTOMATIC FOLD- 
ING TABLE, EQUAL TO NEW IN EVERY RESPECT. CUMMINGS-LANDAU 


LAUNDRY MACHINERY CO., 305 TEN EYCK ST., Brooklyn 6, N. Y. 
1739-4 


ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 
TROL MODEL 050M. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck Street, Brooklyn 6, N. Y. 1900-4 





FOR SALE: Two-roll 100” ironer, American Streamline—perfect condition 
30 x 30 meta) washer, 42 x 72 meta) washer, 36 x 36 wood washer, a)) 
motor-driven. Two—30" extractors. 48” Purkett tumbler. 15 HP. Fitz- 
gibbons high-pressure boiler. Sell—reasonable, or trade all or part. Troy 
Laundry & Dry Cleaning Co., Box 295, Carlisle, Pa. Phone 121. 1905-4 





WASHERS; 54 x 120” nine-pocket Ellis stainless washer, 48 x 84” six- 
pocket MONEL washer, LOW-LOW BARGAIN PRICE; 42 x 72” Troy and 
Hoffman Silvercrest MONEL washers; 42 x 96” and 84” Troy and Smith 
Drum MONEL washers, PRICE $1,895 each; 42 x 42” and 54” Champion 
Cascade washers; FLATWORK IRONERS; American and Troy 8, 6, 4 and 
2-roll; 8-roll 120” American Standard; EXTRACTORS; 54” and 50” 
American Notrux; 48” American OPEN-TOP, MONEL basket; 30” to 20” 
solid-curb extractors. ALL EQUIPMENT IN FIRST-CLASS RUNNING CON- 
DITION, motor-driven, motor electrica) specifications to meet the re- 
quirements. WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-37 Ninth 
Street, Long Island City 1, N. Y., STillwell 6-6666. 1906-4 





One—Super two-roll return feed flatwork ironer. Used one year. Guar- 


anteed new condition. Paducah Laundry & Cleaners, Paducah, Kentucky. 
1907-4 





Forse Bodymaster shirt unit—latest 2-girl unit consisting of cabinet body 
press, triple head, automatic sleever and automatic folder. Less than two 
years old. Can finish up to 85 shirts per hour, with two easily trained 
operators. Less than the original price. C & R Laundry, 205 North Séth 
Street, Philadelphia 39, Pa. 1908-4 





36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 





HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 





COMPLETE STOCK OF REBUILT GUARANTEED LAUNDRY AND DRY- 


CLEANING MACHINERY. Talley Laundry hinery Co., G b 
N. C. 1281-4 








40” and 46” AMERICAN all stainless-steel open-top extractors—perfect 


shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 
1802-4 








IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has available American Notrux extractor, 
American 8- and 6-roll ironer; American Cascade 42 x 84; also 9-pocket 
stainless washer; Hoffman drycleaning and laundry washers; Pellerin- 
Milnor automatic washers; Hoffman and American 30, 48, and 60” ex- 
tractors for laundries and cleaners; Hoffman 140F and synthetic cleaning 
unit. Also Prosperity, Mercury, Manitowoc, Columbia, Butler, Sec-O-Matic 
synthetic units with Hoyt solvent saver, Prosperity 2-girl shirt unit, Ben- 
dix washers, Bock extractors, Huebsch tumblers for launderettes. 1722-4 





IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 


Brooklyn, N. Y. EV-9-6585, has Sec-O-Matic synthetic unit with solvent 
saver—Mercury—140F unit—60 lb. automatic unit—10 lb. Columbia unit. 


1723-4 





IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 


Brooklyn, N. Y. EV-9-6585, has available laundry and drycleaning equip- 


AMERICAN FORMATIC DUCK COAT UNIT COMPLETE. IN EXCELLENT 
CONDITION. Used about year and halt. CUMMINGS-LANDAU, 305 Ten 


Eyck Street, re 6, N. Y. 1909-4 


See them operating. Five presses with 
118 Conz Street, 


1917-4 


Prosperity two-girl shirt units. 
folding tables, $1,100. Belding Laundry Company, 


Northampton, Massachusetts, 


42 x 54 American Streamline washer with slide-out partitions. Tremen- 
dous value. In stock. Talley Laundry Machinery Co., Greensboro, N. C. 
1919-4 


Rebuilt two-roll ironers, four-roll, six-roll and eight-rojl. In stock at all 


times. We invite your inspection. Our prices can’t be beat! Talley 








Laundry Machinery Co., Greensboro, N. C. 1918-4 
Complete stock of laundry and drycleaning equipment. Low ferms. 
Wire, write, phone. Talley Laundry Machinery Co., Greensboro, N. C. 

1920-4 





Metal washers, all sizes, all makes. Excellent shape. Late models. Talley 
Laundry —" Co., Greensboro, N. C. 1921-4 





all late models! 


Shirt units—Prosperity, Unipress, American, Ajax, 
1922-4 


Talley Laundry Machinery Co., Greensboro, N. C. 





Wearing apparel units—All makes; all models, 50% price of new. Con- 
tact Talley Laundry Machinery Co., Greensboro, N. C. 1923-4 





ment from several modern plants. Prices reasonable, with terms. Ri 
availability list without obligation. 1794-4 








Synthetic units—Excellent price. Contact Talley Laundry Machinery Co., 





IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has large stock of new and rebuilt equipment, 
reasonable prices and terms, one-year guarantee. Individual machines 
or complete plants for laundry, synthetic or petroleum, also launderette. 
List the machines you have for sale with us. 1725-4 
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Greensboro, N. C. 1924-4 





Call us first for your laundry and drycleaning machinery. We ship all 
over the country at * Price you can afford to pay! Talley Laundry 
Machinery Co., G o, N. C. 1925-4 
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Mr. Manufacturer: 


Here's a Market 
Fact To Remember! 


The 
Annual Volume 


Of 


STARCHROOM 
LAUNDRY 
JOURNAL'S 


Average 
Subscriber 


Is Nearly 


2% TIMES 
The 


Average 
Laundry 


(For details on this and other 
facts disclosed in a current sur- 
vey, see page 32 in this issue) 
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Tu the Wark... 


You're Very Welcome 
To the Editor: 

First let me say how very much I 
have enjoyed reading STARCHROOM 
LaunprY JouRNAL all these years. I 
think that your staff have done a won- 
derful job for us. Thanks. 

Now, I would like a copy of 
“What's Happening in Coin-Operated 
Laundries?” for which I enclose check 
for $1.00. Thanks for any information 
that you have on this as we expect to 
go into this field soon. 

MERLE C. FRASER 

Sanitary Laundry and Dry Cleaners 

Columbus, Miss. 


Wants To Get a Head 
To the Editor: 

We want information on all the 
equipment necessary to make a hat. 
We would also want the equipment 
from a concern that could furnish a 
demonstrator who could stay in our 
plant for maybe two months. 

I. F. E. 
Nashville, Tenn. 


Some of these are real toughies. 
—EprTor 


And Still Coming 


To the Editor: 

This letter is a request for several 
copies of your booklet entitled Trend 
File—“What’s Happening in Coin- 
Operated Laundry?” reprinted from 
the SrarcHROooM LAUNDRY JOURNAL. 

Thank you for your attention to this 
matter. If there is a charge for these 
copies, please bill us. 

Howarp McInnis 
M & M Sales and Service 
Los Angeles, Calif. 


The Trend File is available at $1 a 
copy.—EpDITor 


Needs Spare Parts 


To the Editor: 

Can you tell us if the Economy Spe- 
cialty Co., 446 Second Street, Jersey 
City 2, New Jersey, is still in business 
and if not, the name of the company 
that may have taken over their oper- 
ation. 

We have some curtain drier equip- 
ment in use that was purchased from 
this company, but for some reason or 
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another we get no response to pur- 

chase orders that have been sent to 
them for replacement parts. 

RicHARD TER MOLEN 

Baxter Laundries Corporation 

Grand Rapids, Mich. 


They've moved but we're passing 
along the word.—Enprror 


AIL-NID Dates 


To the Editor: 

As you may be aware, we are sub- 
scribing members of your STARCH- 
ROOM JOURNAL, and we will be greatly 
obliged if you could give us the fol- 
lowing information: 

Date and place of the American In- 
stitute of Laundering 1959 Confer- 
ence, and also date and place of the 
National Institute of Drycleaning 
1959 Conference. 

P. S. BAXENDALE 
General Manager 
Fylde Laundries Ltd. 
Blackpool, England 


The AIL Convention will be held 
March 3-4, 1959, at Atlantic City, New 
Jersey, preceding the NID convention 
at the same place on March 5-8. The 
machinery and supplies exhibits at the 
NID cenvention will thus convenient- 
ly be available to those who attend the 
AIL meeting. A calendar of conven- 
tions coming up is run in every issue 
of STARCHROOM.—EDITOR 


Betty Best Busy 


To the Editor: 

On October 29, the Professional 
Laundry Foundation is entertaining a 
large group of high school and college 
home economics teachers at the New 
Jersey Institute, 24 Lyons Avenue, 
Newark, in connection with a “busi- 
ness-education” day sponsored by the 
Newark Chamber of Commerce. The 
teachers are going to be taken on a 





Let’s Hear From You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 
Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 











tour of three laundries: Consolidated, 
Union Imperia! and Columbian. 

The plant tour will be followed by 
a luncheon. After the luncheon the 
teachers will be escorted to the insti- 
tute where Betty Best will put on a 
“Let’s Be Versatile in a Dozen Differ- 
ent Ways” fashion show, as well as her 
commercial pitch for the laundry, “A 
Dozen Different Reasons for Using 
Professional Laundry Services.” 

It may interest you to know that we 
are completely booked for this year 
and I have to turn down additional 
requests for appearances. 

I do hope that you will give us 
coverage, since I think it would be a 
tremendous shot in the arm for laun- 
dryowners to see photographs and a 
story concerning an actual commercial 
laundry pitch to a large group of 
teachers. 

Please let us know if you are com- 
ing. 

Juprra KeirH 
Publicity Director 
Feigenbaum and Werman 


Philadelphia, Pa. 


Count us in.—Epriror 


Fight Zoning Change 


To the Editor: 

On October 29, our industry will 
be faced with a very serious problem 
in the form of submitting amend- 
ments to the revised Zoning Regula- 
tions for the District of Columbia. 

In support of our case, we need 
pictures of commercial laundry plants 
throughout the United States located 
in other than industrial areas in their 
respective cities. The purpose of this 
evidence will be to prove that com- 
mercial laundries should not be classi- 
fied as industrial operations and there- 
fore confined to the “railroad track 
area.” 

I hope you can supply us with suit- 
able pictures of plants from your files, 
as this case is of vital importance to 
us and the industry nationally, as we 
do not feel that it is to the best inter- 
est of the industry to be zoned as a 
commercial operation in any city, 
much less the capital of the United 
States, which is looked upon in so 
many instances as the model com- 
munity for the nation. 


The Laundry-Dry Cleaning Ass’n 
of the District of Columbia 


STARCHROOM LAUNDRY JOURNAL 





Compactness and 
cleanliness with 
the Ellis System 


Here are some before and after pictures that show 
the big change in plant “housekeeping” when 
Clean Linen Service of Gulfport modernized their 
washing operations with Ellis equipment. 


Two big Ellis Washers, (54 x 108 Open-Pocket Un- 
loading Type), were installed complete with full 
automatic controls including the Ellis Central 
Supply System. 


Instead of the messy back-room storage, all the 
Wisstil - conditions washing supplies are now delivered from sanitary 
mean higher costs tanks direct to the individual washers, automati- 
cally metered and timed to the required formula. 








No more wasted supplies nor costly cleanup time 
—washers are serviced accurately and faster— 
tine ABE: . loaded and unloaded in record time—lower oper- 


ating and maintenance costs—greater capacity in 


big saving in man-hours. 


t 
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These are real proven economies that 
show up on your profit sheet 


Ae ELLE RIER CG 


2444 NORTH CRAWFORD AVENUE 


Cir A a Tad CHICAGO Ei at 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St, Los Angeles 31, Calif. 




















“$000 WASHING WINS GOOD WILL” 











boils Be No soap ...no alkali...no additives needed! 
— SUPER It saponifies and emulsifies animal fats, vegetable 
oree DESOIL . oils, greases ... and has unsurpassed stain removal 
icmnebeieen Ti in one desoiling operation. You'll be amazed at 
EXPRESSLY FOR Super DESOIL’s great soil-carrying capacity, its 
ae safety and its water-saving ability to rinse quickly, 

completely in any water—hot or cold. 
One Application - All Classifations 
Brand new! Nothing else like it! 

| a New Super DESOIL is a revolutionary “one-shot” 
aE eogee detergent that'll save you time and trouble. It simpli- 





os fies your stock keeping and makes the washman’s 
job so easy he just can’t miss. 


Wim CHEMICAL COMPANY 


7016 Euclid Avenue + Cleveland 3, Ohio 











